(sign value)
(The medium of communication)

415 6
, Website
3
L /
(Luxury)
Truffle ( )
(Acceptance)

(Brand name)

Class
“Brand name”

(Sign Value)

(Luxury/Brand

(Royalty)

Consistency

name)
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2 / /

(Classically/ Moderness/ Postmodern)
(the medium of communication)
(creating)® “
" (Food as a system of communication) ( the Active
Voice: Mary Douglas, 1982)

(B.M.Verma )
Classic ,
( n n
15 . .43
( )
3

3. / (Social

Consumption/ Culture  Consumption)
Promote

2543
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Promote
(Tokyo)
3.1 ?
1
(
) Brand name
Starbucks, McDonald
Bené&Jerry
Diary Product campaign®
3.2

(Matin Yan Oriental)



3.3

Oven dish (

70%

(Target)

30 %
30%

Washoku

3%
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Food Science

0ad, ; )

(Sign Value)
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( ) (TGL
L. [ (Luxury/Brand name)
. .2503
Classic
100
Classic
(La Haute Cuisine)
( . 232)
(Course)
1 Class

(Baudrillard : 1970)

( 229)
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( : 248)
Lasagna
canape( ), 1 (Caviar)
Truffle Paté de Foie Gras
Cocktail
Canapé (Mary Douglas:98 -99)
Dom. Pe’rignon
(Contents)
(Sign Value)
Brandname
Business Traveler’s Cellar in the Sky survey 2001
n
(New World Wines) ( Business Traveller’s, July 2001) (
) Non - Alcoholic Alcohalic

Brand Name
Twining
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Gin Beefeather
BTI (Beverages Tasting Institute) (
58 )
( , )
( :112,161) ,
Russian Salad
(Prue  Leith:

1086)
(Teriyaki) (Cha -Soba) , Egg Nog
Bavaroise . Savarin Raspherry sauce Charlotte Alcazar Tart St. Bernard . Pear &
William Sauce Babas au Rhum w.Vanilla Sauce ( 49)

2-3
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Combination
Course
(First Course), (Main Course) 1 (Dessert)
1 (Cheese) &
( , )
(Local Meal)

(Stem Glass)!
Marketing’s Requirement :
Haute bourgeoises

(Mary Douglas:82) ,
(Social categories defined by food)

2. / /

(Classically/ Moderness/ Postmodern)

Classic
100

Classic

Crépe( )
Crépe
Croissant
Croissant



’ (Ottoman)
Parmesan Pizza Pasta
13 Parma
(Duchess of Parma)
Classic

3.

(Social Consumption/ Culture Consumption)

Pizza Hut

15

401



402

(Questionnaire), (Polling), Survey
3 (1998- 2001)
( 226)
R
1, [ ] (Luxury/Brand name)
orld  Class . (First
Class) World Class
Mr. Phillip Rochat
"( Cornelia Scheibler, )

Prague Ham Bohemia Moravia
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Brandname
(Natural gourmet)
Mr. Odd Engebretsen, Division President of Gate Gourmet Asia & Pacific
Region " Brand name

Hygiene
” "Brand name

2. / /

(Classically/ Moderness/ Postmodern)

(Natural gourmet)

(AT Verlag, Aarau : 3 - 4)

(AT Verlag, Aarau : 48) ,

(Organic Food)
(Organic Milk) (Butter), Sour Cream, Sweet Cream
Appenzell Natural Gourmet
(Organic Farm) (AT Verlag, Aarau : 47 - 48)
Cornflake 1 Muesli
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3. / (Social

Consumption/ Culture Consumption)

Nestle Dairy Product
( &
- 13)
(Natural
gourmet) (Medium)
(Questionnaire), (Polling), Survey
3 (1998- 2001)

( 226)
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(UA)
1. | 4 (Luxury/Brand name)
(Brand
name)
!
Starbucks®
Coffee Dorn. Pe’rignon
( United Airline * In-flight Handbook
1806)
"Trans-Pacific”
Matin Yan “Yan can Cook”

Chef Eric Kopelow “Top 50 New Taste Makers for 1999”
Chef Charlie Trotter

2. / /

(Classically/ Moderness/ Postmodern)

Beef Wellington
19

Maytag
Blue “ Maytag Diary Farm” Guoda
Wisconsin
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Brand

(A.0.c.)tt “appellation
d’origine™ )

(Ascribed  Status)

3. /

(Social Consumption/ Culture Consumption)

Brandname ( )

-250-251 )



407

Robert Mondavi Raymond Vineyard Napa Valley
Bra dname
(Medium)
(Questionnaire), (Polling), Survey
1
10 ( 226)
(Food as a
System of Communication, Man/ Douglas: 83-84)
, (Sign Value)
(Sender) (Channel)
(Receiver)
(The

medium of communication)
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CHANNEL (PRESENTATION)

First Class Business Class

(Value)
Presenter
(Cabin
Attendant ' Capability)
1.30 - 2.00
(content) ( : )
(Fatigue)

