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The objectives of this survey research were to 1) to segment lifestyles of urban Chiang
Mai consumers, 2) to study their attitudes toward health food and their health food consumption
and 3) to determine the relation among lifestyles, attitudes and health food consumption.
Questionnaire were used to collect data from 400 respondents.

The results were :

L Lifestyles of urban Chiang Mai consumers were segmented into 6 groups ; Health
information seeker group, Healthy practice group, Health damage group, Tension avoiding
group, Health neglect group and Qily-fatty food consuming group.

2. Urban Chiang Mai consumers had positive attitudes toward health food.

3. Overall health food consumption of urban Chiang Mai consumers was low. Itwas also
found that the consumption of natural health food was higer than that of extracted health food.

4. Lifestyles of Health information seeker group and Healthy practice group had positive
correlation with attitudes toward health food at significant level of 0.05

. Lifestyles of Health information seeker group, Healthy practice group and Oily-fatty
food consuming group had positive correlation with health food consumption at significant level
0f 0.05

6. There was a positive correlation between attitudes toward health food and health food
consumption at significant level of 0.05
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