(Market Segmentation)

2515 “

” Block Programe

2529

2529

. 955

“Radio Bangkok”



. 88.0
88

Soft Radio 05.0

. 1960 1970
2534
5 )
88.0 : . 955
2
2535

2535

107.0

105.0

98.0



Programming

Just A Widing

2535

919

Spot

Advance
Converse
1 26 2536)
A
. 945
. 99.5
(INN)
” 4
98.0

. 98.0

2535

52



53

94.5
3 3
99.5
4 4
107.0
“ ? 4
4
3
) 2 3 3
17
40
1 4
1
98.0 , 2 .. 945
3 .. 995
1 .. 995

12



2535

Gold

Happy

Leave Out

99.5

. 26

2536)

02.5

. 98.0

Smile Radio

. 99.0

2535

54

. 102.5

. 88.0

. 945

Solid



99.5

2536
) 4
2535
Raido .. 105.0
102.5
2536
Program Director
1 Chr

Research

" . 26 2536)

55

. 107.0

Segment

Soft
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5
(Policy & Consultant)
(Producer)
1
2
« )
4
5

(Co-Producer)



(Creative Officer)

(Traffic Control)

(Presenter/Disc Jockey)

15

57



Program Co.

Office

Program Co.

14

18

(Program Co-Ordinator)

Program Co.

D2

Program Co.

Program Co.

2537)

58
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59



<<

. 98.0

24

“Power Station”

6-22



08.00- 1.00

1 .00-15.00

11.00-15.00

15.00-19.00

19.30-23.00

23.00-02.00

02.00-06.00

(1987)

4.1

“Power Station”

Radio Programing

Michael

C. Keith



Contemporary Hit Radio

1
Contemporary Hit Radio
“Smile
Radio 1 Countdown Top 40"
1 1
Contemporary Hit Radio Top 40
Top
40
5
1
1 58%
Mike Edward

Contemporary Hit Radio

(Music Is Product)



Michael c. Keith ( 987)

Contemporary Hit Radio

02.00-06.00

Top 40

“Morning Smile” “



Station”

“SMILE

POWER SCOOP”

Two-Voice

“ Power
“BUDDY DJ.” '
Hobby
Life Style
" ( . 8 2537)

Contemporary Hit Radio



9%

Contemporary Hit Radio

Contemporary Hit Radio

65



77
5.
2
(Activity)
(Game)
5-10
1 “Color Full Life Game Party”

“Scorpions Face The Heat Games”

(Game)

1

2-3



1 “Scorpions Face The Heat

Tour”
1
“Scorpions Face The Heat Tour” Scorpions
Promotion
Scorpions
(2537) A
Scorpions Is Seventeen
1
“Color Full Life Game Party” FUJI
15-19 (2537)
1] 28
(Hard Sale)
Vanson , Travel Center

SP. 1



18%

Rally

500

(Activity)

“Smile Tour”

“Smile On The Road”

“Smile Sport High Light”

Rally

68



Smile Radio

Smile Radio Red Cross Fair

100

10

Smile Radio Announcer Contest

Smile Radio Announcer Contest

Smile Radio

10

69



Michael C. Keith (1987)
Radio Programming
Contemporary Hit Radio

1980-1990

70



Smile Walk Rally



7.
(Spot)
4 1
15 , 30 45
3-4
15 30

13%

72



73

Michael C. Keith (1987) Radio Programming

Contemporary Hit Radio

Spot
1
Spot 2
(Agency)
Spot
1
Spot
(Hard Sale) Spot
1 2
5 “If You Want It Phoning  And We

‘Il Play It On The Radio. Radio One”



74

“Scorpions Face The Heat Games”,

“ ” I-I—I- 1 1

1
1 1
N = News M = Music
?
F = Features V = Vocal
“ ? D.J.
= Spot G = Game/Activity

4.2 1 1



. 94.5

rl 24

“Love Station”

25

4.2

02.00-06.00 . SWEEP

06.00-10.00

10.00-12.30

13.00-1 6.00

16.00-19.00

20.30-02.00

06.00-07.00 SWEEP

08.30-12.30

13.00-19.00

20.30-02.00

75



Michael C.
Keith (1987) Radio Programming
2 Adult Contemporary
Easy Listening

1

2 Adult
Contemporary

Oldies ..1970, 1980 1990
2

Easy Listening
Time After Time
Awa”  Paul Young

Rock Music

Cyndi Lauper,

. 1960

. 1970

Dance Music

Ballad

“Love Station”

Theme

76

Every Time You Go



.1980, 1990 ( 1990

“Solid Gold

Elvis, elite, The Beatles

1970

07.00

100

02.00-06.00

Music

100

24

2537)

Sunday”

10%

77

1950, 1960

02.00-

“SWEEP”

24



Adult Contemporary

Format

AC Easy Listening

( : 18 2537)

Adult Contemporary
Easy Listening 2

Adult Contemporary Easy Listening ' 1



79

Adult-
Contemporary
2
1
4
Adult Contemporary
2
(Game) 2
Solid Gold Sunday
Solid Gold Party
" ( : 18 2537)
“Solid Gold Party”
(Activity) 3 1
30

. 2501



1950, 1960 1970

“HAWAII" HAWAII

Michael c. Keith (1987)

Adult Contemporary

2 (Spot)

2 8%

Michael

(1987)

80

Keith



Adult Contemporary 2

2
2 1

M = Music
N = News

V = Vocal
F = Features

DJ.
G = Game/Aetivity
= Spot

4.3 2



. 995

24
24
914 . 100.25
909 : 94.75
921 . . 99.0
912 . 99.25

09.00- 2.00 . 13.00- 8.00 ., 20.30-23.00

107.25

07 98.25

2 88.25

94.25

93.25

97.0

102.25

90.5

91.25

“Love Station”

