»

Execution)

(Appeal)

(Approach



< | ‘
(Product positioning)
(Unique selling proposito )
' g
) (Message)
" © " (Advertising
concept) " 1 (Big idea) am
(Executional tactics) I
(Attention) (Interest) }
(Desire) (Action)
?
(Concept) (Appeal) (Approach
Execution)
o | ? |
I '
(Hardsell)
(Soft sell)

(Benefits of service)



{

(Institutional advertising ' Corporate Advertising;

{ !
" (Thainization) * " (Selling point)
(Tactics) {

) (Globalization)



«



1! n



Vil



»



"Smooth as silk" ( )

(Public relations)! {« { (Advertising)
Q) OR)
(Creative Services Division)
(Production & Distribution Division) [ (Media &
Promotion Division) ) NQ

Creativity Production
Magnus Nankervis & Curl

oy 9 OR)
(DS) Magnus Agency
(Brainstorm) (Program Concept)
N
( ' 8 2531)

(Brief) Magnus



Nankervis & Curl «

«

L
(Format) I
(Executional tactics) «
« 3
2.
1. ' «
2

« «

. .2530-2537 « «

«

«

(Content)

«
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3 I
1. "Everydayland-Thailand"
2. "Centuries old traditions, state of the art technology"

( - )
3. "Silk campaign" (Ribbon silk)

(ASSUMPTION)

(Advertising strategy)
¥

A

(Main idea)

(Corporate Identity)



|
(Evaluate)
(Thainization)
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