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"Everyday land-Thai land"
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Logo

"Everydayland-Thailand"
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"Centuries old traditions, state of the art technology"
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"Centuries  old

traditions, state of the art technology"

(Misinterpretation)



"Ribbon silk"

(Smooth
as silk)
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(Smooth as
silk)
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(Smooth as silk)

58

"Ribbon silk"
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! Smooth  as silk \Y

Wilbur ~ Schramm,  The Process and Effects of Mass Communication
1973 - '



ELEMENTS AFFECTING SHARED MEANING

Source Schramm
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