Harold Mendelsolm (1964)

(Personalized Medium) Mcleish



(1978)

Andy (1994)

Media Logic

The Radio Handbook

Mc leish (1978)

Pet te
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c. Keith (1987)

Prog rarrmi ng

(The

Michae

C.

Radio

19

Mi chae |
Radio Prog rarrmi ng

Personality)

Format Station

Radio

Keith (1987)
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(Adult Contemporary)

(Contemporary Hit Radio) (Easy
Listening) (Country) (Album
Oriented Rock) (Classical)

(Jazz)

Format Station
GREEN WAVE
Easy Listening
Easy Listening

! GREEN WAVE

HOT WAVE, RADIO VOTE SATELLITE
RADIO NO PROBLEM

Contemporary Hit Radio

Radio Programming



Music

Easy

(BM)

21

Easy Listening (EL)

Listening

Beautiful

1985

25

Easy Listening

(Mus ic)

Easy Listening

(Anouncing)

(News)



(Spot set)

(Features)

(Contests and Promotions)

(Public affairs)

(Commercials)
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1985

Contemporary Hit Radio (CHR)

Contemporary Hit Radio CHR

.1980-1990

Tod 40

(more hit,more often)

1 ' Contemporary Hit Radio



Top 40

DJ

3.

4.

(Musi ¢)
Mike Edward

(Music

(Anounc ing)m

CHR

(News)

(Features)

IS product)

Billboard

DJ
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5. (Contests and Promotions)

(Public Affairs)

CHR , . .1980-1990
7 . (Corrmercial)
(Spot set)
3-4 4 Spot
8. (Jingles)

CHR



Radio

CHR
6" N Kb i g dbey

Marketing Association)

E.Jerome

Contemporary

26

Hit

AM.A. (The American

McCarthy (1975)



(2532)

-Object
-ObjectiVe
-Occas ions
-Outlet

-Organization

-Operation

21



(Marketing Mix)

Product ( )
2. Price )

w

Place ( )
4. Promotign

(2531 )

1.Product

2. .Price

4P

28



3. Place

4 Promot ion

(Product)

29
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(Product Life Cycle) Ben M. Enis, Raymond La Garce
Aurther E. Prell (1977) Business Horizons

Sale

Introduction Growth Maturity Decline

The General ized product Life Cycle

Introduction

Growth

Maturity



Decline

3l

(Place)



Promotion

600
2537
27 %
4%

45 %
21 %
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