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# # 6380170320 : MAJOR TECHNOPRENEURSHIP AND INNOVATION MANAGEMENT
KEYWORD: Tourism Platform, Innovation, Cultural Tourism, Low Carbon Tourism, Sustainable Tourism, Rattanakosin
Istand
Pimjai Thawitiyaman : Innovative Tourism Platform in Rattanakosin Island for International Tourists. Advisor: Asst. Prof.

INTIRA PHROMPAN, Ph.D. Co-advisor: Wanlanai Saiprasert, Ph.D.

This research studied foreign tourists' behaviors and needs regarding the use of tourism platforms while traveling in
Rattanakosin Island area, Bangkok Thailand. To develop a tourism platform of the Rattanakosin Island area, both quantitative and
qualitative research approaches were developed. For the quantitative approach, this study collected a dataset from the questionnaire
instrument with a total of 258 foreign tourists participating. The results showed that in terms of travel behaviors, 42.2 percent of tourists
visited Thailand once, followed by 2-3 times (41.5%). 33.9 percent of foreign tourists traveled to Thailand for vacation purposes. These
tourists spent about $2,001-3,000 on the trip (including airfare), 41.1% of them stayed in hotels, and 81.7% of them spent 4-6 days of
travel time. 80.6 percent of foreign tourists planned their own trips and searched for travel information on the Internet via websites
such as www. google.com. Furthermore, there were many attractions in Rattanakosin Island area, and the most visiting was Yaowarat,
with an average mean value of 4.48 (out of 5-point scale), followed by the Grand Palace and Wat Phra Kaew as the second most
popular attractions with the same mean value of 4.38 respectively. Furthermore, a T-test was conducted to examine any different
tourists’ perceptions of major attractions in Rattanakosin Island area. The survey showed that European tourists perceived more
positively of various temples than Asian tourists did. However, there was no mean difference in tourists’ perceptions of major attractions

in Rattanakosin Island area by their gender.

For the qualitative approach, the researchers collected in-depth information from entrepreneurs (e.g., shop owners,
hoteliers, and restauranters) by using the interview method. It was to receive insights and ideas on innovating this platform. The results
found that the entrepreneurs agreed with the presence and design of a tourism platform. This platform helped induce tourists to travel
to the Rattanakosin Island area. This platform also functioned as a marketing channel for the entrepreneurs, who had limited knowledge

of technology development and applications for their own tourism-related businesses.

For the application, the developed travel platform supplemented the concept of cultural tourism by providing tourist
information such as history, culture, traditions, boutique accommodation, authentic restaurants, booking guides, and local
transportation (Tuk Tuk). The platform recommended four walking routes for cultural tourism experiences for foreign tourists: Route 1
- the Grand Palace route, and Wat Phra Kaew along the way; Route 2 - Wat Chana Songkhram, and Bang Lamphu Area; Route 3 - Wat
Ratchanadda, and Wat Suthat; and Route 4 - The Old Siam and Phahurat Area. Lastly, for the satisfaction level of this tourism platform,

the entrepreneurs were satisfied with all functions of the platform, especially with the color used, creative design, and layouts.

Field of Study: Technopreneurship and Innovation Student's Signature .......oevevverrerins
Management
Academic Year: 2021 Advisor's Signature ..

Co-advisor's Signature ..........cccocoveeees
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4
5
6. Wunmszmihivesiildwlsdudeynaulumsimuinisvionden
7. AvBnsvieaiilen

8. 1@ mmsiumsestinvioaiien

9. AvidvesnuvhnulazgUsznounslugramnssuviondion

10. MIANTUNIIAIUNENNITVDIATTYNUTTUEINALNDNITNDUTY?

AsvipaeLiIUsEmaing Tonuaszinnvesnisvieaned i 12 Usewnn

TnguuInuAmEIAgLazanImLInaeL Al (@ela iunisuazauy 2550)
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1. wndsviaailondsding unefs uvdwioafivafitdnwazmasssueafidy
lendnuaiianigviesiu lnseafizessimeiaussssiieniestuszuuinafiieidesiae
nsdnismsviendiealuundstiu aedosdinszuiunafoumiuesdiiieadesdifanss
fidaatu Whannsdeudiferfuszuuiinady Snsdnmsiuindouuaznisvenilenoenad
drusammeviesiu iesjuuliAndndindenisinunssuuinaeaddu

2. uvasvisaifisInedatzine1ns wueds unavionileiviefanssud
annsonevaussmuaulafiavesinvieiiey dellsuuuuvesmsvieniivfidaamy
sUkuunM e fisuuulvsifiAntuuvasioniieaUssanianmsadiudul d8nunnunenia
aufsuvesauluuiazgeali Wefinisseydninfnsubu 9 aunsaliniuduazisga
tivieaflenls Jagtuiiusingoguane o wis fregratu Afssasianzmamasyioniied
ilon1sAnwimainemans gaanvnssulazmalulad uay MICE (Meeting & Incentives &
Conventions & Exhibitions) 1ugu

3, unawiosflamaseiimand vaneda unasieafioaiinnuddyuas
auAmeUsEIRaans Tusued Lagmaun subsaauiivieeimsasneadefifongniun
viownefivanisal ddninduluseiimans iy lusuanugneuuseiamans guau
Tusia funadles quiles AifisAust 90 mauanu wazdeneaiafiflaudmisdalzuaz
anUnenssy

4. WdevioaiflsInesTINIR e anuiindelifionsvieadisn lned
n3nenssssuvmdudsisgelalitnviesiomideu Famnenssssuvmanionnasiy
ATNNIAILANNANTNEITUYIR AURUANAIVBIAANEIIUYIRTAFun9ssdiineuas
giimanseuduendnuainiadudydnual yaaasButy q 4N INLIREeUNIsISUTATL
dnwalgfiay (Special Environmental Features) 3aan1niindeniifnnavnaivnsils

5. udsteafisfiotunuinis mnefs unaswenflsrfuyudaiaiu e
myvinrouuaziaBua1sauam Wanuaynauu Jusy s wagmsnwimaned usflaiil
arudfaluniuseTamans Tusand maufauiausssy wildnvasduudwioadien
Jwady freg1uty grutuiiavsean ududie aiudnd auaunNtazaINaNsITUEaN YUY
LAY AIUAITITUE LagauIunw

6. unavieaifiomeiausssy mnefls undsviouieaiifinauemnsdaUzuay
yuussadouUssndiivsmysuldaiauuasdevendunsandunenduin wdsviouien

a adaa

UssinnilUsznouse udsznd 38T3nanuduegvesdau makansfalimusssy dud

Y 1 LY
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Uszianiilaun sarniidnfuasain Oulanvestiadmingsuns nusuveaiiedmin
= 1 S = & & ¥
Wedlvid Ussindlanensene Ussindlasnsiue {usi

7. undevin g T nnnFeusssuya Tun1sinviunaeiuinsgiu
dvsuunaisaiieadmiousssund dyauszasdiieilunsounuimslunisdnnisumas
vienfigalssianiinieu sssuwfedrsdaiau Tnaiuludunisiruauinsgiundndu
AMFUNITUTNITANN 9 LesannsVisueIUsELavilazaesalsisnuaiulasndevag
UnvieanendudAy wavdeslidmansenuse ningnssssumAnasdauinasy Wosan
5w v & P = a = 1 ° a
nFoudaluurasmoaiiodlseansssueAusennvils Favnldinisivunuinsgiui
FaLau N1saLluAINTsuNIsieaeala o e1dmanTENUABUNa 1IN TaUSTTNYIFLA

WANIMNT NMTTANUNUIUIATTIURNGWDLNYNTIAVNINUINTOUSTITUR et mung
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e limhenunsuinseuguakrawisaiied miluly lWuesesdelunsnsisaeuninsgy

¥ [ P

wravie et vesny wardraunsaldidudeya fdfafieUsznounisdnduls ves
dnveaiiler uvaduniaifiuning gruuvasionden Weguam dmdousssuvifves
Ussinalnglifufivonsuiiluasmeussmadiumniy

8. undwieaivaUszianyemIn mneds annuiindelfifienisvieadien lay
foemadunsnenssssumaigalaliidnveafiornndeu Tnedinguszasdiienin
manmAuLaziununslusUuuuilnddafusssuend wazenaieiufanssuniion1sAnyim
audidlufe Gshanssumvieadieafifatuuinamema W nsduthniseuuas
A msilaindey Yutsemues sy

9. umdsvioniisruszinmiian wneds anwiddaldidensveuiien ned
ihanduninensssrunaddsgalalidaieniisanndou tnelifnguszasdiiionny
manmAuLaziunuInslusUuuulnddafy sssuminazeraeiufanssuiion1sAnyim
arwdidnludedsfanssumaviesiisaiiinduluudeiinn léud n1sdreth nisieindey
SusgmuosmaiudTaien mdeuds n1sgun wazmannUan s

10. wndsviosflsrmssssunisziandn vaneds aouiinidelddenis
vioadtr Tnefiduduninennssssunadrsgelaliinviondienfiunbou Tnefinguazasdiiie
Andanduuaziunuinislusduuuilndlafusssund wazeraadufanssuiite
nsAnmmanesidiludie fafanssunisveniisrfiAetuluundaioniioassinnmd
IHud nsdrsuussenauasiinseniiudesneludt nsdnwdlusuaivesuyudyn
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11. Wnaaioaieanesssudussianinte MsUssldunnsguLmas
vionfigusziaminizannsavdlfidu 3 ssduszneu 1dun 1. eadUsznouamAIfiung
vioafieauazANAssion1sgnyinats 2. diussdUTEneUAIUNITUINITIANIT uas
3. psAUsznaUsUMEnwlunsRaLd UM SYiB e

12. Wdaie e ImssssuvIAUsEianins el aauifidaldifients
vieadivalneiunaduninenssssnanasgelalidnvoniionndou uasiiinguszasdiilo
amnudamdunariunuinislusuuuuiilnddadu sssued Tnefifanssunsviesioamdn
1#uA nsaosuds nMsweide msinusy waznsiiulh dsenaaduAanssuiiion1sAne

sesumAdnluime launnisgun nsdsiasssu® msfinwiugianig o Wusiu

w¥iauy gneu (2019) nafamsIndseinvvestinviaaigrinaansadwun
lavaneanwely fall

1. AUATTANITLAUNS

W PN Aa o . = o PN A

NauTNVeuNeINTIIUIUNIN (Mass Tourists) Mu8Re NaNTNYBUNYIN
A9LAUN D LNBIUT19N1TIABIAN WALSILIUTZAULABIAY SUUTENIUBINNT waziin
Aanssun1svinaendy o Tuwuuhvaiu

o PN A a | ::4' . = o PN A

UNN 0L N8INLAUNIIYIBILNBL (Eco Tourists) nu18D Unvodtlgd19dl
UsTaNANISNYIAN NLINSRNYBITE LAY

