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The objectives of this research were to study the strategies used and the
effectiveness of communication campaign to conserve electricity called 'Together in
Conservation" by Electricity Generating Authority of Thailand (EGAT).

Data were collected from documents, media products as well as interview of staff in
department of Demand Side Management (DSM) for the analysis. The effectiveness was also
examined through assessing respondents' exposure to this campaign, knowledge, attitude and
participation outcome were analyzed through 420 questionnaires collected from the Bangkok
inhabitants.

The results of this research show that the principle strategies are to use mass media,
Television is selected by EGAT to be the main media to stimulate the local manufacturers and
importers to produce or import energy saving use more efficient appliances and send their
products to test for efficient rating labeling. EGAT will support for marketing outlet and provide
consumers with education, incentive to promote positive attitude toward energy conservation.

As for campaign effectiveness, the research shows that respondents highly exposure
to the campaign from television media. Significant differences of television and radio exposure
are found among people of different sexes, income and ages, no differences of exposure are
found among people of different occupations and education, also respondents’ knowledge and
attitude are positive correlated with participation of electricity saving.
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