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(Semiology)
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(Connotation)
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(The Thais believe
that Thai Food should please the eye as well as the palate
Robin - Dannhorn, The arts and crafts of Thailand : 1989)
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( 2533)
(Background)
(Decode) () (Text)
(Meaning)
( Barthes 1977
)
Pierce (Culture)
(Sign) (Codes)
(Decode)

(Context)
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(Code of behavior)

(Jchn Fiske
1982 43

?

!
N

"Centuries old traditions, state of the art technology"
I
(Unique)

7 2537)
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( P Unigue selling point)

1
(Key benefits)
(Support)
( MrTed Curl 9
2538)
(Composition)
2 (Copy)
1
(Form)
)
(Form)
1 (Main Idea)
(Symbolic) (Barthes  1977)

(Text) 2



74

(1L - vl FME kom>

NALT I» 1% ] ] «leese M-

3

(Text)

10



2536)

H . .2503)
(Encade)

(Encode)
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(Key benefit)
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(John Fiske, 1982 43)
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(Icon) (Meaning)
(Symbolic) (Index)
Pierce: 1982
(Index)
(Symbolic)

(Icon)



"Ribbon silk"

(Detail)

3 "Ribbon silk"

"Smooth as silk”

Smooth as Silk
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Barthes 1977

|
(Silhouette)

John
Fiske (1962 43) (Code of hehavior)
(Code) 1
i
1 ‘ Barthes 1977
(Code)
Pierce 1982 (sign) 3

(Icon) (Index) ' (Symbol)
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(Remind)
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Sevootl as stlk o3 holding o convention where the shy s the ot
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(Code)
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"Everydayland-Thailand" "Centuries
Old traditions, state of the art technology" "Ribbon silk™

"Everydayland-Thailand"

Claude ¢. shancn & Warren Weaver : 1949
(Competing stimuli)

(Technical problems)

(Semantic  problems)

( Mr. Ted Curl 9 2538)
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(Priority)
(USP Unique selling point)

(Effectiveness problems)

"Centuries old traditions, state of the art technology"
(Competent stimuli)
(Shanon & Weaver : 1949
Noise  source)
(Technical problems)

(Semantic problems)
(Main idea)
(Combination)

(Cabin  value)
(Airline value) ( 17
2537)
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' (USP Unique selling point)

(Effectiveness problems)

"Ribbon silk"
(Technical problems)

1 2538)
"Smooth as silk"
Slogan

(Competing stimuli)

1
]

™

™

(Noise source)
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(Physical noise)
(Psychological noise) ) (Decode)
(Shanon & Weaver
[ 1949)

(Semantic problems)

"Baby care Hostess"

24 2538)
(Misinterpréetation)

(Effectiveness problems)
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