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The objective of this research is to gain understanding of a
strategic meaning of "Thai conceptualization” presented in the printed
media advertisements in 1987-1994 of Thai Airways InternatlonaIFp.ubllc)
Company Limited. Three outstandln% campaigns: "Everydayland-Thailand",
"Centuries old traditions, state of the art technology™ and "Ribbon silk™
were purposively sampled as a rePresentatwe of Thai conceptualization.
The content analysis of the printed media advertisements was undertaken along
with a depth interview of the key informants in Thai Airways
International's advertmngr department, creative and production teams,
and target audiences both Thais and foreigners. The main focus was the
anallysw of setting elements and presentation techniques as well as their
problems and barriers under the conceptual framework of Thainization and

semiology.

, Results indicate that the integration of salient factors such as
policy, objective, brain storming, strategic plan, main idea, presentation
and execution are attributable to the success of Thai conceptualization in
terms of their "meanmg" conveyed in the printed media advertisements to
the audiences. All those factors help to motivate and persuade the target
audiences in terms of Thai conceptualization.

In addition, it is also found that the effectiveness of the
strategic meanlnﬁ of the advertisements relies inevitably on these factors:
. 1. On the part of senders, main factors are copywriting skill,

attitude, knowledge and previous experiences.

2. On the part of receivers, factors that can affect the
effectiveness of the advertisements are skills, attitude, knowledge and
previous experiences, as well. . .

. On the part of messages, the effective advertisements need to
have appropriate body copies and serve the need of both senders and receivers.
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