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Objective Main Factor of Success

Attracting visitors Arousiﬁg curiosity through banners (Sponsorships) on other Websites,
suppott campaign in other media, regisicration in search engine,and exploitation

of electronic word of mouth effecis

Retaining them at the site Providing value using an informercizl approach, un sdvertuinment

approach, u purchase fociitation zpprouch or u combination of the three

Generating repeat visits - Providing sufficient value for customer to be left with 4 positive

impression after the first visit

- Frequent updates of the Website
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(Groenne & Barker, 1996)
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2.2 ’J'T:'mﬂummf'lmnﬁf]mfhrjr;lfmms (Three approaches for creating value for customer)
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2.2.2 Advertainment (Entertainment or information of a more general charactor)

Adverainment aiumaniansssnuidudiglayu Insfilinfumsideyaves
Nﬁmﬁmwﬁfuj (Non Product-Related Content) Tatannsziiududiifivadesfudiasyiiu
W indeety ot aaa Faluideuaunimiloudufuanisdugainuues Advertainment
oyfinisInuduBwndrusy nmmsunnd nsimaduieg mamellygm 4 darunso
WilszTeninnanuawsoludwldniuivedunedila  Tunszuaumsdemsidsan
Fanmah Advertzinment vuomavaazuintl Sulugaianammideddsumedin
Whinmiaule Web siie voudTanan  nagnifimuefudud i g nusudeudenn s
Timmnsorinassdquariudeyafvafundaduatld undumsTavauronménuaia

vosnAnfuaiuazuinig

v . ’
Tumii Advertainment Wuduozillaiuluvan niedoyatnmislag vusiidaiy
» r
autuiilugananiug dwu Tanndssfganiumulndidtumedilaunnidiidu

. Y = »_ W ' - o - o
n11avld Search Engine mivanniteditalumndenlvisznivndafusiveudsm uas



32

L] » ] 1
foyafifivados  lunradunssfquilaeds Adverainment Yumurralidoyadi liife.

1Y [ - (: - -‘: - o 1 ] L o - W o
doatundndmaiiug 1dde Aniuaihldnusndwyesdeyainmaunzanuiumali

musnuonsenainiu’ld
-4 " iy ¥ e .
223 mysoauazaInlunsdein §19 (Purchase Facilitation)

' o ] . @ -I' q - ul: 3
msafugum iy Tusadoiinrunumdde  nshszuuas luunaiu
1 L34 1 : 'a » L2 " o -“
uansiadafud Medied e nunzaindmivdfisylawu mnzdmfududiniing
L4 [ .
NADDIED (Prepurchase Trial) UazmNIInUszgnA lafuRuMATinNuFudoudeoduinniu
1 -y o L] L - J ]
jaonlunisumimndaduaiiugeamslumslamaifiug - Ssezmuisoannnugeinag
1 - o g J )
114 1fu matin Home Shopping  dmFumsdefiufininmyh lavadesdoumiony
4 a ' ' < - w1 : -
denlumsgefiufisandindt gani denSvuioufuseamalumsdeduftug nie
= Y Y oa - ..
il Integrated Advertising  [Hunissamwmihfiang  aaluildms Tawaurn i
4 f 3 4
Tawauu Web sie Fuilumsiudognialudagstalylude eadranoidenns

1 =l & s J L4 v [ ] R
Taynruu Web Site iy misiifiidededimiumsdodui uacmasnzuiiudy

Advertising Customer On-line On-line

Waebsite Service Tranaction Distribution

Integrated Advertising (Groenne & Barker, 1996)
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Informercial

Advertainment

Purchase Facilitation-

How Is Value Created ?

By providing product

related information

entertsinment or non
product related

information

Through originulfinnovative

By facilitating trunaction
Jorder processing, and in

some cuse distribution

Product Constraint

Product must be high
involvement product and
preferably information

intensive

Can be use for ail kind
of product, including

low involvement product

Especiully high involve-
ment product, but if wetl
executed also low
involvement produtt
Product suited for On-line

sale and distribution

Which User Will Visit

Niainty searcher, especially
user who already have

category need

Mianly surfers

Mainly searcher, especiully
uger who already have

category need

Main Success Factor(s)

