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Nowadays, aviation business isthe one of various businesses that is facing with the
high competition because a number of serving airlines exceed the passengersneed or the
Marketing said "Supply over Demand”.So the World leading airlines as Thai (TG), Swiss Air
(SR) and United Airline (UA), have been trying to study passengers'need and want
throughout reasons in choosing and using the particular airlines as their transportation.
These airlines aim to create the efficient and effective marketing strategies for conferring
service status competition, in which, one of these significant factors is Food & Beverages.

For this thesis, the researcher study the signification of Food & Beverages that all
these three airlines serve the passenger on board because they understand that Food &
Beverages works as the medium of communication which will create and promote their
own identitiy and uniqueness amongs others competitors through the senses of the
passengers such as classic, brandname and postmodern and so on.
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