2. AUIIUINNTREURITINYIDUNY?

\Jungu (Group Tour %38 Escort Tour)

\Judauypaa (Independent Tour)

3. UINUIEAIATDINITHAUN ANLLnInglunsEunavesinie e
Fauusla 8 Usens Ae

nsviesgwveinieuvgeulaluiungn (holiday-mass Popular individual)

| PN Y] .. @ a A

NNSNBUNYANDIAUTTTURAEAEUT (Cultural Religion) 1 JUNISLAUNIGND
SeuiTausssuvesdeandng o Wy n1sAnwrauluey nisvudals auns azas
msusansgudenaun Jusiu

1 a A = . < a = o0 a v

N139193L7A8LNaN1TANYI (Educational) tJUNITLAUNINLNDNI15Y119

n15finyn @euniide Hnousy wseguud1sUsene aasdeavitdneganiuiuy 9 1lu

LIATUU
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nsvBgenIsARILAaE U (Sport and Recreation) AonsiAunigll
T3 UIDTILUIITUAR WIDUUNUINITHA 9)
1 d‘ d{l va I3 a . . .
nsviodNeNeUsEiRmans wagauaulafiey (Historical and special
interests) NNSYNBUNYILNDINUBALTA (Hobbies) ¥UN85a N1SVBWNLINDNIUBALTN LU
N15790N NSWEULIRENY Wi
NsViRALEL iU IRNAS (visiting Friend and Relative) 157841187
1e537Aa (Business) uNaiAuN19983tingsNaNdnIa U NEINTeIN AU IREYINg AT
@sdunal Mnarlunisviesdiennauduniandu
4. AIUITNITHAUNTY
WUULLNA7Y (Package Tour)
=3 3 .
LUULUALES (Inclusive Tour)

wuuus19Ya (Incentive Tour)

LUULILMANIAN (Charter Tour)

A3 29 NaNNg (2558) MIutslssanmsiosfisansouisldang
fngusvasivonisvieadien Tneanunsoutseonls 14 Snune foll

1. myvienfleaiiemmaynauiuLazATuLfia vanefia Msvieaiieaile
WaBLUITEINA Whkeu sainusssuUstmdTinanmdusgangluviesiu whilunsiu
ANUAUNFUTUNEANGUY

2. MmvipaigaiiensinsouLazgunm mneds Mmafunaiienneu
sumeonazdnla lagdrmunnaznuiaenuanuiiniauasuio

3. nyvieuiisufiefnuiwusssy vanelis nsveuieaiiensdnyimn
AmuSiAafuRaUy Tamsssn wieRTinviosiu

4. mMyviesiteanfienisiwn munedls msvieaflsnilollvafwinuiesala
sufsmsvieafisannmsiauinmieseniidsnie Taelddnsamanumenseaniimans
snfhgafsganisvieaienssnni

5. Maviesfiiiegsia vineds msvienfleufiothaudludmingluyuwy
duansaulsingUszasdeanldfunainnaisguuuy 19y msidumaitelinis Usnw
nMaAunTiAgdeaiunsuIsaud nadumadleduiuns nMsiuniaiiedanis ng

Wunisiien1sungssnenianis Janisviesisavszianiilunsvieaiisnnadenelaliiu
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anuiviondien swdsaluiiufisiuauuinn desnnunduinvieadieaiidnsammis
N1543U

6. M3visafisnfion1sdnyn mnedis msvisadfisrluguiuuresnisAnm
991U uanuagueaseviderinGeu dndnwiemsinends ufimsiiunadiol@nuily
eUszma mIumaiielufamunnnuimasunwuazUssaunisallusiaUssina fiflms
Fumsiarerdvaglulspmamaniudunaiminnd 24 Faluusdlaiiu 60 fu

7. mMavieadlsafienisinden wnedis msvieadleaiidesnisluinioussng
Wity nMsvganuRndenae Juiefiunsluvieaiisamuthusindunzia Wudu

8. MIreuflsaiion1sideug d vuneds Mavesfiealuilen dan 13an
vieniluiiudl frnsfufuiiuiifiegerdeluliagi

9. navieafsaifieniseaun wuefs MevisnfisnitoTngUsyasdlunis
uensygy luSsaanuififienandonumaniveny

10. NMsvidfiernuuranfe wned nsvieaiiedludanunnddnwae
frsanizeens lildsurmuiugu e wazdszaunisallng o

11. Msvioaflondessdiner mnefs maRundluvieniisanusssuw @i
é’ﬂwmzﬁuaqgﬁﬂizmmﬁmemﬁ’uiﬂ W QL1 RN &

12. msviesiiendununs mneds nsviesiiorludiiuiiensinees i
Finnwasns idygviesdu wazsindonmiiasny

13. Myvieaflervaiadinvuun nuneds nsiRunsluausuun fnwi3d
Pinvoanvuun wilnadlesazlndtasssusa

14. msvieafieanuuNaLNaTy wuneis nsdansvieadiealusuuuulvsiiite

$995UAUADINISVDILNYIDILNEN

ANINS AUATIY (2561) lﬁﬁmumgﬂLLUUﬂ'miadLﬁmL%ﬁmuﬁiiu (Culture
Base Tourism) Us¢nausie

A |

1. M3vieufigneuseiRenans (Historical Tourism) A N15viigIN
wiaslusafnazUsyifaans eliiinaumanndulueiiuntuy o nelminniug
wazaulalulseTRmansuazanuluuvesiuniy 9

2. MiveuieIvuinusssuLazUseindl (Cultural and Traditional Tourism)
< d‘ a1 & 48 & A= (% dl' 2/
Wunsiigrvudseindlane o lunuidy 9 lngauluiunduaudaanu ieasiening

WaMWAY azAnuRumfulalufal TaussTy
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3. msvieaiiervudaTisluruun (Rural Tourism/Village Tourism) tunns
viondfiorlunyturuuniidissin wwndnvainarainulaaduresiuiidu q wioad
ANUEANaUsaIUaa vty sudenudnlalufiuiidy o

Uszinalnglatdununalausssuunldusglovdunnune wu nsaidiuies
yianu 81Laedutines Samiededlud lewaurdununiefausssudiunisvioaien
Tusaanu fidygviesiu iy ewmuiasygiansvieadionguvuGeds giuinians,

2558)

mﬂmmz‘?wﬁmuazLmemﬁmLﬁaqﬁuﬁ%ﬁﬂﬂz;jﬂﬁﬁmmmwiauﬁm@a
SusTIN gnsNausY MdAnTg uaznsANESIAINIINNYIoNTiEN ARBATUNITIUHUNA
grnstaunmsienisndeiaussalimngauiulsemealng 9:9nnsAneues Bywater
(1993) ldusnUssnninviesiendsiamsssueandu 3 Usziam

1. UnyiedgInIuwsINTEAUNIeTNUSSs (Culturally Motivated) vangdi

va a ] A v Y o = o X a = v e
AAUNviBaigImemguan1eiausssy dnvisaieinguildanuaulanazisous Anw
JausssunariingAnssunvzineglunramoniiendussezinaiuiu

2. dnvinaigamunssiuntalanieiausssy (Culturally Inspired) g

[y |

a = v ' PN = Vo o o 6 A
Qﬂm@mif\]mﬂﬁﬂamwswﬂLL‘M@WI@GLVIEJ’J Vﬁ@l@iUﬂqiﬂﬁgsﬂqﬁMWUﬁNqua@mqﬁ G]IWEJ

e e2f

' (%
| P

tivieafnguilazinegluunasieniieriosninsunnusn uilllonanazifiunsndun
Feaiivieaiisrdnadsluewian

3. ﬁfm/iaal,ﬁmmmmﬁa@mmﬁmuﬁiiu (Culturally Attracted) suneds I{Jjﬁ
aulalufanssunisvendienintu Tnsarldnarlunisvendiendes asdunsdouwy

11NAINNDIFY

o
Y

9i Smith (2003) lauusUssnnuaznginssutnvieaiisluunavingiiien
MOIAIUTTTU A9l

Y] ' a 1 . . a a ] '

Unvinaflwiunasusnn (Heritage Tourist) @ntufivieunenussinnillaun
U518 Wegs1ds Urulusias unadusang waveyaisd

Jnvinaiedfaly (Arts Tourist) @nuivieaieusennilawn 159azas nng
LAAIADULATH AN WaTITUUSLNE

JnvinaienT9a@519d55@ (Creative Tourist) @nnuivisaiienuseannilawn

1NN AN LATDIUU Y11DINT LATIADNTTY
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Tnviendierausssudies (Urban Cultural Tourist) anuiivieadienuszwnm
lfun udsseRmans uvdsgmavngsu
TnviesfieyTausssuruun (Rural Cultural Tourist) dnufivieaiienuseuny
lfun nMovieafionBanuns guvu vy ffisSstossund giivied
FnvieafieaTausssuviuade (Popular Cultural Tourist) @aufiviewdien

Usznmillaun aruayn Heassndudn nsuantnaudsn uutatuing

ANTUIUTELNY hATENYULYBITNYIBNEWTIIAUSITUNNA1INT VINLENTIUD e
dnvazlazAINfen1svestnviendien weldiduwuinidlunisimuanagnslunis
movauaIrUfaIn1sduIziludn s wnanlesy Mmyasunelaliudwisaiieiniug

Tiunmsdaasuanuirnudla wasmsdnyrinusssuvesyuvulvinded

2.2 WIAALABANUNANSSULNTID WY
2.2.1 wgRnssutnviaaiien
ANNNIEYEINgANTINTnvionie Laligiuasdndvinisane q Lalu

[

AMUNEIAGa

Usluvd soa915a (2553) Tana13n weRnssuvestnvioaiien nunuiy
WRANsIUNIONISUANIeaNYIUNYioudin Nuanseonuiluvaziiumsioniion liinaudy