, (International
Date Line) (Jet Lag)w* Y '
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(Medium)

Class

“Good food and Good wine
are not matters of Money, But of Manners” (Cabin attendant basic course textbook p.49)

100%
(Crystal) Wine

Chinaware

! 1 Gue'ridon Trolley ( )

(Capacity of Galley)



sandwiches

(Main Course)

(Well Trained)

(Dessert)
2

(galley)
Loaded
(two meals serving) 1
(Flight Kitchen)
(Precooking)
1 1
Cocktail

First course, Cheese Tray & Fruit Basket

410
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4 Qven Dish

5 Cocotte




412

class (Menu)™
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Wine List ( )
' (Content)! , ‘ ,

Wine List (First Classét
Business Class) Wine List

Swiss air ited Airline
iss ai (Chef)

9 10 Mr Phillippe Rochat ~ Mr. Roland Pierroz 2
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(Chef) ,
(Image) (Brand name)
ited ¢
The Ritz - Carlton Millennia Singapore”
Class

(Channel)

(Receiver) (Instruments)

(Internal Communication )

- Intranet

Thai Sphere Homepage

Swiss Air Intranet Swiss Alr Sabena Airline
- Newsletter Briefing Information , Bulletin, ,
2-3
e>Loop Swiss Air, CA Bulletin , UA Bulletin UA Briefing
Information

10-15
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, Magazine ,
12 , .
Highlight ~ Swiss Air

(), Manual
(Platform) Concept

- Crew Center, Product Center

]
2. External Communication
(Instrument)
- Inflight Magazine
Concept
Sawasdee Magazine Kinaree ,
Gazette
- Inflight Video Slide Show

- Press Release
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- Internet Internet

( Food
& Beverages )

Homepage
hitp:// www.sairgroup.com/
http:// www .swissair.com/
hitp:// www .sabena.com/home.htmlr
hitp://int.mvswitzeriand.com/en/help.htm

hitp://www .thaiairways.com
http:/lwww.ual.com

(Brandi

(Receiver)

Service Competition

L Catering & Meal Services
Catering Quality (Presentation),


http://www.sairgroup.com/
http://www.swissair.com/
http://www.sabena.com/home.htmlr
http://int.mvswitzeriand.com/en/help.html
http://www.thaiairways.com
http://www.ual.com

417

Temperature of meal,
(Variety over a certain period),
2. Inflight Services

- Inflight Entertainment Movies, Videos, Music,
Performance of Cabin Crew

Class
(appearance),
(efficiency), (knowledge of service)
- Attitude of Cabin Crew

(service - minded),
(hospitable), (friendly & smiling face)

- Cabin Appearance / Environment

- Seat Configuration / Comfort

3.Ground / Airport Handling

(Questionnaire),
(Polling), Survey
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L Conde Nast Survey 1999  Survey background
1999 26,687
- Cabin Comfort
- Food
- Cabin service
- Ticketing / Boarding
Conde Nast Survey 2000  Survey background

2000 27,069
Cabin Comfort
Food
Cabin service
Ticketing/ Boarding
1999 2000
216 Conde Nast Suivey 1999

Code Nast Survey 1999
Top 10 Airlines

Rank Airline Score
1 Singapore Airlines 79.5
2 Virgin Atlantic Airways 67.7
3 Cathay Pacific Airways 66.1
4 Swiss Air 62.6
5 Japan Airlines 62.0
6 Air New Zealand 61.3
T South Africa Airways 59.6
8 Qantas Airways 58.1
9 ThaiAirways International 57.6
10 All Nippon Airways 55.7
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217 Conde Nast Suivey 2000

Conde Nast Survey 2000
Top 10 Airlines

Rank Airline Score
1 Singapore Airlines 81.6
2 Cathay Pacific Airways 69.6
3 Virgin Airways 64.4
4 Qantas Airways 64.3
5 Swiss Air 63.3
6 Air New Zealand 61.8
! Thai Airways International 60.7
8 South African Airways 59.8
9 Japan Airline System 58.7
10 British Aiways 54.7

2. Travel & Leisure Magazine 1999
1999
- Cabin Comfort
- Customer Service
- Food
- In-flight Service
- On - time Record
Travel & Leisure Magazine 2000
2000
Comfort and Seivice
On - time Record
Food
1999 2000
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218 Travel & Leisure Magazine 1999

Travel & Leisure Magazine 1999
Top 10 Airlines

Rank Airline Score
1 Singapore Airlines 87.6
2 Qantas Airways 79.7
3 Air New Zealand 78.3
4 Swiss Air 8.1
5 Cathay Pacific Airways 715
6 ThaiAirways International 76.7
7 Japan Airlines 15.7
8 Virgin Atlantic Airways 73.4
9 Lufthansa German Airlines 71.9
10 South African Airways 717

