(survey research)

(dedigns) (survey designs) 3
1 (Cross-sectional Designs)
2, (Longitudinal Designs)
3. (Quasi-longitudinal Designs)
(longitudinal) (1) (2)
3 ()

unweighted cross-sectional surveys



10

(weighted)

weigthed cross-sectional designs
contrasting sample surveys

(unweighted)
(characteristics)

101



102

20 10

(generalize)

(reweighted)



103

(research design)
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4,
5
5
(independent variable) 5
(dependent variable)
(simple random sampling)
363 41
13
36 1 4 13
8.8 12

8,000 40 30



4.1



4.1

14 30
3l 35
36 40
41 45
46 50

3,001 5,000
5,001 8,000
8,000

268
95

94
12
128
29
63
31

262
69
32

64
299

55
122
196

27
29
27
112
160

106

3.8
26.2

25.9
3.3
35.3

17.0
10.2

2.2
19.0
8.8

17.6
82.0

1.0
30.9
54.0

7.0
15.0
1.0
30.8
46.3



4.1

11
15 9
1.2
13
1.4

2.1
2.2

359

13
90
166

94

359

07

11
98.9

3.2
24.8
45.7
25.9

11
98.9

59 5

(independent valribles)
( dependent valribles) L

3. 4,
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2.3 (18 3
2.4 (19)
2.5

27 (22

31 (24)

3.2 ( 25)

33 (26 21 30)

3.4 (28 3

41 (33)

42 (37 43)
43 (38)

44 (34 35)

45 (40 4 4)

5.1 (46 53 55)

5.2 (50 54 51
5.3 ! (48)

5.4 (49 50)

(content validity) 5

(discriminative power) (reliability)
0.75
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2540 10 2540 363

3
1
2
3
3
(mean) (standard devation)
(chi-square) (nominal  data)
(gamma)
(ordinal data) 1.0

0.0
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