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This research aims to study the presentation and the use of sexual appeal on
advertising illustration for less sexually relevant product. The samples were 111
advertisements which were analyzed in terms of sexual appeal and the composition of
advertising illustration.

The results of the study can be concluded as follow:

1.The presentation of sexual appeal on advertising illustration was examined in 3
features in three aspects. First is the presented object, the advertisers employed both human
and non-human. Second is the presenters. It was found that only male, only female, or both
were employed in the illustration. Lastly the body exposure it was found in nude of half-nude.

2.There were five patterns of presentation. First is the facial expression which
depicted the presenters' eye and facial expressions as medium. The looking was either with a
smile or without. Second is the action which revealed how happy the presenters were after
using the product, the touch of lovers, and the touch on the body. Third is the physique which
presented as nude of half-nude. The male presenters were muscular and strong-looking
where as female ones had great figures. Fourth is the personality of the presenters which are
sexually appealing. The presenters were either movie star or other. Fifth is the activities 1
events, and situation. It was found that they were either real or unreal. The activities depicted
the presenters using the products or services in either real or surreal situation. The visual

metaphor was also founded.
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