(Nécessites and Luxuries)

(Positive Needs and Negative Needs)



4,
Needs and Discretionary Needs)

6.
Psychological Needs)

(Motives)

(Needs and Motives)

(Disposahle Income)
(Discretionary  Income)

(Biological Needs and

(Wands)

(Desire)

(Maslow's Hierarchy) 5

(Physiogical Needs)



2 (Safety Needs)

3 (Belonging and Love Needs)
4, (Self Esteem Needs)
5. (Self  Actualization)
L (Priority of Needs)
2
(Lewin) 3
21
2.2
2.3

(253 55 - 57) Maslow



(Personally)

(Freud)

(Conflic  Theory)

(Psyche or Mind) 3

(1d)
(Eg0)
(Super Ego)

id, ego

10



VOV ljfiafl fy< . %(Personality Types Based on Basic Value)

6
L (Theoretical Man)
(Economic  Man)

3 (Aesthetic Man)
4, (Social Man)
(Group  Norm)
) (Political Man)
(Life Style)
6. (Religious Man)

(Personality Types Based on Social Value)

3
L (Tredlitional Directed)
(Inner Directed)
3. (Other Directed)

(Engel 1Kollat & Blackwell , 198 ;)



(2537 ,38 - 43)

L (Cultural Factor)

2. (Social Factior)

3 (Personal  Factor)
4, (Psychological Factor)

Ziller , 1975 Stoner , 1961 Wallach étal , 1962



(Environmental Factor)
(Organizational Factors)

(Intorpersonal Factor)

(Individual Factor)

(Consumer Decision Marking)

(perception)
(Decision Marking)
(Acceptance)

(Consumer Charateristics)
(Boyd , Westfall and Stagch)

(Life Style)

13



(
( | 2534) )

(Engel , 1982)

(Life Style)

L (personality)

(Sigmuno Freud) Freud
3 id , ego superego
( concious)

ego id

. 2535)

, 2529) (Kotler 1991) ( Schiffman , 1991)

(Pshche of Mind)

14



id , ego

Superego
Superego
ego id  Superego
Superego
(Perception)
5
(Sensation)

(Learning)

15



(Attitudes)

(Values)

16



(Family)

(Nuclear Family)

(Extended Family)

(Primary Groupé

17



(Social Class)

(Cultural)

18



4,

(Advertising)

2000

19



21

2.2

31
32
3.3
34



WBirtffinni*

«

20 - 60

20 - 40

(Exploratory Peviod)
40-65

" HTnM

riinoa

pal



(Gormly &
Brodzinsky , 1989)

20

20 30 - 40

(Papalia & Olds
19%5)



20 -2

40

23



Gormly & Brodzinsky (1989, , 375 - 376)

I
6 34 3
4
16 - 34
5 R
6 43 53

24

(1978)

6 60 4
H 60



Haan (1981)

Olds , 1995 , 502)

(

25

“ phenotype”

Longitudinal Study

Gormly & Brodzinsky ,1989 448 - 451)

40

(Papalia &



Crystallized Fluid

(Lefrancois , 1993 ,

(Rossing , 1991)

Operation

(Basseches , 1984)

26

Crystallizes

539)

Labouie - Vief Basseches

Formal

(Dialectical ~ Thinking)



Levinson (1978) 40

Lefrancois , 1993 , 559 ; Papalia & Oids 51995 ,

27

?H

502)



28

Wemer Z.Hirsch , Urban Economic Analysis (New York Me Graw - Hill , 1975) $.53-54

Park Burgess Me Kenzie (1975)

Hirch , op cit 7p.5656-7
Hirch 3

1 (Accesibility)
2.

KJ Buttoon 1Ueban Economics (London Macmillan Press 71976) 7p.46-47

KJ Button (1976) 2



29

William H,Clarire , Handbook on Urban Planning. (Canada Van Nortrand Reinhoid , 1973)

. D.59-62.

William H. Claire5 (1973)

B,M Moriarty (1975)

Brain J.L Berry and Frank E.Horton6 (1970)

Willekens (1982 74 - 79)

(Affordabilty)

Harrold Carter, The Study of Urdan Geograply , 2d ed. (London Bdward Arnold , 1975) , p.285

Murphy , The American City An Urban Geography , 2d ed.p.43



Van Arsdol , Sabagh and Butter (1968 249 - 267)

3
L (Choice to move)
2. (Plan to move)
3. (Subsequent  Behavior)

Speare , Goldstein and Frey (175 - 1183)
(Ongoing decision - making process)

1 (Desire to consider moving)

(Tolerance Level Threshold)
2. (Selection of and alternative location)

30



(Subjective)

(Decision to move or to stay)

(Accessibility)

3l



(Affordability)

(2536)

32
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