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## 6380013728 : MAJOR COMMUNICATION ARTS
KEYWORD: media exposure, attitudes, investment intentions, investor, investor relations
communication
Chayut Lamlertsuk : INVESTOR RELATIONS, MEDIA EXPOSURE, IMAGE
AND INVESTMENT DECISION ON RETAIL BUSINESS PUBLIC COMPANY
AMONG  INVESTORS.  Advisor: Asst.  Prof. Prof. TEERADA

CHONGKOLRATTANAPORN

This research aims to understand investor relations, media exposure, image and
investment decision on retail business public company among investors. It is survey research
studying correlation of investor whose age 20—60-year-old that live in THAILAND by online
questionnaire. The sample in this study consisted of 400 members. The result has shown that
(1) The amount of male is 222 members accounted for 55.5% and followed by 178 females,
accounted for 44.5% (2) the sample group gave priority to news exposure through Facebook as
the highest level at 3.67 followed by websites 3.41 friends 3.20 Youtube 3.15 and the least
Advertising in the cinema 1.60 (3) Research results on corporate image found that most of the
investor samples gave importance to corporate image the most. It was calculated as the mean
(M =4.16,SD 0.619) (4) Research results on attitude towards investor relations communication
revealed that investors attach importance to Average Investor Relations 4.00 (5) Research
results on investor intentions reveal that investors focus on Investment intent with an average

of 4.23

Field of Study: Communication Arts Student's Signature ...........cceceeeeeenuenene

Academic Year: 2021 Advisor's Signature .........oceeeeeveeruennenne.
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2.7 WUIAANYINUTBLEEY
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2.8  uIwNYIV09

2.1 LUIAALALNYNITHOHTNTAMIAUUUYIUINT

(Schultz, 1994)lsinanliin msdeansnismatawuuysannsiuduguuuithnsdeansi

AN INwINIITeRuieNmwsEuUNsaeasiaunsafmauazlduinilaguilan

pgerBL il ie lAANITAT NG ANTTUANUABINITVRILUILATINOUALDIRBAIIUABINTS
| = 1 a v A o ] PPN v o

YDINAALALNIUNTHOAITNIUATIAUAT (Brand contacts) Lot lugnsnguilnaiinuay

AULALFBMANALaLANANULYRIIURBFIUTEN

Kotler,Armstrong,Saunders , Wong (1999) lain1syafislidn msdeanswuuysannisdu
wwIAnfiagluduneuvaINIsiaN1TTIUTI(Integrates) WAENTUITMINTNUTINAUVDIUTIN
(Co-ordinates) MilAuAgItosiugamnnsdean s nlideansiunquiuslaaidesnis
= o o a a Y A v oa v a =
doansodnetaiau warnsslunsan uwasdennuiiieidesiinetiudumuazusinis luvued
Duncan & Everett,(1993) lina1vi1 nsdeansnsnainawuuysannisuudutunouild
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(Anantachart, 2001b) l¢finsnandiuananseenty ﬂ'ﬁ?ﬁm'ﬁﬂWimmmwwﬁmmimmaa
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(Pickton, 2001) l#nanl¥41 nisfeansnismaauuuysanmiadutuseufiAadoans
NusuiiAgdetunsuimnure s luimsinsgsinguiuilan aanunsal s
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nauimneiidesnsdeaslgiang WileNavjutunadwizensediliAeaudidaly

