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# # 6280037728 : MAJOR COMMUNICATION ARTS
KEYWORD: Brand Image, Standpoint of Brand, Body Shaming, Buying Decision,
Generation ME
Supisara Chaisawanglert : Image of Brand with Standpoint against Body
Shaming and Purchasing Decision of Generation ME Consumers. Advisor:

Assoc. Prof. PHNOM KLEECHAYA, Ph.D.

The objectives of this research are to explore Generation ME consumer’s
opinion, image of brand with standpoint against body shaming and explain
relationship of opinions, brand image, and Generation ME consumer’s buying
decisions. This pilot research is based on a survey method using a questionnaire to

collect data from 200 samples of generation Me consumers.

The results indicate that Generation ME consumer’s opinion and image of
brand with standpoint against body shaming is positive and Generation ME buying

decision is high.

The result of hypothesis testing shows that Generation ME consumer’s
opinion of brand with standpoint against body shaming positively correlates with
brand image at the significance .01 which is a high level, while image of brand with
standpoint against body shaming positively correlates with the brand image at the

significance .01 which is a middle level.

Field of Study: ~ Communication Arts Student's Signature .......ccoecevvieennen

Academic Year: 2020 Advisor's Signature ..o
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