ANANTBNTEITINNIAG q NYANTTUNITUARIDDNVRILNYIDUNINAAZAUITUANA 191U

gonly mMudnuazeINTaUTILEI AN3 NMsAnwUszaunisal WWuduy

[ a v ' ‘:l' < o !
YIAUY 9NEIU (2019) WORNTIUUNNBDAUNYTY LTUNITNTENINNDYIIUDY

fnvionfien lidnsnsginfutinreniieansisvieludfing uazynaduazdaunmnis
nszviulduiolifaufiiesnevauesdtladmilsluanmnisailaaninnisainds Toe
waAnssun1euBnUeItinviaaiien (Tourist's Overt Behavior) lung@nssufifaudanaleloeg
dsuszamduia drungAnssunieluvesinvieadien (Tourist's Covert Behavior) tlun1s
yhaumeseTegang 4 neluseniesuieauiininAnuazensuaifignaiusuegansluas

fenwduiusiu Inenginssunelussdudsuuanginssuneuendudiulng)
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wonaNUTI twesiSuan wag nesial (Perreault & Dorden, 1979)14
1 = a % ] a @ % dy

nanfengAnssuestinvieayies Wy 4 Usziam 6adl

1. Unvisafeauulsendn (Budget Travelers) fie Wnvisaiienidisnalala
WALALEININTBUTEINNHBY NilAlTaN8ABUT196N

2. UnvisaiienfvauNagyie (Adventure Travelers) Ao UnvinaINd
nsfnwdseliviunaisdigs danuiuveulufanssuwuinayde

3. dnviodgusEamiAuN1esEnineiuven (Vacationers Travelers) Ag
Y ' d' 1 < Y] v a o [y ! N ! £ =) A A v
dnvisadeingudn o dainldnalunisfinifeiiunisvesiien Aeudndinnunsyiesesy
wadselareudetoy

4. UnVipeN¥auAUNIE1IUIY (Moderates Travelers) Aatinvioaigan

Tashnsiiumig viesinszeziiaiuiy ¢ wazldiardunisauin

Taidu (Cohen, 1979) Wudswgfinssuninvieaiionlfilu 5 Ussuan il

1. Ynvioafleanuuiiunuinis (Recreational Tourists) fie Wnvioafieafiviu
RanssufigatostunisinneumesusIanie

2. Wnvieadienuuuuandamenumdnmay (The Diversionary Tourists) fie
PUnieufienfiflarunesnumuumadieduausialuiBnuss iy

3. nvieailensjemuszaunisal (The Experiential Tourists) Aetinviesiiien
FiRumaiiouarsmnuszaumsaiiuwiaswesunasiosdiedfilalduda

4. Wnvieafieneunaasd (The Experimental Tourists) fetnvieufieniiveu
waReiuauiosiu Beuiiinanuluey wazsumiliidfuaanndenlusiesiy

5. Ynheufiedfilddinuuuautiosdu (The Existential Tourists) 7o

UnvieseInfeen ldinnglatuusssurseintinnenuauresdiuiazagldiiaieyly

v ~ o
LA 2INeIUULTULIAIUU

Tunsnwmginssuvestiuslnamsetnvieadien sududeamsuiadmane
vosnguandn tiethultlunisnsusunagnsnansmaialineuaussmiudeanisuilaa
fu 1 uaniiielvfuilaaldfuanunelagean dnvieaflsnduliifesnisdudnasuinisd
uansisanmsuslardumdndulardumemamnssuinly fuszneunsdosdunmieds
wgfnssunisuilaavesinrieniiendn fnginssunistenouuazudenisléuinisdanis

Inseinginssuguilaadunsfunivieideiieriunginssunsdesaznisldveduilon
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Anunldlunisdumanvaenginssugduslaadeulyd 6WIH tievinsAumIAIeY 7
Usen1s Jaagyiliinanudnlalungiinssuvesiuslaalauagyilvigsivanunsamdudvie

a Ao = ) a & Y a P ¢
‘Uiﬂ'ﬁ‘ﬂ@lLLa%@J?’n']llLﬁﬂqgama@ﬂﬂa@ﬂﬂ‘UWﬂ@ﬂiilluu 9 GUENE{JJ‘Uiiﬂﬂ (L&s INWYUUN, 2542)

[ [

Tun153deadeifidoassiinishinsgsingfinssuguilaa (Consumer
Behavior) naundmsnesaelana 6WiH #a luna 6wiH Wuedosileddnlunistaeliin
ansadilangfingsy nisdente nisdenlddudvesuilaaviendutmungldodis
fauuarnsiUsziu venanidsmaelinamsonulumstauiwegsidunsdanms

g3falaeealiusednsnn

6 W1H Usznougesanusiie sl

1. WHO nunedalasfenquidivaneguaest n1siivuanguidivung wus
oondu nguihmnevdnuazngudmineses nguihmnevdnde dnvieadfigisinsundi
Aumainvieaiiealunizseulnduns nquidmunesesie ¥191sd AU
ngsMmIuAsY TngUsEasAdun udldneinieutazvioadiealuinzdaulnduns

2. WHAT oglsfodefignAndeanms 1y fesnsunvieaiiien Wndeu Anwim
ANNIRaEIEUTTRuETIN 30T Invesauluinzsaulnduns uaglasumnuazainauigluns
AUNI

3. WHERE Yoa3lun1ste 28 umaszuvesulayl 1wy AGODA, Trivago,
Traveloka %381 Travel agent

4. WHEN ﬁﬂwmgﬂﬁwz%aﬁuﬁm%u‘%muﬁa%i wWu 1ugaunania
wzdunanfinudiusnnvieadien

5. WHY hludnvieaiioaisde wieaosuinis Wy wszduagufifiddy
nUsEiRmans I03nLazinusssuainuaty dfanssnlvinuinuie wisududaulne
Ausmsuntnvieadien Ssvinlianunsadsgeinvieaiiondunls

6. WHOM lasiiavdnalanissindulade wu fvesinveadieesiiveudne

AaUiwusTsd ¥3an1sTUITaLARIUNNNITIAIN KAEN1IAIIINETABLYIBALNYY
7. HOW wisafududnduladeduaivsouinisveguilan dnevlsidy

Y v § v oA Y o DI R - D o

minseiulvae Wy Insdalusiudulunisiindiniiiefsganguinvisanigdiviidiunasiaue

A A v a 6 1
NIBUNITINBLIUNNNE
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a

{ifefnufsUszianuazsunuunisvieaiien slianginssuvesinyieadien
diasoud uanidlafonginssulunsindulauazidentevestinonileadnwd fazan
vioufeluinzfnulnduns uagldfnuidunisnain 6P drudszanmsnisnainooulari
Sruruttanun 6 d1u ldun wansdasiEud (Product) Fusian (Price) Fosniamsdndimung
(Place) N15dstasun13man (Promotion) NM519AUTN15dIUYAAR (Personalization) wag
ns¥nwaududiuda (Privacy) Wuiiladidyvesnisuinisnisnain fagviildiie
fuiunulszauanudisa welvannsanevaussanudesnsvesgnilduiniian lne

ﬁfﬂmimmmﬁaaﬁmaiimﬁmﬁmsﬁuawﬁmsﬁmauauadmméfmmiﬁuaq;}U%Im ANUUATIAN

¥ A

LLaz‘msu'awmﬂﬁi%’ﬂﬁ?’]%ﬂﬁﬂiﬁLLdﬂquﬂﬁﬂ LLazﬁfﬂmimmmé’adﬁﬂﬂﬂiﬁ@ﬁﬂiﬁﬂﬂduqﬂﬂﬂLW

wuzdfgItuAMaNTR Y3eAUYRINERIMIINTOUINTgNAMIIY (adadnl LaewaSyaY

<

, 2563) [Wuihladdnlunsuimsnseann fvilinnsaiiiuanuresianisuszauanudnsa
é’ (Y (% o/ v sa LY [} B A L=}
Juegiun1suTuussanuduiusimunvauvesladudiuuszaunanisnain Laseilense
Jaden1anisnanaiiniuaulygsianavausinltufeniseazasisadtuiianalaun
naudmuny v3e WenseaulinguidmunefinAufean1sduAIauInig vse 1n3elle
M14N1398107153738 1Y ielviussgingUseasdnian1snana (E. Jerome McCarthy,
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fiauanusanuinnssuunndu vinbivszauanudisosaziiaanulassulunisudadu
UINVY

6. WinnnssULBIuleuy (Innovation on Policy) #1884 N5ES19TRIUETTY

13 Ya = o 13 ‘NI A g.JI 1 1 1
ﬂ’]‘EJI‘IJENﬂﬂ{L%lI@mJWW HANNITNUSTANUBIDIANTVINUDTUNINALYUS

Henderson and Clark (1990) kU9uIANTIUAINTEAUNITHUREULUAIUDY
panUsenaunielula 4 Uszian lawn winnssuwuuniinselaa (Radical Innovation)
wnnssunvueestduanely (Incremental Innovation) UiMNSSULUULUAEUDIAUSENDU

(Modular Innovation) kagUIRNISUWUULUABULATIES1 (Architectural Innovation)

Core Concepts

Reinforced Overturned
o £ Incremental Modular
2 § Unchanged : :
6 2 Innovation Innovation
28
c
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AN 2.3 NSOULUIANAINENUVDIUINNTTY

1. winnssuwuuinszlag (Radical Innovation) naneds winnssuiiinain
nsAsuuUaslniifanun fosanuuulvdiisesddsznoy U sUuuy Tassadian
andaonssy uarszuuUfiAnmg lneiludnldmaluladdugeiliAnmauasunas Tne
IR UTENoUTIAINMaNERAZLANA A UL AT AT Y RaveansiUBsurlas
dwansznunsouAauigRanTsy wioludsamnlaealuunnssuuuuinnsglan
axflsuaulilann Ussunas 10% vesuinnssusiamuniiet1auinnssuuuuiansslan 1wy
nsdniislodo Sesnauumes dumesin ndesmara Wuduy

2. uwinnssuwuuresduaeyly (Incremental Innovation) visngds winnssa

A a d' I3 o o ¢ Aa 1 a vaX o a a
MAnNMsaguLUauan q dey 9 USuuneesdusenaunied nulviavu dusednsninuin

Fundnau widerssnunlassasimsaandnenssuwuuiiy w3e SarsufiRniseguussuuLay
inléinaluladligeuiniin nansenuresnisiudsunvasarbinszaisfnsounquits
gaamnssy daulunisiAsuinnssuainnitudanssuuuuinnselan Tnsdlngjinay
LﬁmmﬂaaﬁmmﬁuazmmL%mﬂjmﬂaaaﬂﬁm (Corporate Core Competency) fi9989
winnssunuureetduresly loun mswasuaninssimiv-m Wulnsimid nsdeuan

dl' o YV U @ v A [ d' [y < %
LATBIYNNILLUUEDI LU UNILAE? mi"di‘uﬂqaiz‘uuwaﬂmmﬂiulmawiummﬂ WJunu