NSUNAUOAUANIUTDIN AN INIAUTEAIAT LN MU LIV IUTEW

Phelps & Johnson,cited in Anantachart,(2001) lana13l3i1 nMsdeansnisnaiaiuuysan
N5 1Wuns1ATe9ilaN 158 0a1 SN VAN A IELAL DLABIANNITOT NN NE NBAIUDIUS TN

muwniandndaeitulaguilan wasilenvesdendieanlulusedinnutaauseruilan

(Arens, 1994) lsinanvin nsdeansnismatanuuysanmsiduienuAniianunseasng

a ¥

Usglevdliwnegsia guslae uasdanula lnenunssuiunisldnagnsnisdeasuaslided

9 Y

warnmanelieiazas1agaudslinungagsia nansueiwazusnis

(Wood, 1997) lanan331 Uselewiuaen1sdeasnmInaiakuuysannstiuaiunsaasiliie

1L.anARIIEUA (Build brand equity) inliinnwanwalnlansiuwazdnay

2.nsvendeyavesduiuarusnisidndusenisdnduladeveuilam (Provide

information)

3.a34liiAnANABINITRVRIUILNALAEANNTAUTNIN15UELA (Manage Demand and

Sales)
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4. ATANUUANANTENINATIFUAVBIUTEINTUATIAUA1 VDAY 1INSANL Iaead

uwansatiazilugnisdadumidmaauaiuidnlavesiuilnn (Communicate

Differentiation and Enhance Positioning)

5.a59ANuAmaLaziiBnSnadeiruafvaEuIlna uaziiludanuveusensidumuas

‘U%ﬂWiﬁﬂﬁﬂizmlmWiwﬁﬂﬂémiﬁﬂaﬂﬁl% (Influence Attitudes and Behavior)

N5HDATNTAAAUUUYTAINTT (Integrate Marketing Communications) Aan1sdeans

nseankUUiisULUUNATUaseg 1esatiaslutssagiiavile (Circular) QUsyasALite

[~ 'y} Yy 1 dl 1 5 a v} I I~4 1
LﬂuﬂWiﬂiiﬂma;gamamawgmmiﬂuummif\mmiaa’m Wuszuulunannvaneteanianis

o o &
GREERIZNY!

10.

11.

12.

13.

14.

15.

n15lawan (Advertising)
N138LE@INN13U7Y (Sales Promotions)
nsuelagyana (Personal Selling)
nMUsEEUINUS (Public Relations)
N13M81AN19939 (Direct Marketing)
N13RARALTINANTIY (Event Marketing)
NSIALERIEUAT (Display)
msldudnsdomidude (Merchandising)
N399IV (Sales Forces)
Fowrdouil (Sale Media)

N13INFUNUT (Seminar)

AvTey (Slogan)

U559410491 (Packaging)
NSIALARIABANITLTAUAT

feyanwal (Signage)
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(1@ 2euNM, 2540 ,pp. 81-100)

Kotler , Jain , Maesincee (2002) laiin1snanatia nsidsuuwdasnisaainasalvgluge

Uagtuinilignuusesnidu 9 mmnisal

1. M3WAguulaIn1InszanmIveddnens (Asymmetry of information) gn1snszaney
919815910 (Democratization of information)

[

2. mswdguwdasdumvutuil (Good for elite) lUddusngauvnauainsadala

Y 9

(Good for everyone)

3. mswAsuudanndudiivinilevis(Make and sel) gauiinlonsuaussnin
#99n13(Sense and response)

4. nswasuulasanduiiesiu(Local economy) gaufiasugiaGlobal
Economy)

5. msiABuLUAINLATYEATIEE (The economics of diminishing returns) ¢
Lmiﬂgﬁﬁ]ﬁﬁwammmuﬁqﬁu (The economics of increasing returns)

6. MsLUALUIUANINNIIATEUATEIAUNSINE (Owning assets) gnslduniiiumes
Auning (Gain Access)

7. mawasuulasanusssnAuia(Corporate governance) graniuna(Market
Governance)

8. mawdsuuvasannisaiiiiedanlugi(Market Governance) ajmimmmﬁaﬂzjm
goe(Market of one)

9. MsAsuLaINEUUAIAANATIUIAIUUS in time) gnismanaluuTiui(Real
time)

FenaivAsuutasiildnanianimuaduldignuiuivasulununalnvesmans woinssu
uazAudeInsvesuslaaiifimnuasuuasegainate uaziilemaluladidanidon

