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# # 6380030120 : MAJOR LOGISTICS AND SUPPLY CHAIN MANAGEMENT

KEYWORD: Marketing Mix, Transportation, E-commerce
Thamonwan Chongcharoenchaiwong : FACTORS AFFECTING CONSUMER-
GOODS PURCHASING BEHAVIOR THROUGH ONLINE CHANNELS OF
CONSUMERS IN BANGKOK METROPOLITIAN AREA. Advisor: Assoc. Prof.
DANUPON ARIYASAJJAKORN, Ph.D.

This research study objectives for studying factors affecting consumer-goods
purchasing behavior and consumer-goods purchasing behavior though online
channels of consumers in Bangkok metropolitan area. The sample consisted of 400
consumers in Bangkok metropolitan area who had purchased consumer-goods
though online channels. Statistical analysis was conducted by descriptive statistics
including frequency and percentage. Quantitative statistics including multiple

regression analysis.

The most popular online shopping channels for consumer-goods were
Shopee and Lazada. The frequency of purchases was 1 time per month, with an
average cost of 501-1,000 baht per purchase. Popular consumer-goods were
personal care and household items. The reasons to buy were convenience, price,
and promotions. Popular payment was credit/debit card. The sample liked the free
shipping policy, no minimum order amount and will buy the same brand but will
buy from other online channels with cheaper product price and shipping. The
hypothesis test found that there were 5 factors affecting consumer-goods purchasing
behavior though online channels of consumers in Bangkok metropolitan area as
Physical Evidence/Environment and Presentation, Promotion, Transportation, People
and Product at the statistical significant level of 0.05.
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