3. UIRNTINLUULUAEURIAUTENDY (Modular Innovation) NUIDY WIANTIU

A a a I3 | A o 'z ° & a X
NANINNTLUAIULUAIVDIDIAUTZNBUUNEIU %iEJU’WWQﬂ“ZIUﬂWiVI’]\‘iTlJWUi’m%@Q 2 d9U
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TUunsuiu wiageanuwuuasauseneulny wilassasimandnenssuuasseuuuinnis
wilowdn TiuA aundmlvuiidneninle Husu

4. ufnnssuuvuidsulasea¥ng (Architectural Innovation) aef
ufnnssuiidins¥nuiesdusznevuasileddunisldauly uivuasulassaiamis
andmenssuuazszuuUfRln vie onvazesnuuusUdnvagln I msdasuain

wissaunuluilundesau mp 3 Wudu

wiiulidn finnsduunszianuinnssulidewdravatenain Fadiuun
USELAMAUEa e ssAuInNTsL TUMUNAUHAANSVRIUINNTTN LAZTILUNAILTEAUNIS

d' QIJ v Y U % e’d‘ a é’ ¥ 2 %3
Wasuluag Imamlﬂmgaﬂﬂizmwmmmammmaawawmmsuumﬂmiaiwaﬁﬂmmmam

2.6.3 n1sgaNsumAlulag

[

Iofiglvanumaneglunmseausumnalulad fsil

wuudnasaniseensumalulad (Theory of Acceptance Model : TAM) 1Hu
nguildimusnannguinisnsgivieivaua (Theory of Reasoned Action : TRA) Tng
ngufuuuiasiniseeniuimaluladigauszasditonsinsainnssen funagnsldinalulad
Tukdsng 8]Imaﬁﬂa%’wé’ﬂﬁdawaﬁiamei"]aaamssjau%’u (Davis, F. D., 1989) Usznaulunig

2 93y (Davis, F. D., 1985)

1. M3fuiuselewtl (Perceived usefulness) nuneis Amnugaluszuunsly

a

sy TazAsliAnUsloviuazfinussavsamluausing 4 Famsuiussloviuazauaves
nsldon avdwalnensetensidiundadnly

2. M35u3Audglunisldau (Perceived Ease of Use) vangiia nssusia
mugndeanidiu ndmnmsmaasddafusnluudsing q sssmalulad W faidui
fisUuuuAmas0fivia nvians ¥esEUUNIUAAINALUY Realtime Tagnnsuinnude

Tunsldauazdnalaenssnonisigauasadall
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Perceived
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\|

Extsmal Attitude Behayloral Aial
Variablos Toward Intention to Svitem Ush
Using (A) Use (BI) e

Perceived
Ease of Use

(E)

AN 2.4 nSULUIARLUUTaRINSERNSUMALULaE

wuudaesn1seeusuinalulad (Theory of Acceptance Model : TAM)
wuudnaseniseensumalulad Nldlunisesuisuagyiueniseeusuvesnislidaunalulad
ABNIEYIYIAIEMANG (Theory of Reasoned Action : TRA) lagnisiiulassasiananiviu
sULuUlawA

1. ViruARriangAnssy (Attitude Toward Behavior) Ao ANUSANLTIUINKTE
a A v oya v =
Weavvesyarailolainisldinalulad

2. wafnssuAIIusela (Behavior Intention) AI11UI150UNVRIYARATIDY

Ase (RIOAS, 2018)

wuudnasanseeusumalulad (Theory of Acceptance Model : TAM) 1Tu
nsvensuwaluladuaznisindulanasinmelulad lWldegraiun Inedinseeusunseddn

Aumalulaguaziinnisintieesusu (Roger, 2003)

wuudaesn1suausuwmalulad (Theory of Acceptance Model : TAM) A
n13n58¥11 (Actual Behavior) vesuysdniinnuduiusiuanunslalunisnengfinssuves
uywd (Behavior Intention) laindnineniiniuiteinlonyudyniwmsenslaniayin

nAnssulaudy dnaznseyienuenuerimsedanaslaly (Ajzen, 1991)

fausin wuusaeamseensuwmelulad 43 Davis wa Bagozzi Faldinaue
Tundausny 1989 dourlull 2000 Venkatesh uas Davis 3aldunluinalngunld i
wuuInassnseansumalulad 2 (TAM2) lag "Lé’ﬁmnﬁmé’wmz%mwwmmma%’uiﬂsﬂaﬁuﬂ
nazAfosnsldau fleaan nsiuiusleow (Perceived Usefulness) 1utadelunis

TULARBUAIUADINITIEIU (Intention Usage) A ladnwalzdianiziuazrdnsnan
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2 a

Wasulumunianatvesnisiuiuselewd (Perceived Usefulness) Sududsddny Tag
dnwagiiisdnan Téua

1. M3AdponuNGuEn189 (Subjective Norm) Ao yuesvesyAnaTidIfyy
voflifiAntmsuanamainssulusniuvield Tnglusuusiaesd nisadosmundusnada
dsnasenisuiUstlovtiuazausiosnisldau msiudazyaaaidedinisldaumnalulad
WNMSTAuTUTsiavEnansedanudn Agyiumu (Venkatesh & Davis, 2000)

2. amdnwal (Image) fo sedunislduinnssufidamaldaniuslideny
fiwuntu Inen1sedosnuvaengudnedeiiidniwaluiauindonmdnuaiiiesnindmn
yanad @y ludsauieindlinsldnussuumsemeluladudnisldaussuurdomaluladay
HigenseauglduaufanaInelunguvisedny

3. Aduiieafesdufusiuinu (Job Relevance) Ao szfufiszuuvnde
waluladanunsauszenaldlafiuauvealy

4. AuAMRBINARHS (Output Quality) fe Asildszuuvidemaluladyinnis
farsandnszuuinulaniiede

5. nadwsfiannsonanslidiunouls (Result Demonstrability) Ao Hadwsi
Faauansadusdlavanisiduinnssy

nanszMuYednwuzlamelsifiudAsuudadluauuszaunisaid
dtununianaesidssuu Tumsduunserismslfnussuuegasinglatunislda
szuulaogndafu tiiedrassniseusuinalulad 2 ladaine faudsaauadingle
(Voluntariness) Whiusuusses danrwasinslaazmnefesziuiildszuusuifensdnauls

gousursamaluladlaglignisdu (Venkatesh & Davis, 2000)

I Experience | Voluntarines
Subjective

Norm
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LW
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2.6.4 uwaavlafuieafunisvisaiien
Pneluladiiiaunlvegrannuarsingy vldmaluladdandunumly
funsvieaiien dnvisafierasiinisdududoyavesaniuivieniioanou faziiuldain
B3 Unududes wazamy (2562) lAnwvingAnssunisldarsaumeniionisviendien
Mnnguiinviesisaiiiunanly suneglveund dmiausisia wui dnvieadienlding

PHHUFUAUNITAUNIINITHBRNEININTdn e Inan uvia eIty deslinisduau

Y

v PN (% I PN ! P U a A A d'
Joyalfginunsvieaelunany €] b Wiouszneunisanaulalunisidenaaiuiivieaiien

a A o o PN = 1 g ! = v o =
U LYU ATTLAUNIY NNA LRSI BDILNED ifJMVLELJﬂQﬂ{LsU"\nEJW'N ] FIEFNAADINUNITANTIVDY

=

Fgney AR (2562) lamuin dnviesiedlddumesilnduiudeyaieiivaniuivieien

v a

dlevsznaunisindule uaraniisiuiuauldfiofoiutuyn® Tutlagsu nsngieu 2564
Sruadlgunsainnniavidlan $1uau 5.27 Wudueu Andu 66.9% vesUszanaiislan
WlAnn1siiniseatavuiiefio fafl Miller (2011) l¥uvsuszinnvaanisnanlaeniy
TUsunsu Browser vuilede Gadousadunasiin (Web-based mobile marketing) Tngius

pansasalul

I3 A

1. ulgduulnsdwiiiede (Mobile website) 1wiulvdvesesdnsiioglu

a [

sunuulnsdnsifiofie (Mobile version) tasannutiheslnsdwislefofiegdndn silvidea

o w I % < ' = v & =K v
fulandemiid furesagluniusnvewiuld delndufiganalade

[ A

2. nslavanuulnsdmviiiedio (Mobile advertising) 1unislavaunfiings

Auslaadvune e naugaldlnsdnilietio orvasiarsannquidmunegangliuinig

=

Insfniiede (Cellular service) Uszinninséniidlada 1wy iPhone, Android Wudy @niud

%

(Location) 81¢ (Age) twe (Gender) Juduy
3. AsAumuulnsdnviieds (Mobile search) fidnwalzAdeAuNITAUNIUY
[ 6 1 =3 o e A Y = Y 1% < ! dy a
Aulwdedalsinmudldnsdnidefeaunsadnfiedeyalasinisinit venainfiuiaweund
wuuulnsdnidetielseuu GPS ieAumManuvedly uasAanssuse q Tuaniuiiu q

o

4. woundaduuulnsdwiiiens (Mobile applications) waUnaLAtuiianie

Tuguninliy Inganiglnsdnsisietiololviu (iPhone) uarwounsoun (Android) gLy
a1unsaRenaUndinduuulnsdniideds uana1nll 550969 o neremaseUnFATY
agan Weldduasunsidudiveny uonaniueundindudildiduniasdiolunslavan
A a & s A a o A S v 1% & A v
Wednasuivledvisenandiugidu q sauriasenelaannisueiuilavan 0139eldn1s

=

PendnfuLazusn1sneluleUnalaty (In-app selling) vislloUndiatuuulynsdnidons
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[ a o a1 1 Yo = ' L o [ a o Ay v
wusduneundnduilidealddnsuasidedaldane dmsvdssanueundnduilasuaing
Hou lawa 1y (Games) ARldUseNIM 65% Y1iuazanIne1nie (News/weather) fgld

Uszann 56% WHuNnIan13AUN (Maps/navigation /search) SildUszana 55% 1n3ete

[

denuoaulaul (Social network) HEldUszann 54% was (Music) TEldUseunns 46% Tuiis

=

wagI1s (Entertainment/food) ARldUsTUNM 38% N198ULALEUIANT (Banking/finance)

