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The objective of this research was to study the correlation among information exposure,
attitude and need for internet investment information in the Stock Exchange of Thailand of
Bangkok metropolis investors. Questionnaires were used to collect the data from 400 samples.
Percentage, mean, T-test, one-way ANOVA and Pearson's Product Moment Correlation
Coefficient were employed for data analysis. SPSS program was used for data processing. The

results of the research were as follows

1. Age, marital status, occupation, income, computer ownership, length of internet
usage and frequency of internet usage correlated with information exposure.

2. Education, occupation, income, computer ownership, place of internet usage, length
of internet usage and frequency of internet usage correlated with attitude toward internet
investment information.

3. Education, place of internet usage, length of internet usage and frequency of internet
usage correlated with need for internet investment information.

4. Exposure to internet investment information correlated with attitude toward internet
investment information.

5. Exposure to internet investment information correlated with need for internet
investment information.

6. Attitude toward internet investment information correlated with need for internet

investment information.
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