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fw~ruiniioJfmm'nd (PRESENTATION TECHNIQUE ) 
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douqanu u a z d o i ~ f l u ~ ~ ~ u o d ~ q v d . r  &iii(o Inm'fld ~ u ~ ~ u z $ r ~ u f n o n ' ~ ~ u ' ~ ~ u ~ a n ~ ~ n ~  

" 
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# ~ n u ~ ~ ~ r y w i ~ u n i m ~ ~ a u ~ ~ n ~ i u & ~ ~ n i ~ u ~ u j i u ~ ~ d i ~ u  w?n~rn~~~~~d~zrnauauo.;~ 
* J  Y n~iui ie~nit~u<unq~au 1w~nr7~u~iiirilu&041~qmg41~dlj~~di~?iu&n~n1~ni4~~1n~ 

rdu n~sll.rzaun~~uciqkluaiw ninfluduaukaaa6qnu ~3u&u 

~di . r ' l f lw iuni t~# 'qmg~~~~~. rmouauo~n?iu&~~ni~%3iu  ~ ~ f l u ? ~ ~ l 6 ~ a ~ q m l u  

n i t i ~ ~ m ~ ~ u m u l q a a ~ ~ ~ ? f n n  ua:~n'nms:Kun~iuar i l~ l~uw~n~~o ~dominmiu 
A a Jrf &eicn~twrrgiuirr(~au~'iii~uninfluei~nt::~udu~~un9~ mnu u~:rflu~wuo?unidluuywu' 

ynnu 6qq:~~uZ~qinunnit5~n~i::~ ~~nniniiufwami6unitl4qm~~l~ao~iimerait 

LADIES' HOME JOURNAL us: GOOD HOUSEKEEPING 1u~ru~ni4q~nwirawiz 

fira~idl4nqwrdi$u wuiiqmg.jl~luCwa~id~~5wnnisdiu~in~diu8~~m 8auuA;) 
Y C 

udrflymg~~~dui~inn~iu$i(1~ni~u3~un'~idu d ? u ~ m ~ ~ 1 ~ d u i ~ i n ~ ? i u d i a ~ n i ~ 1 u ~ i 6 u  
Y * ~udq.raui~u~kn~sdiuidoudqrn ( HATTWICK , 1950 6 1 4 h l ~  flwf~i @idt:an% ,2534) 



2.7my.rlqr3~ai?unI (EMOTIONAL APPEAL ) ~ 4 u n i q u l ~ ~ u ' r b n h ' ~ u  

n ~ i u @ n  a i t u d  

~m~~~~~~~ru~wn~fl~r\?iuwuiuiu~unimiu~u~ibu~#qw6n8wz q n r a ~ t 5  u% 

n ~ ~ u a i u i m l u n i ~ ~ n ~ r y ~ i n a u ~ ~ i  luniun~%i'7ym~~k~3~~1tuN'~ilunim1u~uXi 

bul#n~qu~rrakdriinq~nnidtJ n~nilur4qaaa u % u i i u i n i t ~ ~ u ~ ~ E ~ ~ A a ~ i i u  

ni?urj~d~mn~o~gm3~'19~ilu 2 ojnWia:a?sqiirfluni?uriddnrjiqriiu~d otii.r'lt 
2 " n ' ~ l w a n r i ~ n ~ u ~ n i n i i d ~ u ~ ~ n a ~ ~ ' ~ ~ ~ ~ i t l ' ~ ~ ~ i n ~ i ] ~ n ' ~ ~ ~ ~ ~ n u n z n ~ i u f l n  uadrria7uiso 

2 ~~~i:~~~~'~~~ii~rny~'l~t~1dl#ubi?~zrlt=~~n?iudi~k (1~gnrzd3diui~niimnciiqz 

iuulzaun'Yni?~#qmj~~~r~~~uqwd rdu w 1 ~ r l 4 d i G n ~ ~ u  ~i~n!qn'aiuitnl#~rn~q1~rilq 

o i ~ u d h u d i ~ u W  Lwnz1unqreioraul~at)~mu~u ujn~4t)tda?%tJqn~~&4nqitlfln 
* "4 naiunRi nvwu<q na~uf iwni?  naiuflu 69Gu uinqm~~'lsdiiuoiou~nI67,uCw~wi 

aiuisnd?~mh~n?iu~n~ffluni~u~nZb: u % d n n ~ i u K ~ ? a l q l u n i d ~ ~  lwaru7&.itiou 

lGdtzan'iwnd8nii 

' l u n i ~ n ? ~ ~ u i i l u ~ i n n i ~ i u ~ o . ~  CALDER GRUDER uaf lq~~Lhdl~ 'Ut twi$ 

