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2.1.1
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2.1.1
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2.12.2 (Agent Middlem:
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(Multiple Channels)

(Single Channels)
! (Multiple Channels)

2.2 (Physical Distribution)

(Physical Distribution)
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(Physical Distribution)
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(Order Quantity)

3. (Typical of Information)

Martin (1968  1~2) The Information Society
(Information) )

' (Orally)
(Visual Form)

Middleton (1988 77) Marketing in Travel and
Tourism 1 , (product
Formulation) )

5
3.1 (Attraction Information)
3.2 (Sevices and

Facilities Information)
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(Image Information)
(Price to the Consumer

(Attractions Information)

(Facilities
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