Y

fldUszanm 3196 msuiusandn(Productivity) HgldUszana 30% wasfwn (Sports) Tl

Uszanad 30%

=

5. Bsuulnsdnvilleds (Mobile email) fldlnsAnmtlatioaunsnlnuauise
U al 1 Y] A = ¥
Sudwanulnsdnsiiletale

v

6. dvpnoouladuulnsdnviieto (Mobile marketing) Huslanly

Y

U v ooal

nsfmniiede wiantedsnuaaulal 1wy Facebook, Twitter Wusu Tutagdugusinaiau

9 Y

IS 24

nnYeytenly Facebook Twitter Uazdedsnuoaulaidu o lnsaneinilongtsy

3

v A [

Jagdulimuiunanesuwaruoundady Wneifunisvieailed Juun
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narnuansunanasunleiu lnadunandesudng q Insuvaduneundedy Auled uay
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FIWTINTOYaVRIANUNVIDUNEIUTENRUMETII AINAIBIINANIUNA 5 lidaziJuaniud
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v 1
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4. NOSTRA Map Thailand wuzthanuiivieadieslulszsmealne ieaulne
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2.7 Uszaanuduunvaawnizsaulnduns
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N a
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Ty
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*D < 0.05
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5.3.2 ngugnAidvang (Targeting)
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AIUKAINKAIBUIOUSMISUIN

BKK Smart Tour

RUBIKTRIPS

msnoviAgNFLIausssuliag msnavIAENTOSUSSSULIA
usSENMISaL 9

PaiNaidii

AJIUKAINKA1BUVUSMISUDEY

ANA 5.1 AIAUARILAUINDRN SN

5.4 RANNISIATIZH 6P

5.4.1 wanfaua (Product)
gafadndululunennsliuinsnisvendisn dmiuridisuafiunvieien
melutszmalnouuudadu Tneuiivinasey 4 inedaulndundidudmanendn disld
nautmngldsulszaunsaiviesiisanuulninazitaula audulszaunsalfifuagaiiu
nsssiifaufimsuende ansnduinifieatssnalnesidnade LazaisuTLiuLnanlosy
soulauinestisndenaruinissiuisrnuasainifutinvesdiedldegiainenie n1s
viendfizrudiannzdaulndunsifunisduasunisvieniiondaiausssy nsvisaiien
arfususkarnsiendiedfididy Tnsswasdeanisvendiondunisiiierlaeseuiniy
Sulndunsviseiidontuinlonfeaauiitaemesusuameiduuauiang wasialng

Ay

Fuluinnfivwnavgdatunidnannssnsennsguislasaiodlng

Y 9
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5.4.2 57@1 (Price)
ﬂaqwﬁ‘ﬁmimﬂ%’ﬂaqwﬁ‘mi&gﬁwmuw High-Value Strategy f® Lﬁ’e)ﬂ(;?\‘liﬁﬂ’lzjd
daifeuiuguaslunaaliinnin uisedududtumsuinsuasdnausamuunnsisluly
wazatuayunisvienienfididudeyadiuemisuasiinuszneufuunaavieaiilen
nsiAUNIRUUTIganuafiy daudu Pollution-reducing tourism Dulowiniieany
amnwaulaamziazIeUaLssIaInMasafBuegnin InsAuinsiieniiuaingnin

tudunasengurenumadummileg dswnuduaflasuusnmsanunanosy

a v
M1519N 5.1 ﬂaﬁmﬁm‘lﬁ’]m

16U wAALNR swazdsn 5101
1| sadndnSuds 1. dliden 4 s 800
(Welglaliu 3 ) 2. @uveazUssana 3.5 7
3. Tganuseuna 3-4 .
4. lisamAndnay
2 | sngunsuds 1. fllden 4 1duma 900
(WelglahAu 4 7) 2. dunsasUszana 3-5 7

3. lvaUsyun 3-4 v

4. lasuandwy

3 | Local Guide 1 dinemanviesdu (An) wivuguow 1dar | 650

(Bang Lamphu area) Usana 1 . (81uunsam)

EY 4

2. amzduani-oning uariungatndngny

¢ _ A

4 | s0sudsuds + drameAn | 1. visadigiseuinissaulndums 5 2,500
(alglaiifin 3 7) 2. TiswAndn 895 waziAeshiy

3. TvaUseuna 6 ¥y, WNLAge 1 v

5 sogsuds + daamen 1. YioueIsoUunIESAULNEUNS 5 9 3,000
(Walalalsiu 9 91) 2. laswANdNT 91115 LaTLASRIRY

3. TvaUseun 6 ¥y, WNLAe 1 v

5.4.3 924Nn19n159n1%U1e (Place or Distribution Channel)
d{' 1 < (v 1 d' 1 a d! 1 ] 1 ¥ [ 1
Wesnnguidmuneiludnvieuervisiiend dedrulnglilaeduedly
Uszwmdlng n1sfnnadaa1sn19eaulatiwmaulanglazinnu@sanInnid §99¢n15 L8909

nsUsEmduTusTayan svieuisIunALLaEIIIvesnAMTReldUINIT TIuawanstoya

§298191USWATUNDUABIVDIUTEN NIUN19teIn1eeaulatlildundn Ao uled 1iield
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ANULULALADUAININLUBIAULNEINUNST B EI I TuAaLY9In1e YananTLdlinig
Facebook / LineOA tlanu51ai53lun15novausungndi saudan1sdnnsoeniauuy

sanlauignAanansaiiuidendedumlaiusieniu

5.4.4 A15a9LE38N15Ma1n (Promotion)
fanssuaaulayl

A15197 5.2 Aanssuesulall

szgziIaIMsaiunisiut 2565

Anldane/

Tarweuneinu
FACEBOOK
2 | Tawaneinu
INSTAGRAM
3 | Tawaneiny
uit 5 Yoo InadmeuuAlUslamguaudndilv 12 1,000 12,000
Tayounanu — - - —
JUf 15 vamniiau Inadaaumudlusiunsuduadning 12 1,000 12,000
FACEBOOK : ¢
Suit 25 Yoniiou InadmeumualUslamguaudndil 12 1,000 12,000
sauAlgane 3,000 36,000
Suii 8 Yo niiou InadmounualUshumsuauindilv 12 500 6,000
Toyauneiu — - - —
Tuil 18 vemnifieu Inadppumudlusiunguduadlng 12 500 6,000
INSTAGRAM
Tui 28 vamnifiou Inadmoumnudluslumsuaudndila 12 500 6,000
sauAldane 1,500 18,000
Fuil 10 Yooy asmaUIdlensouatlawaniigunsnl 12 500 6,000
Terwounriy THnugniss
LINE
saualdane 500 6,000

5.4.5 nsliusn1sdquyAna (Personalize)
Wesmnludaasuusniy dyeainsidudaaumadiiniieaiies 1 au dany faau
(Personal Branding) vasdaamaniuLiigrazdaniisumiiumnuwaznmanyaidadndusos

TaudAglusesnisusnismduiues anuldlaludosneg wagduyudiunisdeans
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Awuazanudlatausssududeddey Weussneumiuiuauunnaisodlusunsunis

Y

vieairfiagsilignéfusldfeanuunndisuazaniuresgsianld venanilunsney
naudeyaredgnAfidaaunIuul N15NARABUIUAMIAY Jrudndudediniusingily
Y a 14 1 [y [ ! = o 1% ¥ a v a Y a o o
nsbiusnsmgiuiu mszdudumignaldusadiulunsdedulaldusnig Weiinns
dounudayann F9unuarld lunismeumauiiugiuvesnisvieniien wazashinsendu
nelu 12 Flusmuivienainglilaeninlusuianmindesve1 oL iuLAN LU N19979
fiaawandigndiuvihnuiuuism nsshvseauiiasgiunishivinisvesausasaly

NNSAOUAUDIGNAT

5.5.6 N33neIANUTUEUAT (Privacy)
@ & v & D o Y o a wua
N133N¥IANNLTUAIUAT LUUITTUIVITUVDIRUTZNOUNITVINABYNAT AN1TULUA

U ) 1 £ 2V 4 Id Y Y = Y A
puUszniAuleutesneaIududIuc? WaﬂiﬂaﬂﬂqL“LJ‘LJZ}IL“U’m\‘iLLﬁSﬁ’]ZJ’]iﬂLLfﬂ?JI@LWEJQ

W insnsiaaeudeyadiuiivesgnaiainanttu nihenunlindauazieield dus

ey

insnansanududiuiivesgnan yufsyanasssuafiaiunsliignidaduifiyananie
waziebiinanuiulaingnd lisumuduasesdoyadiuunna Jalddaviulevieauiu
| Y o AL P v § v =2 = A DY) < >

drumaduiidy ieudddvinsiuissvazideafiieitestunisiiusiusin nsld wagnis
Uagsiunaentansaulazinateveyadiuyanarasgnan Neteanisesulal wagdemng

au 9 MungrineAuATestayadIuYARaAImUA

o/ [l

AIDYIN

Joyadiuii W Yo winana Jumeul anuniia anunm ey Yeyanuiisey

9

TuUnsUseamUsE T URaLNLSEBLAUNIG Line ID d@1unumnsuseunvu UseIRn1saununiy
wounaaduane 9 1usu

% a ] ' = 5" o ¢ oa 1 a | A o ¢
VBUANIINAHD LVU BLU L‘UEJiI‘V]iﬁW‘V] Vl@% tha\‘im\‘immiuaamﬂuaaulau

Y
Id £y

dl o
A0UNNNIY LWUNU

Joyaenfiunuueiny 1w 018wl Ussaunisainsviienu Wusu

5.5 NMSAATIZHENINLINAIUNIINITAARN

Tngaanisaiinlul 2565 UUivLVIﬂlmﬂ’ﬂ”NQWUUHUﬂV]E}QW]EJ?GYNGU']aE]EJI U AN

Y
[

8-15 a1UAU WarNYIawNe L UUSEWMARUNIIEIUIY 160 aruau T51elasiuvieadu 1.3 -1.8

auauum egdlsimuninnisalfena nileguuanyfgiuinysenalneaziidnveaiies

#1997% 8 A1UAY NINFUITAUARIUAIB I8 WAUNUUSEAN DU UL Tud199 Ut wazasd
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TInreadiermenidad 15 duau wnawnsalansunauiulssmeiioutuls wass