~4uqm3~l~ni~&iuoitud~zrl~a~fi~iudi~%Ibi ~wnmi~uqz6aql#~rn~4lq&~uaiqud 

~uuid~ueriiuayulGfinn~~~unit6n~ul~~~ u%noii?G4i q r n 3 ~ l ~ n 7 ~ o i w d ~ z 6 ~ a  

r~g~iio~nir3u~;7d0u~nridi~u ~ l d u r i n s z @ n ? i u @ n o c i i ~ ~ ~ u ~  ueidioqnszsjurdelflriim 

n i d a ~ b i ? u  (CALDER un: GRUDER 614iiqltJ BOVEE ,1995) 

~ u d ? u ~ a ~ d n o n i i ? " o ~ ~ ~ ~ : : ~ d u m n ~ ~ " ] m ~ . ~ ~ ~ ~ d i u ~ u ~ ~ n ~ ~ z ~ i ? u d ~ . ~ ~  

' .- 
~ d t l a i ~ 1 u n i ~ ~ u 1 ~ ~ i r l ~ : : n ~ ~ ~ ~ u ~ d o ~ i d & n ~ n i ~ a ~  un: f io~u&~~auon~ iu~ i lu  

~ u ~ ~ i l u w a ~ u n i ~ u i  rs7~z1#~m~~'~s&iu~u~wn~~)i~rau~1uni~~i1dl~~di~%vo~~n~i 
' 4 1  u n z n i u ~ n ~ f i ~ i t l ~ o ~ n i ~ ~ u n i t ~ ~ u ~ i u i a ~ ~ n ~  (%idju i l m t z d ~ z n ~ d  ,2541 ) 

q m " ~ l ~ ~ ~ ~ ~ u q w n l u ~ i u ~ u u ~ i  (BOVEE ,1995) 

1 . 1 ~ m ~ ~ ' L ~ ~ ~ ~ ? i n i u l ~ z q ~ ~ i  (PRICE or VALUE APPEALS) 

n i ~ 1 # ~ ~ ~ ~ ' ~ 7 r ~ . 1 q w h i b ~ ' 1 f l ~ ~ ~ i ~ i ~ ~ ' 4 ~ ~ d i ~ w h i u i n n ~ i ~ u d ~ n i ~ i ~ 1 d  
A Jd ~ur~udnqrn~~~~uu~nud?:3n'iwn h u ~ ~ n i z ' 1 u ~ r ~ n i ? ~ m ~ i  n ~ ? ~ # ~ m ' g ~ ' l ' ~ ~ % ~ ~ r i i ' L f i  

* U 
~ ~ Y ~ ~ ~ A ? I N ~ ? ~ ~ Q  nszi i lh  2-3 % rnunl?nrnsinia~ n i ~ i ' l f l y ' ~ ~ ~ n s u ~ ~ ~ ~ i ~ ~ i ' I u u '  ni?  

i i uuu 'mnn i~~unu ' i~~z i j n~~~auaq~ ldd idu in~~  u~~nio~nm~inir~un~3uA"ir~uuBi  



ri1lfiy"u3bn~doului17uK~ij~c~r;~u~n ba~rYv~nriu~ud41uld 

~ 1 ~ ~ 1 t n r 7 ~ ~ m ~ ~ 1 ~ r ~ ~ t 7 n ~ o d 1 ~ ~ ~ a ? ~ ~  u'n'1irriou!lj9=3n?lwna~inu'n fii3&d;7iu 

l r j i  vh l f ls iU  ~ 6 ~ ~ q : i i n n ~ ~ ~ r i ~ l n ' l s i ~ ~ u ' s b ~ n u ' 1 m ~ u ~ n ~ o  ~ 3 u i d u ~ e i i i 8 ~ ~ ~ u 6 ~  

a1~1mI4'Kfii~ qm j ~ l q ~ ; a ~ ~ n ~ i ~ ~ z i c ~ u 1 I ~ o d ~ ~ i ? d t : 8 n ' r  ~d?~'L$sllaJ qmq.119 

~3.rnnqqdqqmWuqn~IIu4~u rdoi in~n~uoau~id i iqc~ein~wi~unn~dki  

1.2 n)plgq?q~a~q~n'l~ (QUALITY APPEAL) 
4 

nitI$~mj~ls~;aqr)Nnqwqz'LWn i id%r io8u~ i i i ~nm~w~ '~^4~  93'4:411fi64~~ 

n?qurdoiuq?ngnh n u ' ~ ~ ~ n ' 6 1 ~ u ~ u 3 b n u ' n n u ~ d u ~ ~ ~ ~ i i ~ u ? u u 1 n u ~ ~ i ~ ~ l ~ i 1 ~ u ~ ~ j ;  
= 4 "  - qrunqw8 o 'u r r?ud~muny~~bna~~(~#o~~~ Iu f~a~~ i~~ I Iu~ 'Nv l io ru '  ai&unqtn'naulq 

l ~ ~ m ~ . r ~ ~ 1 u 6 n u w i : n ~ s i l i 0 ~ ~ l d ~ v ~ ~ ~ ~ a ~ ~ q ~ n ~ w ~ o ~ 8 u ~ ~ i n d ~ ~ ~ ~ ~ & ? u  rdu n11u 

