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The objectives of this research  are to study the listeners' uses
and gratifications of a Communitg Radio Program of Radio Thailand in Chantha-
buri Province. The sample was 301 people living within the equal radius of
the Radio station. Results were based on information given in the question-
naires, which was analysed using four statistical methods to find the percen-
tage, averagie/mean, t-test and one-tailed test values. The SPSSX Program was
used to analyse the data.

. Results showed that listeners within the sample had a specially high
interest in the agricultural program which is the most popular to?w. Regard-
ing the uses and gratifications of a community radio grogram the following
galned the listeners' interest in descending order . program broadcasted

y the people, for the people and managed by the people = 2. general knowledge
3. purﬁoseful information on careers and everyday's life occurrences 4. pro-

%ram which voice others' 0ﬁinions 5. solutions to problems or difficulties
"thneWtSh 7. information that can be used in the future to exchange ideas
with others

The results also showed that among the listeners with different
sexes, ages and occuPatlons there was no significant difference in their uses
and gratifications of a Community Radio Program. However, the listeners with
different educational background showed a marked .05 significant difference
in their uses and gratifications. The listeners with university degrees were
the group that made most use of the program and got most gratification out of
the program followed by the High School listeners.
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