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The purpose of this research is to study attitude toward direct mail advertising and its effects

on purchase behavior of working people by descriptive and inferential analysis.

Questionaire were used to collect data from 400 people of working people in Bangkok .

percentage and mean were utilized.

The results are as follow :

1. Mostofworking people have favorable attitudes toward direct mail advertising .

2. Information from direct mail advertisements is more utilized in purchasing decision by
men than women.

3. Men purchase the products advertised in direct mail more than women,

4. Mostof products being purchased through direct mail are the products which consumers
purchase infrequently

5. The distinguished factors influencing the effects of direct mail advertising on consumer

purchasing decision are convenience and time - saving.
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