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1 “Centuries old traditions, state of the art technology"

(" )
(1 - 2533-2536)
I ! (
I 7
2. 1 1

2.2
2.3 (Aerodynamic)

2.4
2.5
2.6 ’
2.1

? "Ribbon silk" ( . .537 )
I

, (Distorted line) "Smooth
as silk" 5

3.1 ! (Smiles in
cabin)

3.2 <$ (Baby
care hostess)

3.3

(Elephant trekking)
34 (Smooth as silk is an

unforgettahle stopover in exotic Bangkok)
35 ! (Meetings and

conventions)
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I
"Everydayland-Thailand", "Centuries old Traditions, state of the

art technology" "Ribbon silk"
'}
n n V 1 3
(Presentation)
(Execution) ’
3
Magnus  agency 0

"Everydayland-Thailand"

Visit Thailand Year

(
1 2537)

(Differentiation)
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) "Centuries old traditions, state of the art

technology” " L
? | ) W
"We reach for the sky" )
) ) "Wé reach for the sky"
4 "S) )
)
( | 17 2537)

"Centuries old traditions, state of the art technology"

( "Ribbon silk"

) Smooth as silk ! Smooth as silk
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1 (Slogan)
3
(Endorse) "1 "Smooth as silk"
(
1 2538)
"Ribbon  silk"
(To remind)
«
(Image)
)
!

(. (Situation analysis)

(Fact finding)

N 253

Magnus agency



(Unique selling point  USP)

benefit)

(|

1

(Differentiation)

technology”

"Everydayland-Thailand"

ElhoMblk

3



"Ribbon silk"

(Promise)

«

«

0 2537)

« |

(Smooth as silk)
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Magnus agency Mr.Barry Daniel
Mr.Ted Curl  "“y

"Everydayland-Thailand" y "

(Idea finding)

/
(Side-bv-side comparison)
’ 0
( Mr.Ted Curl, Creative art director 9 2538)

"Centuries old tradition, state of the art
technology" "
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?
1 (Cabin value and airline
value)
(Combination)
( Mr.Barry Daniel 27 2531)
!
1 "Ribbon silk"
v
[
(Promise)



(Presentation) ?

/

A « ?

Execution

[ "Everydayland-Thailand"

(Composition)

compare the same thing)
"Everydayland"

"Thailand"
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! (Execution)

$

|
(The best way to
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( Mr.Ted
Curl 9 2538)
"Everydayland-Thailand”
1
1 J
2



2531)

(Encode)

(Handshake)
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"Centuries old traditions, state of the art

technology™
(Composition) 2

(Corporate logo) 4

( Mr.Ted Curl 9 2538)
"Centuries old traditions, state of the art

technology"
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"Centuries old traditions, state

of the art technology"

o it a2 1 Tugefmiing

:ImATuIad
1 d7u
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ATMOY
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«

«
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I (Combination) (Texture)
(Colour) (Form) ( Mr.
Ted Curl 9 2538)

(Combination)

(Cabin value and airline value)

)

"Ribbon silk"
(Composition)
(Distort line)

\k



Smooth

as

silk

24

(Slogan)

2538)
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"Ribbon silk™ '
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W3NS 1M (Smooth as silk (Ay)

"Ribbon silk" 1 ? (Encode) !



(Arbitracy)

Mr.Ted Curl

(Pretest)

9

2538)
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(Interview)

(Questionnaire)

(Bias)

(Focus

group)
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