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The o b j e c t i v e  o f  t h i s  s tu d y  was to  i n v e s t i g a t e  th e  s t a t u s ,  n e ed s  
and p ro b le m s o f  i n t e r n e t  u sa g e  in  e x p o r t  b u s in e s s ,  in c lu d in g  th e  p r e d i c t i o n  
o f  i t s  f u t u r e  u s e .  D a ta  w ere c o l l e c t e d  from  in  d e p th  in te r v ie w  o f  38 
e x p o r t  b u s in e s s  e x e c u t iv e s .  In  a d d i t i o n ,  d a ta  w ere a l s o  g a th e r e d  from  10 
r e l a t e d  o r g a n i z a t i o n s  and e x p e r t s  in  in fo rm a t io n  s c ie n c e .  A n a ly s is  o f  d a ta  
was c o n d u c te d  u s in g  q u a l i t a t i v e  m ethod.

R e s u l t s  o f  th e  s tu d y  a r e  a s  fo l lo w s :
1. Most o f  th e  e x p o r t  b u s in e s s e s  u se  i n t e r n e t  to  im prove t h e i r  

p o t e n t i a l  o f  b u s in e s s  com m u n ica tio n . I n t e r n e t  u sa g e  h as  more a d v a n ta g e  
th a n  d is a d v a n ta g e  in  t h e i r  p o in t  o f  v iew . The m ost p o p u la r  s e r v i c e  i s  
e l e c t r o n i c  m a il ( e - m a i l ) .

2 . Most o f  th e  e x p o r t  b u s in e s s  u s e r s  n eed  to  expand t h e i r  d a t a  
b a se  c a p a c i t y  and th e  non i n t e r n e t  u s e r s  d e c id e  to  u se  i t  in  th e  n e a r  f u t u r e .

3 . The m a jo r p ro b lem  i s  s lo w r e r s  in  d a ta  lo a d , o th e r  p ro b lem s a r e  
e x p e n s iv e  s e r v i c e  f e e  and f r e q u e n t  down o f  sy s tem .

4 . Most e x p o r t  b u s in e s s  s t r o n g l y  a g re e  t h a t  th e  i n t e r n e t  u sa g e  can  
en h an ce  h ig h  o p p o r t u n i t i e s  in  m a rk e tin g  c o m p e t i t iv e n e s s  f o r  b u s in e s s  
s e c t o r ,  due to  i t s  c o n v e n ie n c e  and h ig h  e f f i c i e n c y .  M o reo v er, i t  w i l l  le a d  
to  more b e n e f i t s  in  th e  g lo b a l  b u s in e s s  and f a c i l i t a t e  c o n v e n ie n c e  f o r  
E l e c t r o n i c  Commerce sy s te m  in  th e  f u t u r e .  The e x p o r t  b u s in e s s  p r e d i c t  t h a t  
T h a i la n d  w ould  be a b le  to  e s t a b l i s h  E le c t r o n i c  Commerce sy stem  by th e  y e a r  
2005. H ow ever, th e  im provm ent and deve lo p m en t o f  fu n d a m e n ta l sy s te m  b a s e  
n eed  to  be done f i r s t .
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