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2 1
()
1 1 200
2 2 85
3 891
1,176
1,176 (Multi - Stage Sample
Random Sampling) 1
1,176 YAMANE
99 % + 5%
100,000 900 ( , 2530)
599,316 891
(Ajzen and
Fishbein,1980)
' «
6
1
3 1,176
2,3 4
1 1 (Simple

Random Sampling) 3
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4 !
3,552
5 1
()
1 2 !
247 46 92
327 46 107
639 46 123 202
419 46 114
645 46 141
645 46 85 132
630 46 1 103
3,562 322 200 85 891
2
1
2 ! 3
3. ! <Aact)

(Ajzen and Fishbein, 1960)
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(Factor analysis)
! 1
Alpha Factoring

(Orthogonal)» Varimax Quartimax
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(Item-total Correlation)
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(t-test)

«

«

«

«
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B fl E
5
891
1 (Descriptive Statistics) tfl !
(Mean) (Median) (Mode) (Standard
Deviation) (Skewness) (Kurtosis)
2. !
0
3. |
3.1 (Validity)fi
3.1.1 (Content  Validity) !
(Salient Beliefs) !
(Factor analysis) !
3.1.2 (Construct Validity)
. !
(AB) (Ebiei)
. (Pearson Product-Moment Correlation)
Aact Aact (1) (B)
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. (Pearson Product-Moment Correlation)
Ancfe I Anct (1) (B)

? (Convergent Validity)

(Anct) (A0)
Pact (Ach)
Aldc (teacher - rating)
(Discrimenant Validity)

U t-test
(Discriminant Validity) |
% 0
1
3.2 (Reliability)
(Internal Consistency) (a-Cofficiant)
(Cronbach,1974) (Standard

Error of Measurment) tf (Mehrens, .A.and Lehmann, 1984)
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(Descriptive Statistics)
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(Mode)

(Standard Deviation)!
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1.5 (Skewness) ( ,2532)

SK = i=l

Xt - X « 8

1.6 Lo 4 (Kurtosisn« ( |
2532)
2 (xt-xWn
KU = 3
A
KU «
XL~ X 8
2.«  «
« { «
« 8
3. {

3l « « (Validity)
311 « (Content  Validity)
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3.1.2 ( Construct Validity )
L
(A1)
(Ebte 1) (Pearson Product Moment
Correlation Coefficient) ( C)
r*y = Exy - (Ex) (Ey)

, CnEx2 - (Ex)2 1 CnEy2 - (Ey)2 ]

rxv
y
EX
By
Exy
13 (Discriminant Validity)
(t-test)
(
)
) !



Xl- X

1 +%
n I
df = ( 1)
) t t
X1, x£ 46
1%%
1 f
3.2 (Reliability)
<nternal Consitency)
(‘a - coefficient ) (Cronbach, 1974)
k
E
Alpha = k 1- i<l
k -1
Alpha «
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€« ««
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(Standard

(Mehrens, .A.and Leheann,1984)

SEll =
SEm

«

«

1«

«

Error
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