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C850802 Mass Communication
s MAJOR
KEY WORD: (A.DVERTISING/ PUBLIC RELATIONS / INTERNET / THAILAND)
i ADISAK ANANNAB : ADVERTISING AND PUBLIC RELATIONS BUSINESS THROUGH INTERNET

|
I IN THAILAND ; THESIS ADVISOR : ASSOC. PROF. ANOPE DHIENTHAWORN 136 pp. ISBN 974-637-208-4

| The purpose of this research wes to analyze the current status of advertising and: public relations busioess through
the Internet m Thailand and o study the altinude and gratification towards the usage of Internet as the advertising and poblic
relation medn:1m among Thai busincss. By using the methodology of caploratary research to collect prior data of the current
statos of adve;mjmg and public relations business tbrough Intemnet and also to analyze coatent and the presentation of messages
that oommuni%m through the World Wide Web. This rosearch collects the da by interviewing people from two sources. First
mpeop&eménbnshmofmwmtadmﬁsing.&wnd.nnpwpkmm&ﬁngmmg

|
Results of re#an:h are as follows :

! 1. Advertising and public relations on Inemet is now in a begining period and time to evalust it's effectiveness.
Today tl.rre u:b many organizations considering it's role of advemising and public relations media. The well established company
or inh:rnntionah company now realize it's ability and are starting to use it whether they are a private company or a government
sgeucy. i '
Pmdnctandm:oe m'['huland:emgnmlmﬂmuamppmtnndmmwhmnmmmmgeforlhcoompmy
m!helonglerm nwdmdvanmgeofnsnemmehmmmoflhalmoumdmmdthn:mus
‘ :Adwmﬂngandpubhcrelauonsbnumonlnmthawpommlﬁoenlngem!hefnmm because there are a lot

of ‘pmspactiveium such as students, and company workers they are it's base users and from analysis World Wide Web found

thatﬂmem:beveiﬂlyp:smdoamgoriesofpmductmdminewhi:hmswitchingwuu!ntmmfortheirudvcrtisingmd
public relationy medin. N

[ .
|2, The attitude and gratificetion of people who use Internet as advertising and public relations media compered

|
wnh the opmnqns of advertising agencics were:
|Pwplewhoc:eateWebndvenumgbehevemnsmmmwymﬂwchanmlofadvemmgmd
public lEll.l"l)n; but lack the knowledge and understanding of Internet and  inacoessible that technology will limited the size of
their audience hnd cause Internet pot widespread, > )
tMany advertising agencies do not use Interoet as a medium for their clients due to it's low bandmdth. The most
significant rm{m in deciding whether to use it or not are : 1.Type of Product 2.Prospective viewer 3.0bjective of advertising
‘i4.Feed back 5. Long term policy. Advertising agencies plan to use it if Internet is widely accept by Thai people
in the futare. :I'lwrescmhfound that sonie of the sdvertising agencies were geting to use Internet as media for some types of
their product i)y considering product appropriateness and audience. Advertising and P'ubhc Relations can not make impact to
main media, n*'ither to decreasc media usage nor for roplacement. This is becavse of incomplete replacement on Internet by it's
limitation of it’Es attributes but will occur with the bobavior of media exposure to the audience.
|
|
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