Providing useful
information such details
up<ate, customize, casily

accessible

Providing high entertain-
ment such games, quizzes
compettion or interesting
non product reluted

information

Fucilitating the purchase
such increase choice
and variety, lower price

speedy delivery

Benefits to Company

Providing positive infor-
mation about company
product. Creating brund

loyalty

Improving the company's
image und knowledge

ubout the company’s

product

Increasing vale, reducing
transaction & distribution

cost

mInmsiaasnsoudoumsrdigui iy Taauudumesiva

(Groenne & Barker, 1996)
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-l J . ' o -t .
inwizfuogudy (Category Need) vz ldfinnudindde Web site voedluvun uas
gato Sumtld  Word-of-Mouth Effects Fadmihuiimsfiliszininmgegalunmsfed

auludnn Web site
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1. _ﬂ‘J“lumu‘nxﬁuﬁumjmﬁmuw (The Audience : Audience Fit)
2; AuMINETUALTD {The Medium : Product Fit)

3. HOUZYDILTEN (The Situation of the Company : General Benefits to Company)

] A » » - -d [} ﬁ ) '_.1 . Y - " .
Aoudud TanwrszAsarosandenguithvuisvosaui Taxanszansadifngu
dhvanemaniudedumeditialdvie i Aviidedfinnsanniugiufe  agquidhminsused
[T v d 4 [ | k .u 3 : a ay
Tawtuasd¥tumesiflaganzdiunsndtemmumnzauiunguithming  uasdafides
- 1 - - oo LI | o 3 a - v o d 1
Aosonaely  AondadusinTouimaiug  munzauhsy Tavsnuudumediiandslimn
Ao luudinufioteafufui (nvolvement) 1Tunvestioyn (Information Intensity)
) g bl L
wazmasinanwazanlunizdofufuazuins (Purchase Facilitation) ffeuifivufude
t - W c‘d" ¢ -t va o = -
mawavy wdnyoswdadusifiweiliunsnanfmamnsauiuie mghidesinizaits
."_‘ . R N 4 - -
ATz auluRu Product Fit 1A Audience Fit i fms Tanaufinlszfindnmgaga
usnnmiug leyansfivandwaneuunufiviimares 187ude ol nmdnual ms
fufveadivmniiudu

Dimension to consider , """ Product potencial

The company

General benefit

to company

unugiiuaaseaflsznoulums Tavanuudumeifia (Groenne & Barker, 1996)
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L anuvnzanfunguithvue

saflsznouusniideafinnsanlums Taanuudumesdida fo ANumIEaNiungy

. , I a ¥ = o # 1]

vy (Audience Fin stfind i hudssduiorfudnuuzmalsznnsmanivo s
=3 o o i i a a i o e 3
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= : [ - e W - oy o
gz iatiudumuvssnuiiiuaisnaniudi lumsuenmamdadi
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P w
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AlitumefiinhilsfuiTonngulng Seilidumediinlignldidudondniunis
TavanveanSimfis e Aufulsznn Mass Product -ﬁ'ﬂfué"mmqﬁﬁumnﬂﬁmﬂuﬁnﬁn’h
fanguithmuieilinta Safinauiimminiy fimav T lumsd Sanguimneiamn1d
Taol4Bumedisiadiude T Joirinludoswesnnumnsauiudives sufudaiion
anuddguesmuiiuduminguthnuediSududaad dasninTavtnfudrqnivans
ﬁmﬁurﬁ’ﬁﬁ1H1T1ﬁ;=fnﬁuﬁ'nﬁmmﬁ1ls:mﬂ AUMUTEN American Mass Retails Association
drsmuiifevay 73 sssdiivinnhifidens AN (Bursiein & Kline, 1995) fufuvefidioy
‘hi?iu%‘ﬁ‘mﬁnfuﬁmmmmmmmm:rrmmm:jmﬂmmn (Audience) Wuazfiddgyns

= = v ey ¥ _a M opae A
lananuudumeditansududosihaiun lufudedug dwo
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1.1 M1¥ngad Idrimadiauig Tauuan (Anracting visitor to the site)

wihasadegui uTavuesdudiddgfiaalun i Tavauuumesca v
Ussauanidade  wddlawenfnasfisramulumsdangudinme it Tawandas
38M3A19 01 myaalamanlu Banner Ads w09 Web site Milidoyafifiovoafy web sie
voaf Tanan niomsTaman Web sie vuffodug (Tnsimiuasmisdonu) doly web
site 10uT{EnUNBedu wirsiinisAnguidivunorsdr web site 18nais Web site #4101

N139A97 19U htp/fwww.sony.com nin hup/fwww.cnn.com
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1.2 mgalo Wi 1B umeditiandumnn Tawan lunide 1y

{Generating Repeat Visit to the Web site)
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2.3.1 nanduT Amuiz ey Iun13vI0HIUIEUY On-line (Product suited for On-line sale)
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Product fit
High Low
High High Potential Morderated Potential
Audience Fit
Low Morderated Potential Low Potential
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2.1 tholamanuudumediia (Banner Ads)
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