[

ddnluiinidudnuistadeihlivasuas sremgdishlisuuuunsdeaisniman
Fosfinmsusuiadasulufeogiane (Marketing communication) mni3suiisuiuluedin
msdeansmsranainagldnisdeaiiteaununn (Mass marketing communication) wsil
Hagsutiunduiuslnaduiirnudosnisfiomeanzasnniuinihliinnisdoaslugiuuy

1an1£131%33 (One on one marketing communication) szanunsawifgusinalaaeig

Inddnuazanunsasuitennudesnisiuiasalasng v biandunsimunisdeas



12

sUwuulmiiAndu nnelave n1sieansn1InAIALUUYIANINTT (Integrated marketing

communication) (Duncan, 2005; D. Schultz,1993)

WHLAINT 1 UERINTUUITEAUNNSHRENTUUUYIUINT

Firms constantly monitor marcoms performance from an ROI perspective.

Finacial and

Strategic Information, knowledge linked to a ongoing evaluation of each served
4th Integration segment on a global basis.
” ication of Inf ) Maintain accessible data sources and build to globally segmented
3rd Application of Information databses. Effectively incorporate data in communication planning
Technology and implementation to turn customer data into customer knowledge.
” ) Organizations gather extensive information about their
2nd MRedeﬁmng the chpe_uf customers and apply to deploying marcoms, and evaluating
arketing Communications feedback. Also need to align with external agencies.
) . Require high degree of interpersonal and cross-functional
t MTaEt"fal Coordination of communication within and without the business. Led by the
arketing Communications business, not external agencies.
Baseline

i Figure 3 IMC - a four stage model. (Source: Kitchen and Schultz 2001:

108).

o/ L -4

2.2 uuafauazngunagnsuszyduiustnawuduus

Fraser P. Seitel.(2004) alifndnfinannuvestinamuduiusin iWuanuduius
JenINNTTUTkazinftoyavesusunidwiolUdainasuielideyauntnamulaeiiionm
rasafganuatilaninamuieamuluswan yaduaznalnvenainlziin
Anumgaulatulzfesnudain1svetinawueaglutuiiy uenanligdinisliilon
Tuganguiniasngsinienisiu waz dao1dun1slu dieidutadelunsadesyarliuney

v v & o Xo b4 ¥ v ! g S @ v o v A &

wanninguue neivilvsudilaldmednnisasmuvesinasuiudududsadgymdu

WUFIUVRINTTULARDUTINT UL

namvanninduisUsewmelng U w.a.2548 lowadausenannsidevlunain

wannsngnlainisdnassinamuduiusiiengiuneanuasaniiuntnamuiudy
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Twndnawmuuariaulalaegisgneies JeldiaveuugiusdnudasuTenaisiinasmu

(% I

wiudiezluiinaidlunisdeassenityaranieluwasyrranisuen

Wnaauduus (Investor Relations %138 IR) A 11U (Function) vesuTenannzideu
Tunsifewsiossieyanansusnuazuisn Taadumsdeansasams (Two-way
Communication) Augilduldidennrnefiieadestuuiem W ffiovu dniiasei dn
sy gAmsgsiavihssuiniugua wazdesnavu mnuieniianudlanaylivsslon
Nnautnamudiiudliegiagnies azanmnsatielinisdoasteyaiduluseied
Usgnanm warluvaifeiuiausosuilipnuiiuwasaueainnieuenulidussley
mala

[

Theaker (2004) adinsudanguitmansvesidnasyuduiusidu 11 nqu el

1. Wnasuan U (nstitutional Investors) visngds dhasuiegludeinuas
A v Ao Ao W v X v ° ) ' ' Y]
Usennvunelnglesimdsiunisdngerulaluduiuannglusain snfasgiagu dnamu

