,2541.

SMEs

, 2543.

43 - 2543 : 11

?). : 10 2542.

) , 2538.

2541.

. SMEs . ,

2542.

, 2529.

2542.



2541,

, 63

. SME's
23 8161

229

).
, 2539,
250,
250,
 2540.
2530,
2540,
2539,
2531,
2542
2553,
L)
13 L 583,



230

SPSS.
, 2541,
, 2542,
. SMEs . ; ,
2542
, 2542,
?
?
( )
, 2534,
, 2529,
1" :
. 2538.
, 2542,
. SMEs . 2 12
2543 : 16
, 2534,

Atkin, Charles K New Model for Mass Communication Research. New York :
The Free Press, 1973.

Brooks, William . speech Communication. Dubuque, lowa : WM.C. Brown Company

Publishers, 1971.



23’
Burgoon, Michael. Approaching Speech/Communication. New York : Holt, Rinehart, and
Winston, Inc. 1974

Cutlip, SM. Center, AH. and Broom, G.M. Effective Public Relation. 6thedition. New
Jersey: Prentice-Hall Inc., 1985.

De Fleur, Melvin L Theories of Mass Communication. New York : David Mckay
Company, 1970.

Dennis McQuail, Mass Communication Theory An Introduction. Publications London,
Newbury Park, Beverly Hills, New Delhi, Sage 1992

Good. Carter V. Dictionary of Education. NewYourk: McGraw-Hill Book Co., Inc., 1959.

Hovland, C.I., Janis, L, and Kelley, HH. Communication and Persuasion. New Haven
C.T. . Yale University Press, 1953,

Jay  G. Blumer, The Social Character of Media Gratifications Media Gratifications
Research. Current Perspectives. Beverly Hills : Sage 1985,

Katz, EJ. G. Blumber, and M. Gurevitch. utilization of Mass Communications. By the
Individual. The Uses of Mass Communications. Beverly Hills, Sage, 1973.

Kippax Susan, and Murray Jonh p. "Using The Mass Media Need Gratification and
Perceived utility". Communication Research Publication Vol. 7 No. (3 July 1980)
448-490, 1980.

Klapper, Joseph T. The Effect of Mass Communication. New York : The Free Press,
1960.

Lazarsfeld, Paul F. and Menzel, Herbert. Mass Media and Personal Influence. The
Science of Human Communication. New York : The Basic Books, 1968.

McCombs Maxwell and Becker Lee B. Using Mass Communication Theory. New York :
Prentic-Hall.



232
Mcaquail, Denis. Audiences in Mass Communication Theory. 3ided. Wiltshire : The
Cromwell Press, 1994,

Palmgreen, p., and Rayburn, J.D. *Uses and Gratification and Exposure to Public
Television, a Discrepancy Approach”. Communication Research. Vol. 6 No. 2,
April 1979 : 155-180.

Schramm, Wilbur. Channels and Audiences.  the Handhook of Communication.
Chicago : Ran Manally College Publishing, 1973.

Wenner, |_A "Gratification Sought and Obtained in Program Dependency : A Study of
Network Evening News Program and 60 Minute". Communication Research,
1982,



FWIANNTAUNNIING 14D
CHULALONGKORN UNIVERSITY



234

(SMEs)

()
()
(1)30-39
(1)50-59
/
|
)
200
100
60
50
30



235

)6 - 10

(

e R e e

~— ~—
—_— ~— — ~— —

e T e e N e e R e e e )

— 0 o v e e N N N e — ~—~

8.2

P e e e e

~— — —r —r —r ~—



236

_2_
SMEs
2.1 ! 1 1
1 ( \% , )

L

a3 @6 I 79 |/ (10

) ) ) I

1.
2
21

N
N
C—

il
3
4.
5.
( 2 )
6. MES

(Starting Kits for SMEs)
4
6.1
SMEs
6.2

6.3

6.4

SME

. 2543



2.
1
2, /
SMEs
3.
( SMEs

1. www.diD.no.th

2.www.smethai.com

4.
SMEs
S .
ISO,
TOM
4,

/

-3

1-3

-3

@6

46

@6

(7-9

(79

(7-9

10

10

10

eJr

237


http://WWW.diD.no.th
http://www.smethai.com

238
2.2 [ | ?
11 1

( V) )

1 '« ! SMEs

SMEs,

8. (1ISO 9000, 9001. 9002,

9003, 9004,14000, TQM)

10. /

11. /

WTO, AFTA

12. ! 1
(Innovation / New Technology)

13.

14. / -

15. /

16. / /



10.

11

14.

V)

(SMEs)

1

239



10.

11

12.

13.

14.

( V)

(SO, TQM)

240

SMEs



241

51

1 / SMEs
SMEs,

8. (ISO 9000, 9001,
9002, 9003, 9004,14000, TQM)

9. /

10. /

11 /
WTO, AFTA

12 /

(Innovation / New Technology)

13.

14. / -

16. [



242

B

I

5.
( 2 )
6. MES
(Starting Kits for SMEs)

4
6.1

SMFs

6.2

6.3

6.4

SME

. 2543



5.2.2
2. /
SMEs
5.2.3
( SMEs |/
1
2.
3.
4,
524
1 www.diD.oo.th
2.www.smgthai.coiT)
3. /
SMEs
5 ISO, TQM
4,

243


http://WWW.diD.oo.th
http://www.smgthai.coiT

244

5 2512

2533 (

( ) ., Joint

Venture BBCT ( ) ?



	รายการอ้างอิง
	ภาคผนวก
	แบบสอบถาม

	ประวัติผู้เขียน

