2
? (Quantitative Research)
(Survey ) (One-Shot Descriptive Study)
(Questionnaire)
18-60 ' 305,190 145,267
159923 (.
2543)
(
2537)
|
1+Ne2
N
e
18-60
5% 95%
= 305,109

1+ (305,109) x(0.05)2
399.99



231,017

. 2543

1.19)

(Purposive Sampling)

22

400

(Multi-Stage Sampling)

1555.2

1

1284

416.5

3571
295.7
231.0

84
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2. (Quota Sampling)
2 18 - 60
1860 () ()
1. 55,905 18.32 13
2. 47,865 15.68 63
3. 49,645 16.27 65
4, 46,135 15.12 61
62,146 20.36 81
6. 43,503 14.25 57
6 305,190 100.00 400
: 2543, 2,
3. (Accidental Sampling)

Health Promoting Behavior (Anspaugh et al.,1997) Health Lifestyle
Assessment Inventory  The Public Health Service



(Close-ended questionnaire)

6
1
9
2
3
4
5
6
(Pre-test)
(Reliability)
(Internal Consistency)
(Cronbach)
L
11
1
2
1.2
5

16

1828
8636
1193
8767

25
20
21
14
30
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(Alpha)



2.
2.1
2.2
Scale
2.3
Scale 5
3.

_— N o = o — D WO &= o

_— N w = o
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Rating Scale

Rating

Rating

Rating Scale 5
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3
2
1
4,
41
Rating Scale 5
5
2-3 | 4
/ 3
2
1
4.2 Rating Scale 5
5
4
3
2
, 1
(Coding) SPSS WINDOW

L ? (Descriptive Analysis)
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2. (Compare Means)
t-test  ANOVA

3. (Factor Analysis)

4, (Pearson’s Product Moment
Correlation Coefficient )
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