, 1 . 1 ’33
14 (16-31 2533) 10,

I
? 2B ()
. ?
56, 2507,
. 7 2533)  120-121,
RN ( 2528)  30-34,
] ”
2531,
? .
2531,
2512,
2518,

, 2530.



»

2531,

[

2531,

2534)

, 2526.

, 2530.

»

92.

, 2533.

, 2529,

, 2529,

2532)

»

49-50.

, 2530,

, 2529,

»

, 2521,

, 2527,

2528, (

)

.. 2519-

83

)



84

, 2532,
' , 2519,

[ . 2529,
. 2526,

Brown, G. Brand loyalby-facb or ficbion ?.  Adverbising Age 23 (June
1952) : 53-55.

Cunningham, R. Brand loyalby-whab, where, how much. Harvard Business
Review 34 (January, February 1956) : 116-128.

Guesb, L. Brand loyalby revisibed A bwenby year reporb. Journal of
Applied Psychology 48 (April 1964)  93-97,

Hanneman, Gerhard J., Me Ewen, William J., and Coyne, Sharon A. Public
service adverbising on belevision.  Journal of Broadcasfaing
17 (1973)  387-403.

Krugman, Herberb E. Inbernabional encyclopedia of social science.
New York  Crowl Collier and Macmillan, Inc., 1968.

Mandell, Maurice I.  Adverbising. 4bh ed. New Jersy : Prenbice-Hall
Inc., 1984.



85

Matthews, .B., Buzzell, R., Levitt, T., and Frank, R.E.
Marketing  An introductory analysis. New York
Mc Graw-Hill Book, 1962.
Owen, Steven V., Froman, Rubin D., and Moscow, H.  Educational
psychology. 2nd ed. Boston  Little Brown and Comp.
[nc., 1981.
Robertson, Thomas ., and Rosister, John R. Children and commercial
persuasion  An attribution analysis. In The effects
of television advertising on children, pp. 267-268.
Massachusetts  lexington Book D.c. Health and Company, 1982.
Tucker, W.T. The development of brand loyalty. ournal of Marketing
Research 1 (August 1964)  32-35.
Weilbacher, William M. Advertising. New York  Macmillan Publishing
Co., Inc., 1979



FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY



I {
| ( |
)
1 2.
|
1 2. 1-2
3. 3-4 4. 56
5
) {
2534

S I N O TEN

{

2534

87



~N U1 W

88



10.

11.

12.

89



16.

If /



2521

91



	รายการอ้างอิง
	ภาคผนวก
	ประวัติผู้เขียน



