89.5 MHz *

F.M.89.5 MHz

(2525: 2-19) (content”



, (Technique of Programme Presentation)

(Artful)

1 ( language)

2, ( Style)
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- (Variety)

Norman Fairclough(1995)

ity)

10



( Critical Discourse Analysis )

( Critical Discourse Analysis)Norman

Fairclough
2
1 (communication event)
2. (the order of discourse)
( communicative event )
( communicative event )
(text) (discourse practice”

Text Production

Text

Text Consumption

Discourse Practice

Socioculture Practice
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synchornic.diachornic.methaphor metenemy

(text)
- (ideational
function)
(interpersonal function)
- (text)
(textual function)
Text ( ) Context ( )

12 (Discourse Practice)

(text production” (text

consumption)

1 . (Socioculture Practice)m

(text)

(text)



2. (the order of discourse )

(text”
(text) (text)B
Guy Cook ( 2536 ) “
(text) (context)
Margaret Wetherell Jonathan Potter ( :2536)

(Discourse Analysis)®

1 Interpretative Repertoir



2. Construction

(Real Life)

3. Variation

(Function)

4, Function

(Stock Knowledge)

1



Philip Kotler (
mentation) (Control)
(Product) (Communication)

(Marketing Research) *

(Non-Profit Organization)

(2540:66)

4Ps

,2541:9-11)

(Design)

( Distribution)

(Profit Organization)

(Imple-

15



(Product Strategy)

(Place Strategy )

(Idea)

16

(Pricing strategy)

( Promotion Strategy)

(Product Strategy )

“

(Concept)

(Pricing strategy)

(Place Strategy )

(Action )

(Promotion strategy )

(Advertising)



17

(‘Action )
4. (Promotion strategy )
(Advertising)
(Personal Selling) (Publicity) (Sales
Promotion)
(2534:15-20) (Marketing
mix) “ 4
(Target Maeket)
(Product)
(Price) (Place) (Promotion)
4 4Ps (The four Ps of

The Makreting Mix)



2. (Price)

3. (Place Distribution)

(Placing the Procuct)

2

(Distribution Mix)

31 (Channel of Distribution Distribution
Channel)

3.2 (Physical Distribution) “

4. (Promotion)

4
(Promotion Mix) (Communication

Mix)
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personal)

4.2

4.3

4.4

(Publicity) “

(Advertising)

(Personal Selling) "

(Sales Promotion) "

(Public Relation) *

(Non-

(Publicity and Public Relation)



2

Marketing Mix
(Product) (Place)
(Quality) - (Channels)
(Features) - (Coverage)
(Options) - (Locations)
(Style) - (Inventory)
(Brand name) - (Transport)
(Packaging) - (Rarhousing)
(Sizes)
(Services)
(Warranties) Target Market
(Returns)
(Price) (Promotion)
(List price) - (Advertising)
(Discounts)
(Allowances) (Personal Selling)
(Payment Period) - (Sales Promotion)
(Credit terms) - (Public relations)

(Price Policy and Strategy)

1 (4Ps)
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