Inreadirradundunniumadiussmalngluasmdwesd 2565 wsemnldanunsada

AumsuauiuUssmaiieutiuls U 2565 Ussindlveunaziisruiudnvendisaniss
sfiuszana 6-7 duay

fiemnenstuiadeudmiud 2565 i msvieafivawtisemndlneazasauddy

] a 1 a ' 1% ' a A v & a 1%
°UE]\‘1ﬂ’13VI’ENLV]EJ’W]’E]?BUULFH@%W‘UIVIEJ IG]EJLiﬂiﬂ@ﬁ]ﬁ’]ﬁﬂiﬁu%@ﬂLVIEJ’JI‘V]EJW‘UG]’JLﬁ’JLLazLGlUIG]‘lG]

%9 9

[ |

agadunds uanludnnesdfysessuuiasugnalneuasingnisvio e ndanunn way
fpanuanunsatunisudstulussuze lnedienanisaaauasi dusunaiadisusene
Wy vnazdsdaasuiungudivuneaanin wuiiniseainsiumnaluladfdvaway

v 6 t% 1

ansauna wazsnwianuduiusivinesiewasyiidiuladiudslugpamnssuvionies

drunantulssine v azysduasunazatvayu “edailng” agldwuifa BCG uas

q

Local Economy Development Model mugjﬁ’mwviauﬁmasi’m%’uﬁmau inna gl
waluladAdviauazansauma waziiindnavannsalviudiidulddudslugnamnsy
viewiien Tneifisdamuannsalviguseneunsludnvanfiuvinuzynasnumalilad
anunsainsieaiodlulszmalnetagtu Weldunsdaaiunisvieaiiyalu
Uszina liindsvaunisalvesiinvieadien nasnauiiindesmanisidniaseneunisviesiien
danni WEEduledi e lne faduivlediflasmuudunninesliteasan
Forulvrugldauindudvlediiindete anaudsavesnisvasnarsioivled
(Phishing) mseaulaiild uazdaudunsduaiunsvieadionluduusiieg vessema lng
AUGUIMITANIUNTAllATA-19 (Aua.) laenidnssuy Test & Go wide 2 Uy laud nau
aufilasuiadunsuniainast uagngueuidsliléfuinfuasuminoe fedndsemnelned
MIKBUAMEBINATNIIEIIEALAEMINlUNSALNAT s mAIn Ty Wetiuauaninn

Tunsuvstunulsewedu 9
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msanwraudululanienisitu

6.1 a1NRFIUN19N15UY (Financial Assumption)

6.1 tviunganueludfil Sithmnesunuiuas 8 LNANITIAUNALNDEE 800 U
Taeludit 2-3 SrnuunAnafiudy 20% U9 4 dWudu 109% waz¥ 5 fidmnesuufiutu
5% NUNDUNLIMIUSINU

6.2 fvunliduuAuALazUINsTivsEneuie Adrssnanude Wiedas 500 U
Tneludd 1 asdimdreimuinazeanuuuiuledfildlunsliuinig 100,000 U wazAa
d11nau 112,800 um

6.3 Adousmvesduningvauiou Usznoudemaeuiiunes Agunsaidinau
wulnsdndidete wazaiautazeonwuusiules lneAnandensin 59

6.4 AlG18TUNISTI8LALUSNNS USENBUAIYRULABUNTNGIUY 2 AL AUAE 15,000
U Tutusn 5 wasRuieudu3ms 25,000 vmitudusn Lasiintuday 7%

6.5 UsEniuleungdnetunadlanausenaunisuinni Yag 100,000 U

6.2 Uszanaunislunisvieduduazsnelasied (Financial Projection)
wasnunvesselanazuszununsselenelesel Wedszuaunissglaniny

Ineiis1eazidennail

M5197 6.1 SruauTIensAeUnarUssananissele
518015 i1 Uit 2 I 3 Vi a U0 5
AUIUSHNTHDY 2,880 3,456 4147 4,562 4,790

Uszanunsneld | 2,304,000 | 2,764,800 | 3,317,760 | 3,649,536 | 3,832,013

Uszanunissenssel AslasglaninnisveunanaviednennizSaulnduns
Tuag 8 unAnafadel 360 Ju wasluTumNaNNRFIUNINITEY  wasUssnamssele

Pelesnel Ao V1ewnALnNaaE 800 UM
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[

AsUsEUNNSHaNIsALEUUlUSaUSTEEIan 5 UUednanis dsieazidunnadl

MTNN 6.2 U8 SIumLsuanuuesusem

Ly

S18015 i1 I 2 Ui 3 I a Ui 5
YDAV 2,304,000 | 2,764,800 | 3,317,760 3,649,536 | 3,832,013
éfuvgu?mé"rma 1,652,800 | 1,844,800 | 2,190,400 2,397,760 | 2,511,808
ﬁ”lli%uélju 651,200 920,000 | 1,127,360 1,251,776 | 1,320,205
F’]"]L?i@ﬂﬁ’]ﬂ’] 40,000 40,000 40,000 40,000 40,000
AtgaglunsvIewaL

- 660,000 706,200 755,634 808,528 865,125
USIS
mlsdeudnenenie

- (48,800) 173,800 331,726 403,248 415,079
waznE
alddrenenide - \ - - -
mlsneusnene (48,800) | 173,800 | 331,726 403,248 415,079
€Y (20% V99

34,760 66,345 80,650 83,016
EBT)
fnlsams (48,800) | 139,040 | 265381 | 322,598 | 332,064
YRUTUNE 2 ) - - -
Alsavay (48,800) 139,040 265,381 322,598 332,064




6.4 SUn@

M3NT 6.3 UTeanaunsauna

111

3789N13 Uil 1 Uil 2 Uil 3 Uil 4 Ui 5
funing
NuEn 191,200 | 370,240 | 710,381 | 1,104,564 | 1,490,932
gnviinT3én - - - - -
AUAPIARS - - - - -
Aunsnduyuiou 191,200 | 370,240 | 710,381 | 1,104,564 | 1,490,932
Aunswdans(inu dagn
a¥19 \nvesinsgunsad)
yarneuvinA1den 200,000 | 200,000 | 200,000 | 200,000 | 200,000
AdeusiAaray 40,000 80,000 120,000 | 160,000 40,000
aunindanisans 160,000 | 120,000 | 80,000 40,000
AunIwdams 351,200 | 490,240 | 790,381 | 1,144,564 | 1,490,932
uiiAunazduvoadivasdiony
wilau
ntinnsdn - - - - -
GRINERETANgE 34,760 | 66,345 | 80,650
wilAuszeveniiasy
Amualy 1 7 - - - - -
sumiiau : | 34760 | 66345 | 80,650
dauvasneru
nuannzdoutiszudy | 400,000 | 400,000 | 400,000 | 400,000 | 400,000
mlsagey (48,800) 90,240 355,621 | 678,219 | 1,010,282
e HGAIRNARRYA 351,200 | 490,240 | 755,621 | 1,078,219 | 1,410,282
iiAuruuazdiuvasdie
i 351,200 | 490,240 | 790,381 | 1,144,564 | 1,490,932




6.5 SUNSSUEANUER

112

[

N15USEUIUNTHANNSALELIUIUTBUSEELLIAN 5 UUDINaNIT US18aLLdens Il

d‘ a
AN 6.4 UTTUIUNITIUNTELELIUAR

38N13

i1

b
=p
N

(d
=D.
w

(e ]
=p.
o

=)
=b.
»

NSSHANUAAIINAITANTUIIY

finlsans

(48,800)

139,040

265,381

322,598

332,064

YINNFUANEDUIIAN

40,000

40,000

40,000

40,000

40,000

\iuanvesgnyiinIgm

WLANYDIRUAIAIARS

WALAMLITARNITAN

WinanAlg918A19318

34,760

31,585

14,304

ASZLARUAAIINATT

ANLHUU

(8,800)

179,040

340,141

394,183

386,368

NITUARUAAIINNTTAMNY

WLANYDIAUNSTNNE DT

NILUARUANIINATTAINU

NSZUERUEAINNITIARIRY

WiLaAUDINIEY

A1saneUuNa

NSUITULIY

ASLLANUFAIINNITINNN

LY

NITUAEUERENS

(8,800)

179,040

340,141

394,183

386,368




6.6 UNEIUNIIN15LEIU

miwﬁ 6.5 ‘Uwaqﬂmamiﬁu NPV, IRR, Payback Period

NPV 720,655.42
IRR 80.10%
MIRR 35.26%
Payback Period 2.07
WACC 10.00%

Y
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S o a Y ! | LY a1 [ = < a
G]’JGU’JGWI’]\?ﬂﬁiLQULLGWQFL%LWU’J’]‘%@Q’]%*’\]"\!‘U‘L!‘?JENLLB\quﬂullﬂWL‘Uu‘U’Jﬂ FUUULIY

720,655.42 U wansisnnuinasulugsnall dnsmaneuununiglufanisegluseduni

n13AIANITAlaIUSENAD 80.10% wairluiFsuiisuiudununisayu (WACO) iy

10.00% vilviusgnanu1soamuld 1883370 IRR 110031 WACC dauszeziialauuegi

N A & A a = = = Y
2.07 Y SZNQE]'J']LUU?%EJSL’Ja']mu’]aust\]sLUﬂqiLaaﬂaQV!u LM@LU?EJULV]EJ‘UWU@UVJUV]'Nﬂ’]ﬁ

Y

a

U

Fudunsasuesionun agnuindissezianlunsiunu (Payback Period) Tuliid dsdied

fnausznaun1sna
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ayunan1sAnen aAusIema wazUalauaLuL

=

ANSANYIITLLIDY “UTANTTULNARNBSUNITVIBLNLNIETAULNFUNS d1%SU
Unvinaiedm9ed” duldfnwingfnssunazarudeinisldunannasunisvioauiieaves
TNYawNYINIR B TILINRUILNARNDSUNITNDINLIFNTUNNNDUNYIA19TIH 19

GGG

7.1 d3UNaY
PInnssuknanwasunIsiaaienzsaulnduns dnsudnvionieimnaia ted

(%
v A

TrgusvasAluaide 2 Torall

1. WefnwmgAnssuuazanunenmsnisldunaniesunisviesnetvestinvisaiien
ANVIA

2. WBNSHAILILNAANBSUNNSYIBNNEIEMSULNYVIoNTe) UShaneSaulnduns

msfnwiteadsd Ysznaudenisideidaiina (Quantitative Research) iflafinen
AufasMILayngAnTTuvesinve e ui1awd dmdunsimuiuinnssuunanlofy
dmfumsvieaiiien Mmeinisfudeyaainuuuasuais (Questionnaire) wéatuaileian
aguuuIfn uavAwFosNsesinvieadiod WlemunduuuuvsIuaneasuntsviaaLil e
Beiamsssudmivenanend ludruvesnsideidenunin (Qualitative Research) Lileld
aounuAuAiuddEnLazuwAnlunIad RN ssuuasle sunngusgnauns 1wy
$ruf Tssusuiin Suennsuasiadesiy suludeidervgeunsiauiunaniesy
nazfifemgiunsvieniies wui