VBINBIWU UIINUTENUY

2. UNAATILININSRL/MENTING (Financial Analysts) vianedis nquuaranil

'
1 ]

ANUTEIvIluNsUsEaRatayase ieanunsamuuasladelumsiiulnveauly

Y

o A |

naniiy Undnseiiududiuddydmwanenginssunisidiasmuvestinau

o

3. USEMMaNMSNE (Private Client Stockbrokers) muefie UsEmitleusn
Tusawmuliuntnamulaeuienginmesikaziiteyailaninamuduiusundesialugs

o )~ a a a ¢ v
UﬂaﬂnuiﬂEJllﬂ'ﬁLWﬂJLWN‘UVl'JLﬂT]ZVLGU{LU

4. HasuIIeuAna (Private Individuals %58 Individual Investors) e 1n
asuinluninsdeduladenuiiionuadagyinnisiasneiannissuYIasaINwradde

A AININNELs i aela

yaa v 1

5. HeViu (Shareholders) nunetia fniviudiuegluusenvsentans lagil

Y 9

(%
CYRRY

UseniuliinisseaumuantinasmuialuiieiusenlaRunudiun semeidainligie

ufidnsnazstennuadouln uazdeyanetiuussnludadainianss Joyassgnundeinu

e -Sov

=

nasuduiuslugwfionuy
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6. #nevulusunan (Prospective Shareholder) visngis giasvulunain

nannindeguduazilonanazaulanazamuluusenduglasnluewan

7. donegsnauazn1slu (Financial Media) viunefia #evnan1sluinvinnis
Usgnduiuduazuenilleniieiudeyasiiegiidnasdusmunivsgivsadenineariv
u3emuu lnewdemmantaziulsglovisetnamuuezdninssiduegnunnngzay
ausathuiasanneunsawu velinamuduiusdadnhnddeloyaionneiiuuium
vownuluFalamuliiinusylovdunuTenaniign

8. doussmmilsdouaznsansianiengy (Trade Press) munedia doiangasly
ganquusevvisonquinamuiliauaulaanizaiu

9. #@oduq (Other Media) vixngds Feniinisunausiieifiuginauasmanning

10.  deuuuilany (Wire Services) nunedls drindesnanilvidoyaldsiniuas
ViusiaanIun1sal endiegaay d1nnITesnes UnauduTUsIsBIR0sRnnN @
fimsndeulmiismsedsahianamsiznisuiuasuiismiseseyaoivdmansenu
AOUIENILA

11, U3MSUMEsnedumesidin (Internet News Services) wnefis dosnee il

Joyaiieriunsasuuudumesidaunyaramluuazinasu
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Corporate
contribution
. ® Charities Corporate
Ec?r:ga;?te social s Schools and employees conduct
e Environment universities * Respect Product
o Citizenshi * Art organizations * Salary * Features
: p * Advancement * Performance
+ Quality of life « Canformance
* Communities e Durability
e Quality
| * Reliability
\ / * Repairability
Company * Style

business
* Reputation
* Innovation

* Srengtn Company Image

\ Communications
s Advertising

« Publicity
* Sale
\ promotions
S.alesr_:clrced / / \ Price o Direct mail
: cg;gzteﬁgzerage » List price * Telemarketing
* Volume
* Courtesy istributi i
- el DR N serice N\ MR | gcune
* Responsiveness « Locations . R’;}:“ra fon * Manuals e Financial
Gompen | mebana [0 pgne
ime i
ce « Availability * Consultation
of parts

fiun: Keller. K.L. (2003) Strategic brand management: Building, measuring, and

managing brand equity (2 ed.). Upper Saddle River, NJ: Prentice Hall, p.539.
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Corporate identity
Names, brands, symbols, self-presentations

T Is perceived by

\ \

| Customer image | |Community image| l Investor image | lEmponee image|
l Sum of their perceptions equals

Corporate reputation

44—

+—>

i - Repitation Framework , Argenti (2009:83)
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