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¢ mMIIREeIewM (Procurement)
® M3 (Transport)

o msiadmdhisuarmInteau®ud (Physical Distribution)



MIARIAUM (Warehousing)

MRS uALINGS (Materials Handling)

seuudiona (Inventory)

mmﬂ'@qﬁuvi (Protective Packaging)

mauinIgnée (Customer Service)

212 mmAmgné (Customer Service) SunTntalfiain
o waldwiidloxluadian (In stock %)
- o pywnludsafimaeeuRud (Lead Time)

*® mwaﬁ*n.aummmm%mt (Order Cycle Consistency)
(Lambert and Stock, 1993.)° '
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procedures)
® 3iﬂ11ddﬁ1u‘ﬁ11ﬂ‘wﬁ'luﬂ‘l1§d {Order information transmission methods)

o naifwariumsde (Ordering rules)
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{Customer service element) (Correlation coefficient)
nmﬁmauTmumﬁu {Average delivery time) 0.76
AMNNWITsdIMIEINeY (Delivery time variability) 072
nsafetusnusmwlugs (Order status information) 0.87
mIwEmIdem (Rush service) 0.59
amaiuludy (Order methods) 0.56
mIneUsuaINI¥aaTem (Action on complaints) 0.56
mmqnﬁawaammmnlué"n (Accuracy in filling orders) 0.46
uTumuﬁmaa (Returns policy) 0.44
Funaumnedia (Billing procedure) . 0.39

(Lambert and Stock, 1993 : 110-158)
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Vanme 2.2 uammsiaRuimasalasinsonnnmuafeulneduiuasyaehasa

fuf maafeuimrediud | Swamemascas JaATEN
Wl A ke 20 % 80 %
fufl B Uunang 55 % % %
fufi c | # 100 % 100 %
(Mt Suviganms. 2539, 27-29)
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winluniufudi (Order Picking Principles)
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