4 |

1. 39nN195ANYINGANITTULAZAMNABINITLTUNAND TUN1TVB LT BIVT LN

o a L3 o U v 1 dl 1 a 4 = Y
Faulnduns d1usutniouNeIn19¥1@ ﬁ'lll’]’ii]ﬁ'ﬁqﬁlﬂﬁ’] dEAULUUdaDUNTY 258 AY

<

Jumare 110 AU wazmanda 148 au lnedvaeeny 31-35 Uludruunn sunisdnyily

[y a a

seauUSugnsaniludosay 46.5 Usznaudedyuifglsuuiniigniosas 33.3 uad

duendvagluedvasgn Andudosas 41.1 lneflondwdunina/sgiamnadosas 39.1
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% a ] PN & o O a @ v

ﬂqqumﬂiﬁﬂﬂqﬁwaﬂlmfnlﬂ?JN']LN@\TIWEJLL@'J 1 psePUUsTReay 42.2 uazun
d‘ | d‘ U 1 d' i 4 ¥ 1 d' 1 ej
L‘W@ﬂqi'ﬂ@\‘iLVlEJ'JLLaSWﬂN@‘UN']ﬂVIE‘jﬁia?JaS 339 I%ﬂUﬂi%ﬂJWﬂJb‘LUﬂqi'ﬂaﬂLﬂﬂj (57UA1N7

\A383dw) agsEnIng 2,001 - 3,000 USD snfianfnluiosas 41.1 sesawnldaudszanalu

q

] a

n1sviealieIdond 2,000 USD sUuuuvesiwndnvisufigdwnlsasuuiniesesay 81.7

wagldauuszanalunisiinlsawsugnanegiininda 1,000 vindedu Andusesas 43.1

] a

LagsrEzaTunIieniiel 4-6 Juunfiandnluiesas 34.1 Tudiuveagluuuresnis

9

= , ] = = al' a & v | a v
@QL‘W?J'JL‘UUﬂ'ﬁ‘VlENLVlEJQ@UL@IEJ'JN’]ﬂV]?!@ﬂ@LTJu3@EJa$ 40.7 ANTYDUNYINILNUAIYAULD Y

= v

i
gefs¥evay 80.6 Aun1sAunteyaneunisifumafsrfvaniuivieaiisanuinld
unanwe sy www.google.com sgluseiusnnilriades 4.42 uasmsmdeyaseulatitisdtu
ML Yiesfienuindulnalld www.gooste.com aglusgauin fienady 4.40 @
Fosmslunsmiinnnuinailveld www.goosle.com aglusesuin fifady 4.45
nsAnwIAudesnisvesinenfisalunisunienizsnulndunives
Tnvieafieanend nuindnvieadisrdninglianuaulaviesdiergmuensy ledmnd
ogluszdunn denade 4.48 Ainszdunsieaiisamuiinislavaniinauniianie¥e vay
53.4 JlewSsufisuiasnuuansisdnunazdmadoauaulaluaouiivioafioanuin

werkazngslidanuuanaiueglidedfy tazilolUSeuiiaulsouesdeyuAnun

] ]
S =

Unvisanemldyudsiiulsiianuaulaseaniunvieniied dnveaiierynglsy (ALade =

(Y] |

3.95) fimuianalalunisnewnelineg1eilded1AuInnInv e uLUTAN (ARde =

o

3.43) (F-Value = 3.47, p < 0.05) @UNINIMAUTNDNNRIDUC TuTAuLanaIeiy
ANFDINTLTUNANNDTUIINNTADUNUUNTOANYIANVIRTIUIU 258 AU
wud drulnglianuaulaifsndunlaniviiesimemuazainliiuinvieaien lawidl

AUABINTITIUTZAUNINIALRAY 4.32 LazaINngAnTIuNsidinannesun1svioansIuas

Y ' = 1 a

dnvieafigsinyinudt d@nlvgfld www.booking.com uazivgnalunisldaunannesy

A )

A vdoyalgnaeiazanysaisovay 29.7 wavszuuufuanisildnuiuunanesy fe i0S

U Y Y
AnuSosaz 74.0 uarldivaunsaliiefienniigniosas 57.8

NATFUABAIUTENOUNITIINIY 9 518 i8IV IYAIUNITHBUNYY

e

3 518 wazflormgiunmsimuinanilesudiuiu 3 18 wuitgnauiudieiunisd
unanefunseafisniiesnenuazmnliduinviouiisrysiend  wandulonia
iingeanslviugusznounislunisiidosmslunisidrfsgnirdnniemids ludruves
AUsENaUNIS AusEnauntsvuianatkazlngasiintnuaiuisauasdngainlunsly

wnanvesuesulausieg ten1gaslufanis 1w wade lad oA intragram 1usy
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18 v a Y 1 PN =

windadlfusenaunisseduans Ausgneve@ndusaduiiel uazuda 7dsllguassa

9

A1UNISLENALUlaY F9UAATDI919TU kALNISHENAANDSUTLALAANITNTIAS (Www.
bkksmarttour.com) azidudsnigaelifusznaunisaiuisawtsdulunaiala wieudis
v a o I o \ P Yo ¢ = v o v v
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The Travel App for Koh Rattanakosin Tourism
Dear Respondent,

You are cordially invited to participate In a research survey regarding the innovative
platform for Rattanakosin Tourism, This research Is undertaken by the Master's student at
the Technopreneruship and Innovation Management Program, Graduate School
Chulalongkorn University.

The survey will take approximately 5-10 minutes. Your participation is veluntary, and all the
information you kindly provide will be kept confidential and used solely for research

purposes. Should you have any questions, please email Pimjai Thawitiyamun at
rimjaltha@amail.com.

Thank you In advance for your participation and for volunteering your valuable time.

Best regards
Pimjai Thawitlyamun

* Raquired

1. Please check in the box for your approved consent on survey participation.| *
have acknowledged my right and agreed to participata in this survey
voluntarily.

Mark only one oval.

(D Yes

Section 1: Screening question

2. Have you ever visited Thailand at least one time *

Mark only one oval.

{ Dves

() No. The end of survey, Thank you very much.

Section 2: General information of respondent



3.

4.

5.

1. Gender *

Mark only one oval,

() Male
() Female
C) Others

2.Age*
Mark only one oval.

() 20-25 years old
() 26-30 years old
() 31-35 years old
() 36-40 years old
() #1-45 years old
() 46-50 years old

() 51 years old and above

3, Nationality *

Maric only one oval.

Q South-east Aslan (e.g., Malaysia, Singapore, Laos, Vietnam, Myanmar, Indonesia)
() Asia Pacific {2.g., China, Japan, South Korea, Talwan, Macao, India)

() European (e.9., England, France, Italy, Spain, Germany, Switzerland, Netherland)
() North American (e.g., USA, Canada, Mexicc)

() Other:
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6. 4. Country of residence *

Mark only one oval,

() South-east Asia (e.g., Malaysia, Singapore, Laos, Vietnam, Myanmar, Indonesia)
() Asla Paclfic (e.g,, China, Japan, South Korea, Taiwan, Macao, India)

C) Europe (e.g., England, France, Italy, Spain, Germany, Switzerland, Netherland)
() North America (e.g., USA, Canada, Mexico)

() other:

7. 5. Education level *

Mark only one oval.

() High school or below
() Vocational degree
() Bachelor degree

() Master degree or above
() other:

8. 6.Occupation*
Mark only one oval.

() Business owner
() Freelancer
() organizational employee

() student

() Goverment cfficer

() other:

Section 3: Travel behavior
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g, 1. The number of visits to Thailand *

Mark only one oval.

() Firsttime
() 2-3times

() More than 4 times

10. 2. The purpcse(s) of current visit to Thailand (check all apply) *
Check all that apply.

[] Lelsure/relaxation

[ Business

[] Health and medical treatment
[] visit family and friends

[ ] Attending seminar/exhibition
[] castronomy and food

D Cultural education

[j Spa and wellness

11. 3. The average expenditure of this trip per person (including airfare) *
Mark only one oval.

() <usDp 3,000
() UsD 3,001 - 4,000
() usD 4,001 - 5,000
(> UDs 5,001



12. 4. Where do you stay during this trip? *

13.

14.

Mark only one oval,

(" Hotel

() Homestay/ Guesthouse
() Bed & Breakfast (8&B)
() Service apartment

() Other:

5. The accommeodation charge per night stay *

Mark only one oval.

() <THB 1,000
() THB 1,001 - 2,500
() THB 2,501 - 5,000
() >THB 5,001

6. The period of stay in this trip *

Mark only one oval.

() 1-3days
() 4-6days
() 7-14days
() >15days

147
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15.  7.Who do you travel with? *

Mark only one oval.

() Yourself
() spouce/ boy&girl friend
() Frlends

() Family members

() Other:

16. 8. Who plan this trip *

Mark only one oval.

() Travel agency

() Yourself

() Friends and relatives in Thailand

(D Other: S e e

17. 9. Before arrival to Thailand, you search for travel attractions from these -

sSQurces
Mark only one oval per row,

Never  Rarely Neutral Often  Most of the time
Gaogle & o 5 O =,
YouTube O O O O O
Lonely Planet P i @ P )
et DS B O &)

Thailand
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15.  7.Who do you travel with? *

Mark only one oval.

() Yourself
() spouce/ boy&girl friend
() Frlends

() Family members

() Other:

16. 8. Who plan this trip *

Mark only one oval.

() Travel agency

() Yourself

() Friends and relatives in Thailand

(D Other: S e e

17. 9. Before arrival to Thailand, you search for travel attractions from these -

sSQurces
Mark only one oval per row,

Never  Rarely Neutral Often  Most of the time
Gaogle & o 5 O =,
YouTube O O O O O
Lonely Planet P i @ P )
et DS B O &)

Thailand
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18.  10. Before arrival to Thailand, you search for the airline routes from these *
sources

Mark only one oval per row.

Never  Rarely Neutral Often  Most of the time
Google O 3 £ & O
YouTube O O O O O
Theaiinewebsite () (O (O O B
Booking.com D © o O O
Traveloka.com B 80 O @ )
Skyseannercom () (O O O -
Expedia.com & B B S O

19. 11 Before arrival to Thailand, you search for an accommaodation from these  *
sources

Mark only one oval per row.

