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« 5 (. . 2525-2529)

2525 23,879 1,451,389
2526 25,050 1,591,455
2527 27,317 1,858,801
2528 31,768 2,438,270
2529 37,321 2,818,092
« 6 ( . . 2530-2534)
( ) ()
2530 50,024 3,482,958
2531 78,859 4,230,737
2532 96,386 4,809,508
2533 110,572 5,298,860

2534 100,004 5,086,899
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