(2524)

(2533)



(2533)

(2528)

4
(Need)

(Physiological  Needs)

(Social Needs)

(Drive)

o (Behavior)

(Drive Reduction)

(Goal)

- 259)

14



(1952)

2.2

2.3

(Physiological Motive)

. *
(Social Motive)

', 2524)
(Affiliation Motive)

(Drives)

(Drives)

(Power Motive)

(Achievement Motive)

Dollard

Miller

15

(1950, Hull
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Hull ( 2533)

Ant.icedent Stimulus Needs Drives

Response or Behavior Need Reduction

‘ (Abraham
H. Maslow)
5
( 2533)
1. (Physiological Needs)
1 I
2. (Safety Needs)
] 1

3. ( Love and Belonging

Needs)



1

4, (Esteem Needs)
. 7 ( Self Actualization
Needs) I
|
5
100 %

Rogers  (1971)

o (2524)
(Sender) (Reciver)
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, 2533)
(Message Sender)

(Message) 11
(Message vihicle)

(Message Receiver)
(Message Feedback)

2
(One- Way Communication)

!

(Two - Way Communication) I
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(Communication Satisfaction)

Evans (1962)
"' (Information Satisfaction)

Redding (1972)

(2527)

WUO (1978)  tfiio, Goldhaber and Yates (1980)

( Comunication Distance) ( Communication
Direction)



(The Distance - Direction Model of Organizational- Communication)

4 + -

WUo
1|

(+ 4)
2. | |

(+-)
3. |

(- 4)

4. | I

20



(2527)

21



(Wofford, Gerloff and Cummins, 1977)

= , 2524)

(Questionnaire)

22



Moser and Kalton (1979)

Good (1959)

(2525)

| (2530)

(2531)

23



3 (Van Dalen, 1973)

1.1

() 2531)
1.11

1.12

113

1.14

1.15

Likert (1932), Guillford (1954), Thurstone (1929), Osgood

(1957)

(Colsed Form)

(Opened Form)

(Pictorial Form)

24
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2. 2 (Moser and Kalton
, 1979)
2.1 (Factual Questionnaire)
, |
2.2 (Opinion Questionnaire)
11
3
(Alerect and Settle ,1985)
1
2
2
2
3



J)

5.1

(2530)

5.11

(2520)

11

26



5.2

(Reliability)
8

5.12

21



2.1 (Code)

2.2

2.3

(Berdie and Anderson ,1974)

1. e
!

:b _CJO - DO

28



(Berdie and Anderson, 1974 ;
1

\

2530)

- 2531)

29



(Pré - notification)

I Fox (1984)

Dillman (1978)

1,
2.
Durant Maas (1961, Linsky, 1975)
84
14
Gerel (1967, Linsky, 1975)

89.2
84.3

Q-

Lorei

30

47



Stafford (1966, Linsky, 1975)

68.2 20.5
Waisoner (1954, Linsky, 1975)
44.7
24.5 .. 1972
67 47
Ford (1968, Linsky, 1975)
2 2
39.6 32.9
21
15.3

Heaton (1965, Linsky, 1975)
48.7
27.1  Kephart Bressler (1958,
Linsky, 1975)

53
Myers Hang (1969)
37
28.9 Pearsons Medford (1972)
2 .. 1970
76.1 5.5 2

1971
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65 54 Pucel
(1971)
515
42,9 Scott (1961, Linsky, 1975)
44.6
41.7
(2531)
17.25 65.50
(2535)
14.28 61.42
(2535)

(Appearance)



Durant Maas
Lorei Gorel

Stafford
Waisoner

Kephart Bressler
Scott
Ford

Stafford

Myers Haug
Pucel

Heaton

84
89.2

68.2
44.7

53

446
39.6
21.0
43.7
37.0
51.5
48.7
17.25
14.28

55.48

14
84.3

20.5
24.5

52

41.7
32.9
15.3
20.5
28.9
42.9
21.1
65.50
61.42

42.25

10.0
4.9

411
20.2

1.0
2.9
6.7
5.1
23.2
8.1
8.6
21.6
11.75
12.82

13.23

33



(1975)

210
185

88

ol B N -

25

34

(Respondents’positions)

Berdie Anderson
I
 (Graduate Assistants)
3,627
344 2,288
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1 1
(Follow - up)
| [
Fox (1978) ’
11 35  Dillman (1978)
1
mw
1
2, ]
Heberlien Baumgartner (1978)
20, 12 10
1,2 3 Hinrichs (1975)
1 3
[ 12, T2 85
50 , 37 60
Kephart Bressler (1958, Linsky, 1975)
68
52
Scott (1961, Bailey,1987)
2 95.6 8.4

Etzel .Walker (1974)

TIMNsca'



(2523)

(2535)

(2537)

Ik 3

3



41.2

61.66
54.64
40.71
63.50
711.38
16.00
57.14
64.42
68.15

60.48

60.48 , 77.98

58.50
90.50
69.11
65.71
15.00
65.88
91.00
84.29
84.28
15.56

17.98

84.56
24.08

64.17

19.82
19.52
82.50
94.88
95.50

98.57
61.48

84.56

16.75
28.84
25.18
38.81
19.00
23.50
19.50
24.32
37.15
13.33

24.08

37



5
/
/
(Sax, 1979)
Popharo (1981) I
(Faking) (Social
desirability) (Response set) (Self
consistency)
(2533)
(Reliability)
2-3
(Validity)

(Secondary data)
(2525)

38



Donald  (1960)

Newman  (1962)

Goodstadt (1975)

Willis,Y ang Jia (1989)

Green (1991) tri

(2533)

39



40
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