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(Analytic Hierarchy Process : AHP)

1.2.1

(Industry’s dominant economic traits)
122

(Competitive forces and strength of each force)
123

(Drivers of change in the industry)
1.2.4

(Strategic group model)

125 (Competitor analysis)
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(Key success factors)

1.2.7 (Industry attractiveness)
2. A
2.1 (Strategie performance indicators)
2.2 (SWOT analysis)
2.3 (Competitive strength assessment)

4)

(Alternative Strategies)
(Analytic Hierarchy
Process : AHP)
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