Rarely Neutral Often  Most of the time

Google

010

YouTube

The hotel website

Booking.com

Traveloka.com

Skyscanner.com

Expedia.com

0|0|0|0|0|0|0|0|]
0(0]10]|0|0|0(0|0
010]10|0({0|0|0]|0
0(0]0]0|0|0(0|0

010]|0]0]0|0




20,

21,

22,

12. You are interested in the popular destinations at Koh Rattanakosin *

Mark only one oval per row.

Strongly Strongly
disagres Disagree Neutral  Agree agree

soritrat I = S T <o T < S >

Wat Poh - CD: O &3 O
Kao Sam Road (| £ B & 922
China Town

oo g B B g

13. What motivate you the most to travel to Koh Rattanakosin *

Mark only one oval.

() Advertisement
() Recommendation from friends and relatives
() Someone you know lives in this area

() Cultural education/ Cultural tourism

(O other:

A : Please indicate your preferences/expectation when you use the app
Section 4: for traveling purpose,
Tourism App

1. The app has attractive design and layout *

Mari only one oval.

1 2 3 4 §

Stronglydisagree (" 3 () () ( ) ( ) Stronglyagree
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23,

24,

25.

26.
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2. The app has diversified choices and types of restaurant *

Mark only one oval.

1 2 3 4 5

Strongly disagree ) E: ) () (O () strongly agree

3. The app provides public transporation’s schedule and fare *

Mark only one oval.

1 2 3 4 5

Strongly disagree () (3 (3 () () Stongly agre:

4. The app shows a variety of accommaodations and online booking *

Mark only one oval.

1 2 3 4 5

Strongly dls;gree ) O O (O (o stongly agree

5. The app shares attractions' information such as entrance fee, opening *
hours, and restrictions

Mark enly one oval,

1 2 3 4 5

Stronglydisagree () () () () (_) Swonglyagree
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27. 6. The app has mutil language functions. *
Mark only one oval.

1 2 3 4 5

Stronglydisagree 3 () (3 () () Strongly agree

28. 7.The app has emergency information such as police office and hospital. *
Mark only one oval.
1 2 3 4 5

Stronglydisagree () () () (3 () Stongly agree

*

29. 8. The app's service charges vary and subject to the level of tourists' usage
of data and services.

Mark oniy one oval.

1 2 3 4 5

Stronglydisagree ( ; () () () () Stuonglyagree

30. 9. Price comparision of service charges with other tourism apps is available. *

Mark only one oval.

1 2 3 - $

Stronglydisagree { ; () () () () Strongly agree




31.

32.

33.

34.
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10. You can access information from other devices *

Mark only one oval.
1 z 3 4 5
Strongly disagree () () (_) () Stronglyagree

11. The app can keep data in offline platform, *

Mark only one oval.

1 2 3 4 5

Strongly disagree GO ) &) CJ () strongly agree

12. The app provides a confirmation of reservation and payment transaction. *

Mark only one oval.

1 2 3 * S

Stronglydisagree ) ) C o (o () Strongiy_agree

13. You enable to post and share travel experiences through online social *
media,

Mark only one oval.

1 2 3 4 5

e g—— p— p—
i

Strongly disagree ) () () () () Stronglyagree




35,

36.

37,

38.

14, The app offers discounts and promotions from the tourism "

shops/restaurants/hotels

Mark only one oval.

1 2 3 4 5

Stronglydisagree () (v 3 (1 { ) Strongly agree

15. The app allows the tourists to provide comments and feedback *

Mark only one oval.

1 2 3 4 5

Strongly disagree () () () (> {_) Stronglyagree

16. The app offers the tourists to give rating for the shops/restaurants/hotels. *

Mark oniy one oval.

1 2 3 4 5

Stronglydisagree ) () { ) () (_ Strongly agree

17. After registration, the app responds with feedback/confirmation. *

Mark only one oval.

i 2 3 4 §

Stronglydisagree () (_ ) () () () Strongly agree
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39,

40.

41.

42.

18. The app provides the inquiry services to the tourists and tourism vendors. *

Mark only one oval.

1 2 3 4 §

Strongly disagree () (— ) () () Strongly agree

19. The app offers the notification to tourists to enhance their needs. *

Mark only one oval.

1 2 3 4 5

swongly disagree () () () () () Swonglyagree

20. The app has a high security system of data protection and customer *
privacy.

Mark only vie uval,

1 2 3 4 5

Stronglydisagree (— ) () ) () ?_j Strongly agree

21. The app protects the leakage of data information. *

Mari only one oval.,

1 2 3 B 8

suonglydiségree () (O () (O (o strongly agree
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43.

45,

46.
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22, Only you can access and edit your personal information on the app. *

Mark only one oval.

1 2 3 4 5

Stronglydisagree () () () () () Swonglyagree

23. The app assists you in traveling by yourseif. *

Mark only one oval.

1 2 3 4 5

Stronglydisagree () () () (1 () Strongly agree

24, The app is user freindly and helpful. *

Mark only one oval.

1 2 3 4 5

Stronglydisagree () () () () () Stronglyagree

25. The app could enhance your travel experiences. *

Mark enly one oval,

Strongly disagree ¢ ) () () () () Strongly agree




47.

48.

49.

26. You will be interested in using the app, when others use this app before, *

Mark only one oval,

1 2 3 “ 5

Strongly disagree @ @D & &3 Strongly sgree.

27. Using this app will enhance your personal image and status. *

Mark only cne oval.

1 2 3 4 5

‘é;r;mgiydlsaorco ) OO (O O () swonglyagree

Section 5: Travel intention

1. The reasons of choosing the app for traveling purpose. *

Mark only one oval per row.
:It;:gn?z Disagree Neutral Agree Star::‘ege'y
search D ) o S -
Ease of use D O Q O D
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51.

52,

53.

2. If this app is successfully activate, you will be interested using it. *

Mark only one oval.

1 2 3 4 5

Stronglydiasgree () (1 () () () Strengly agree

3. You will recommend this app to friends/relativesfothers. *

Mark only cne oval.

1 2 3 <4 5

Stronglydiasgree () () (3 (7 () Swongly agree

4, Which platform you will use to access the app *

Mark only one oval,

C ios

() Android
() Windows
() other. ik

5. Which device you will use to access the app

Mark only one oval.

() Mobile phone
() IPad/ Notepad
() Natebook/ PC/ Mac

() other:

Thank you very much for your support

The End
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Experiences Are “\luways
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Private & personal Trip Guided by local communities Pop-up Experiences
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Payment
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Pay with card or other payment methods Payn
visa @° C9 More Payment Methods . >
Sty Cardtype Card number
VisA < o2
Vi e Vil e
Expiration date Security code

\9 Buer Prote

I Full Retund it

Cardhoider name

ANLERIHaATUNNTTISE R kaglUsSHATUNISID



174

Hosted By Hosted By Hosted By Hosted By

Nadia Michael Jurica Jake Fagan
Giant Swing One Of Bangkok's Temple Of The Reclining Cityscape Of Bangkok And One Of The Most Famous
Tourist Attractions Buddha Highway Bridge In Thailand. Temples In Ayutthaya
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The satisfaction questionnaire for using the Rattanakosin Island tourism

platform for foreign tourists

Dear Respondent,

You are cordially invited to participate in a research survey regarding the innovative
platform for Rattanakosin Tourism. This research is undertaken by the Master's

student at the Technopreneruship and Innovation Management Program, Graduate
School Chulalongkorn University.

The survey will take approximately 5-10 minutes. Your patrticipation is voluntary, and

all the information you kindly provide will be kept confidential and used solely for
research purposes. Should you have any questions, please email Pimjai

Thawitiyamun at pimjaitha@gmail.com.

Thank you in advance for your participation and for volunteering your valuable time.

Best regards
Pimjai Thawitiyamun


mailto:pimjai.tha@gmail.com
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Section 1 General information of respondent
Please check in the box for your approved consent on survey participation. | have

acknowledged my right and agreed to participate in this survey voluntarily.

1. Gender
()1 Male ()2 Female () 3. Others

2. Age
()1.20-25yearsold  ( )2.26-30yearsold ( )3.31-35 years old
()4.36-40yearsold ()5 41-45yearsold ( )6.46-50 years old
() 7.51 years old and above

3. Education level

() 1. High school or below () 2. Vocational degree
() 3. Bachelor degree () 4. Master degree or above
()5 Others i,

4. Occupation
() 1. Businessowner ()2 Freelancer ( ) 3. Organizational employee

() 4. Student () 5. Government officer () 6. Others......ccouue.
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Section 2 Opinions on factors influencing the adoption of innovative tourism platforms

in Rattanakosin Island for foreign tourists

Please visit the website www.bkksmarttour.com

Home AboutUs OurBlog Payment ContactUs @ English ~ Log in

Top BKK smart locals

Museum Siam Wat Arun Chang Pier

Pictures showing attractions

Create new
Account

Arescy Registered? Log m here

Image showing the registration page



http://www.bkksmarttour.com/
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some Adaut Uz CurBoo Paymaat Cestact Us gesh -

SMARTTIUR

With BKK Smart Locals
Experiences Are “\luways

1 2. 3.
Private & personal Trip Guided by local communities Pop-up Experiences
FLTY CUSGITVOE FOUY 0D T FTUY nesd experts near me

The picture shows the travel package

& ok

Payment

Order total G US $16.17 :
Pay with card or other payment methods Payn
visa @° C9 Wore Payment Methods . >
ety Card type Card number
visa s (~—]
Verisign = il et
Expiration date Security code

\9 Buyer Prote

& Ful

Nind it Cardhojder name

T Refund or Keep e
descnbed

The picture shows the payment function and booking program
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Hosted By Hosted By B\ Hosted By Hosted By

Nadia Michael Jurica Jake Fagan
Giant Swing One Of Bangkok's Temple Of The Reclining Cityscape Of Bangkok And One Of The Most Famous
Tourist Attractions Buddha Highway Bridge In Thailand. Temples In Ayutthaya

The image shows the traveler review function

Please check in the box for your approved consent on survey participation.

Comment Level

Strongly | Disagree | Indifferent | Agree Strongly

Platform disagree ) ®)

€)) ®)

4 agree

1. The app has attractive

design and layout

2. The platform is easy to

use

3. The platform is clearly

informative

4. The platform is match

requirement

5. The platform is reliable

6. You are satisfied with the

platform

7. You will recommend

others to use the platform
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Section 3 Comments or suggestions

Additional offers and recommendations on travel platforms are
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	ประวัติผู้เขียน

