2530 - 2537)
1.1
W(Print media)
2530-2537 1

-"Everydayland-Thailand" (2530-2532)

-"Centuries old traditions, state of the art
technology" (2533-2536)

-"Ribbon silk" (2537 3)
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2)
Magnus
Nankervis &cirl
2.1
() (Advertising Department / NQ
2.2
() (Media And Promotion Division /NV)
2.3 Administrative Assistant;
Advertising Department (2 )
2.4 Traffic & Coordinator
Advertising Department ()
2.5 Art director, Magnus

Nankervis &Curi (Thailand) Co., Ltd.

26 MrTed Curl, Creative art director, Magnus
Nankervis & Curl (Australia) Co.,Ltd.

2.7 M. Barry Daniel, Senior account director,
Magnus Nankervis & Curl (Thailand) Co.,Ltd.
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2530 -
2537 fit
fa 3 "Everydayland
-Thailand", "Centuries old Traditions, state of The Art Technology"
"Ribbon silks"

2.1 (Depth
Interview)
Magnus Nankervis & Curl

2.2 (Focus  group
interview) (Questionnaire) 2
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! (Public Relations 3 Department)
0, ,

' 8
(Service  Department & In-Flight

Entertainment Division)

(Standard Service Department)
Cabin Attendant Bulletin

(Cabin  Attendants

Training Department) Cabin Attendant
Basic Courses Textbook
(Advertising Department) ' Thai

International ~Advertising Planning Meeting , Thai
Airways International ~ Advertising  Review, Thai
Corporate Identity  Manual (CIM)SSC&B  Lintas
Worldwide  (Bangkok), ~ Thai Airways International
Limited ~ A Corporate Profile, New Advertising Kits

(Format) . )

«



y

(Descriptive analysis)
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