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The purposes of this study are to understand principle and condition for using print
media, TV media and radio media for the “Thai Tiew Thai” campaing of The Tourism Authority of
Thailand (TJAT) and to comprehend message presentation style and content that presented through
these media. The methodologies are documentary research, depth interview and message system
analysis. |

[Yhe results found that the principle for mass communication process of TAT is try to find
fixed distribution channels of all media used by purchasing air time and sponsoring some programs
iNTV and radio media. Moreover, good relationship with media owner are the important factor to
attain the channel.

[}he presentation style are many kinds of documentary; short, long, variety and news

feature for Jpublizing specific detail. The contents are general information for touring and Eco
Tourism. Thle content appeals that used are rational, emotional, nagative and status.
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