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5 1 4 2 3
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7 a b 11 b 11 a
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17 17 a 21 a 21 b
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25 b 25 a 26 b 26 a
29 b 29 a 30 a 30 b
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8 b 8 a 5 b 5 a
12 b 12 a 6 a 6 b
16 a 16 b 9 b 9 a
19 b 19 a 10 b 10 a
24 b 24 a 20 a 20 b
27 a 27 b 28 a 28 b
31 b 31 a 32.°b 32 a
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(Perceiving-Judgmental-PJ)

Test-Retest
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2 Pearson

Product Moment Correlation Coefficient

N XY -8
_ nSX2 - (ex)2 NSY2- (SY)2
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N
SXY X)
2:(Y)
X
SY
SX2 1
SY2 1
(itt)
Introvert (1) 6% *
Extrovert (E) o 001
Intuition (N) 4%
Sensory () 2%
Thinking (T) 6%
Feeling (F) ,75*
Perceiving (P) 67*

Judgmental (J) b4*
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