18-25



4.3

06.00-1 1.00

11.00-15.00

15.00-1 9.00

19.30-23.00

23.00-02.00

02.00-06.00

Michael C. Keith (1987) ' ' Radio Programing
Easy

Listening



1.
Easy Listening
51%

“Love Station”

11.00-
15.00
. 2520-2530
“Smile Acoustic Live”
Unplugged
( : Unplugged

15.00-19.00



Easy Listening

" (16 2537)

Easy Listening

“What's On Today”



" (INN. News)



Michael C. Keith (1987)

77

Converse”

87



Coffee Mate”

. 16

2537)

88



FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY

3%

89



90

Michael C. Keith
(1987)

Easy Listening

“Smile Radio Network”

“If You Want It Phoning And We'll Play It On The Radio. Radio Network”
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M = Music
N = News
V - Vocal
F - Features D,
Converse”
G = Game/Activity
= Spot

4.4



. 107.0
- 24
“Yuppy”
18-35
4.4
4

05.00-10.00 . Gerwin
10.00-15.00 . Trevon Tan
15.00-19.00 . Martina
20.30-02.00 . Nash
02.00-05.00 . Edward
05.00-07.00 . Shane St.Michael
08.30-12.30 . Sephanie Kerbs
13.00-17.00 . Joe
17.00-1 9.00
20.30-05.00 . R Paul

Hamphire



93

4
Michael C. Keith ( 987)
Radio Programing 4
Contemporary Hit Radio
1
4 Contemporary
Hit Radio 1
4
<2
- 4
4

“Smile Radio 4 Top 40~

Paul Hamphire
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Contemporary Hit Radio Top 40

4 Top
40 "\ '
Contemporary Hit Radio

(More Hit, More Often)

A = 1-40 TOP 40
= 41 -75
X = Extra
10-15
R Récurrentes Top 75
25
D = Dj Choice
1 4A,
3B, 1X, 2R 2D 4A
1-40 4 1 , 3B 41-75

3 1 ( 4 75 ) 11X



1 1 , 2R
2 1 2D
2 1
4
1
“ 3 15, .30
3 30
Pop News 2
Format Top 40 Top 40
DJ. Choise DJ.
2 Format DJ.
40 Flit Format Format
Hit Format 2
Hit Hit
¢ Chart 100
Request Requse 2
DJ. 1
Week 100 100

95

A5

Top



25

00

New Release
Good Bye

Request

Mike Edward

96
New Release Producer
DJ. List

25

40

Chart Chart

8 2537)

4
Contemporary Hit Radio

(Music Is Product)



2
Present
” (
Radio
“ Multitrack”
BBC
1 Top 20 Singles

Top 0 Album

(Two Voices)

2537)

DJ.

97

Demo

Contemporary  Hit

30



“Top 40" 20.30-05.00

Paul Hamphire

20
Top 40 4
3.
4
12

Concert, CD,

Contemporary Hit Radio

“Pop News”

3-5

, VDO

98



99

Contemporary Hit Radio

-2 “Bangkok Tips”

13

“Back

To Back”



“Back To Back International Concert”
Concert Bobby Brown

Concert Whitney Houston

Michael c. Keith (1987)

Contemporary Hit Radio

“Bangkok Tips”

(Spot) 4

100



101

(International)

()
4 -
N = News launi M = Music
fan@wnanaing
F = Features @un V = Vocal
“Bangkok Tips” D.J.
S = Spot 1euTi G = Game/Activity
Tawonindidlanwmsns
4.5 4 L



08.00-1 0.00

10.00-1 2.30

13.00-14.30

14.30-16.00

16.00-19.00

20.30-22.00

22.00-24.00

24.00-02.00

08.00-10.00

. 102.5

18

“Community”

20

4.5

102



10.00-12.30

13.00-16.00

16.00-1 9.00

20.30-23.00

23.00-24.00

5( )

News And Talk



104

News And Talk

“Inside Thailand” 24

“Business  Day”



“Walkie-Talkie”

" . 17 2537)



20

News And Talk

20

35%

(INN News)

News And Talk

(Game)

106

News And Talk



126

1

2537 )

10%

Work



(1987)

and Talk

108

4 1
2 “Smile Radio Five”
“Hot News” , “Property Service” , "Smile World News”
Michael C. Keith
News
5



109

N = News V =Vocal
DJ.
F = Features 15 G = Game/Activity
é -
= Spot

4.6 5 1



4.6
1
(Music)
DJ ' DJ
DJ
1a
(
+
)
(News) ,
5 5
(Features) ?
2-3 2-3
s +
(Game/

Activity)

DJ

CONVERSE”

2-3

DJ

“Bangkok Tips”

1-2

10

DJ

2-3



4.6

(
1 2
4 4 1 4 1
(Spot)
(Jingles)
Format Station

5

(Segmentation) 5

(Demographic)

(Psychographic)



112

1 (Adult Contemporary), (Contemporary Hit
Radio), (Easy Listening) (News

And Talk)

13
Adult
Contemporary

Pop ] Soft Rock Hard Rock
Contemporary Hit Radio Adult Contemporary
Easy Listening Easy Listening

Easy Listening
Classical

" 11 2539)



113

Contemporary Hit Radio

“Smile Radio 1 Countdown Top 40"

Adult Contemporary

Easy Listening

“Smooth One O Five”

Easy Listening

Easy Listening

Easy Listening

Adult Contemporary

1

Easy Listening

2539)

Adult Contemporary

105

18 2537)

105.0

Easy Listening



114

Easy Listening ' 1

Easy Listening

4 1
Contemporary Hit Radio
“Smile Radio 4 Top 40"

4

News and Talk

5 Format

Station «
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