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2.1

(AV) (TVB)
2.2
2.3

1988 TV. ADVERTISING RATES BY DAYPART BY CHANNEL (PER 30 SEC. SPOT)

PRIME TIME (19.30--23.00)

CHANNEL AVERAGE  EARLY LATE  WEEKENDS
OOST  EVENING NEWS THAWDRAMA  CHAINESE EVENING (8.00-
(ALL  (16.00- VARIETY/THAI JJAP  (23.00- 18.30)
DAYPART)  18.30) SERIES SERIES  24.00)

3 41,500 21,000 51,000 69,000 63,000 24,000 20,000

22,300 18,000 24,000 45,000 20,000 12,500 14,125
! 59,000 30,000 82,400 91,600 84,100 25,000 39,000
9 18,130  *4,550 38,000 *17,000 - *6,085 25,000

* (1987
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