219 Travel & Leisure Magazine 2000

Travel & Leisure Magazine 2000
Top 10 Airlines

Rank Airline Score
1 Singapore Airlines 89.7
2 Cathay Pacific Airways 80.6
3 Swiss Air 80.6
4 Virgin Atlantic Airways 8.7
5 Qantas Airways 78.5
6 Air New Zealand 78.3
! ThaiAirways International 17.4
8 Japan Airline System 77.3
9 (SAS) Scandinavian Airlines 5.1

Lufthansa 74.4

—
o
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3. Business Traveler Magazine UK Ranking 1999
80 % 20%
950 1999
220 Business Traveler Magazine UK
1999
Business Traveler Ranking 1999
TOP 10 Airlines (UK Rankings)
Rank Airline
1 British Airways
2 Singapore Airlines
3 Virgin Atlantic
4 KLM Royal Dutch Airlines
5 Swiss Air
6 Emirates Airlines
I Thai Airways International
8 Qantas Airways
9 United Airlines
10 Cathay Pacific Airways

4, Business Traveler Asia Pacific Ranking 1999 Survey Background
1999
1998 1999
Asia Pacific 40
1999 2000



Rank

O ©o —~N o O B LW DD e

_ =
N B o

221

Business Traveler Asia Pacific

Business Traveler Ranking 1999
Top 12 Best Airlines (Asia Pacific Rankings)

Airline

Singapore Airlines
Emirates Airline

Swiss Air

Air New Zealand
British Airways

Ansett Australia
Cathay Pacific Airways
Qantas Airways
Korean Air

All Nippon Airways
KLM Royal Dutch Airlines

ThaiAirways International

Score
8.2
8.1
1.3
1.3
11
11
7.0
7.0
7.0
7.0
6.9
6.8

1999

422
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222 Business Traveler Asia Pacific 2000
Business Traveller Ranking 2000
Top 10 Best Airline (Asia Pacific)

Rank Airline Score
1 Singapore Airlines 8.3
2 Swiss Air 1.6
3 Ansett Australia 1.2
4 Air New Zealand 1.2
5 Korean Air 11
6 Cathay Pacific Airways 1.0
7 British Airways 1.0
8 Emirates Airlines 7.0
9 Silk Air 6.9
10 ThaiAirways International 6.8

b, Asian Business 1999 (Polling)
1999

- Quality of Management
- Quality of Product & service

- Contribute to Local economy
- Potential for Growth etc.
1
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223 Asian Business 1999

Asian Business 1999
Top 10 Airlines

Rank Airline Score
1 Singapore Airlines 8.84
2 KLM Royal Dutch Airlines 7.65
3 British Airways 7.18
4 Cathay Pacific Airways 7.07
5 Swiss Air 6.89
6 ThaiAirways International 6.75
I All Nippon Airways 6.48
8 Lufthansa German Airlines 6.42
9 United Airlines 6.31
10 Qantas Airways 6.29
6. Far Eastern Economic Review 1999 9
1999
3,500 1

- High quality of services on products
- Management’s long term vision
- Innovativeness in responding to customers needs

- Financial Soundness
- Company others try to emulate ‘
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224 Far Eastern Economic Review 1999
Far Eastern Economic Review 1999
Top 9 Airlines
Rank Airline Score
1 Singapore Airlines 6.47
2 EVA Airways 5.17
3 Qantas Airways 5.72
4 ThaiAirways International 5.59
5 Cathay Pacific Airways 4.86
6 British Airways NA
T Lufthansa German Airlines NA
8 KLM Royal Dutch Airlines NA
9 United Airlines NA
Far Eastern Economic Review 2000
3,810 1999
225 Far Eastern Economic Review 2000
Far Easterm Economic Review 2000
Top 9 Airlings
Rank Airline Score
1 Singapore Airlines 6.49
2 EVA Airways 5.59
3 Cathay Pacific Airways 5.55
4 Qantas Airways 5.43
) ThaiAirways International 5.36
6 British Airways NA
T Lufthansa German Airlines NA
8 KLM Royal Dutch Airlines NA
9 United Airlines NA
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(Presentation)

1999 (1998)
4
226 1998 - 2000
[ rvey . .1998 .. 1999 ., 2000
1. Conde Nast Sun/ey SR (2) SR (4) SR(5)
TG (9) TG (9) TG(7)
UA(NA)  UA(NA)  UA(NA)
2.Travel & Leisure SR (N/A) SR (4) SR (3)
TG (NIA) TG (6) TG (7)
UANNA)  UANA)  UA(NA)
3.Business Traveler (UK) SR (4 SR( SR (N/A)

4. Business Traveler (Asia Pacific) TG (15) SR (3) SR (2)

(
Asian Business TG (4) SR () TG (N/A)

(

(

Far Eastern Economic Review TG (6) TG (4) TG (5)
) )



(Brandname)

Hygiene

Brand name

6B

Odd

427

2-3

1 10

Quality of Product & seivice

Gate Gourmet "
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( : )
(Recognize)
Brandname

Image

(medium)
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(Luxury) 1 (Brandname), Classic
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