' " (Awareness)
(Interest)
(Desire) (Action)
1253)
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L
2 3
2. (Communication  Goals)
3
211 ¢ . (Cognition)
(Attention) (Awareness) (Comprehension)
(Learning)
212 " " (Affection) ! !
(Interest) (Evaluation) (Attitude) (Feeling)
(Conviction)
213 ¢ " (Conation)
(Intention) (Behavior) (Action)
(Publicity)
2.2 “ 7 (Message Strategy)
(Type of appeal)
(Presentation Style)
(Message)

(Frequency)
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(Styl)

(Expertness)

(Content Appeals)
(One Sided Argument)
(Two Sided Argument)

(Reliability and Trustworthiness )
(Expertness)

(Dynamism)
(Message Distribution)

14
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(253 : 216)
4

(Research-Listening)

(Planning-Decision making)

(Communication-Action)

(Evaluation)



(2530

16



1

Hierarchy - of - Effects

(Rogers :1973)

Hierarchy of Effects

3

(Knowledge/Cognitive=K)
(Attitude/Affective=A)
1 (Performance/Conative=P)

17



18

3
3 (A Three-Order Hierarchy
Model) (Ray 1973)

11 The Learning Hierarchy : Cognitive - Affective Effect

AIDA  (Awareness -
Interest - Desire - Action ~ “The innovation - adoption process” (The steps of
awareness - interest - evaluation - trial - adoption)

12 The Dissonance - Attribution Hierarchy : Conative - Cognitive Effect

13 The Low - Involvement Hierarchy : Cognitive - Conative Effect

fi
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(K-A-P
2.
P-A-K
3
(A-K-P
2.
4 (Source)
(Message) ~ (Media) (Receiver) 4
(Media)
2 (Mass
Media) (Personal  Media) ( 1253)

(Mass Media)



11

12

13

14

(Joseph T. Klapper

(Predispositions)

(Selective Processes)

(Personal Influence)

(Economic Aspects)

125%9)

20



(Wilbur Schramm)

12579
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(Personal Media)

(Interpersonal Communication)

(Rogers Schoemaker)

(Two Ways Communication)
(Source)
(Message) ~ (Media) (Receiver) (Effect)
(Feedback)

(2525)



2

(Direct Contact)

(Group Contact Of Community Public)

23



2

(Multi-Step Flow Of Communication)

(Opinion Leader)

(Selective  Exposure)
(Media Forums)

1 ! ' (Selective Exposure)
(Selective Perception) ( 12525)

(Millier And Burgoon)
(Brembeck And Howell)
(Simons)

( 12537)



(De Fleur)

(De Fleur)

(Condition)

%



. 2539)

(Media Exposure )

(Me Combs And Beaker 11979)
4

(Surveillance)

%

%



(Decision)

(Discussion)

(Participation)

(Selective Exposure) 4
( , 2533)

(Selective Exposure)

(Selective Attention)

(Selective Perception And Selective
Interpretation)

21



(Wright)

(Selective Retention)

(Friedson) (Riley)

(Fact)

(Waples)

(Carter V Good ,1973 : 325)
(Truth)

28

12539)

(Flowerman)

(Merton)



12523)

21

P
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1
Bloom's Taxonomy Of
Educational Objective ~ Bloom (Benjamin B.Bloom 11971)
3
L - (Cognitive Domain)
2, (Affective Domain)
3, (Psycho - Motor)
(Bloom)
6
L (Knowledge)
!
11
12
13
2 (Comprehension)
3
2.1
2.2

2.3



3
(Knowledge)

Communication)
12533)

(Application)
(Comprehension)

(Analysis)

(Synthesis)

(Evaluation)

12538)

3

(Interpersonal

(



32

(Rensis Likert 12533)
. (Learning)
(Source of Attitude)
I} (Specific - Experience)
2 (Communication from others)
3 (Models)
4 (Institutional Factors)

(Katz and Scotland)

1 “Co Component”

2 “ Affective Component

‘Positive  Affective



Component”

“Negative Affective Component”

12534 1 22)

“Concept”

‘Behavioral Component"

Concept”

3
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- Milton J, Rosenberg and Carl . Hoviand. Attitude Organinzation and Change.
New Harven, Yale University Press, 1960. P.3 ( 12534 : 24-25)

( 12535 : 19

34



(2527)
(Mental And Emotional Involvement)
(Group Situation)

(Group Goal)

3



(2521)

3%
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4
)
6
1
8,
(Rousseau 12535)
(A Participation Theory Of Democracy)
1
2
(Rogers, 1971)
KAP-gap

KAP-gap
K (Knowledge)
A (Attitude) P (Practice)



3

KAP-gap (Rogers, 1983)



(%539)

(25%9)

R



(Combstock)

12537)

40



(2538)

(2539)

4



(25%)

(25%)

(2536)

Y]
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