$unq=om-%n n?~uslidplduq n ~ ~ d ~ K u q ~ n ~ v (  ~flu6u 

I .3 ysqqI~gi?uni?I#min u% ~ ~ I ~ ~ u I & u X I U I & I J ~ ~  (STAR APPEAL or 

TESTIMONIAL APPEAL) 

n i t 1 ~ ~ h ~ ~ ' L ~ 6 n ~ ~ ~ ~ d o u ~ ~ ~ r ~ u 1 u ~ ~ . r w a u u a l u t : ~ i ~ ~ ~ h ~ ~ 1 ~ ~ 3 ~ ~ v ~ ~ n ~ ~ :  
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i %u~odiquin?ur$lju f a u r ~ w i z n l o ~ m i . r i ~ ~ ~ ~ u ~ ~ u @ ~ ~ ~ . ~ i  ~h6ui in~iwiqn1f\$~m 

a q l q ~ ~ u m i s ? ~ ~ ~ r i i I $ : y ' u 3 b n ~ ~ ~ n ~ l ~ u ~ ~ ~ u ~ n n  un:m~n~u~:ii3n?w~c1ilii 

~~^4bn~n8da3rc#idO01~cU~~i~u 

7m"JlqIu~n~nuwdn~~un4.rn'u 'lonqrta'y"?um.r $.rri luynnndl~uX~~^4.t~1~ 

qzriluqnnnddoriduavhldri~ fauiinq?uamqnisI%uXi a'iuiclii~d~:lu~u~~~~innit 
Y 

l%uX~ u%rdmuriuuKu junq (iiu~ljs:mfihu~uu'aliroyryimIdiil~~~i 
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j i Iduiqin@~nmira~ 



LA:: Du-BITSKY , 1990 ) uon97n6Cn1wawi~4wuiq lui[~~y'winit'L#~rn2.rlqr3.roisu6 

~~u$uacii;luin6q';l O G l W  Uaz RAPHAELSON(I982) !hl#o8~rnmiq fly~.h$n~?s 
4" - r ~ o n ~ o 3 u b i ? d u ~ ~ ~ ~ c i ~ ~ n ~ 1 1 ~ h ~ l ~ n i s ~ r f i 3 u l ~ & a u ~ m ~ w a ~ ~ ~ u m  u.~ru3uAid~$u 

~~uan'~rl't~.luarflii~otl ~ d u  udnrlon fwawqaiqilnqtuuoa.~iisunii "EMOTIONAL 

END BENEFIT" ~ ~ f l u n ~ n r ~ m ~ ~ f i r ~ ~ ~ ~ d ~ ~ u n d ~ i i ~ ~ ~ ~ ' s h n ~ ~ m n ? ~ u ~ . ~ w o ~ ~ r ~ o ~ b i l #  

3uhiii'ZB; ociq.rnt6~wanr7u~~nd~n t l~~uam.r~Gr~u i i~na iuw~l~no~ur id~3u~~n~aau1d  

~ iohin iaazoim ~flufiu (OGILW Gar RAPHAELSON ,1982 fiqqiiqlu NYLEN ,1993) 

~rn~~lqr2qoisudu~iuOw~wq il6d 

2.1 qiqq\q&i~870uda'u (HUMOR APPEAL) rflu7maq~qn'~rru~#rwo7zLdo~uii 
" .. ~ n n ~ i u a u l q r r a ~ f 3 u ~ ~ a ~ w l ~ ~  uoi+o~?ssz?.rnno o~qiqlrr'aul~uoi&~m ~ n u d ~ z  
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(wearout) ~daoono~n~nv%a;lOuawimann~iu~~u~k~~'iuI~ I ~ I U I U L U S ~ U ~ L ~ R I ~ ~ ~  

~ u a n n d s z m n ~ f i n ~ ; l ~ f i ~ ~ ~ ~ ~ n i i ~ w ~ ~ i d t z m n ~ u ~  

2.2 7rn3q\wion?qunnj? (FEAR APPEAL) ~mzdnisdaaqsnqtmaqm~au~vd 

wuioiu~rlGiiioyn&uan'utl~mu~5na~2u~i ~rn~ul~oionaiunGanG~~~n' iGnr i~ i i~wn 
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ao3uAi '7ij.)~3un~snsz@o~tuw?4~n~mua::nei~ aiqnei ia~4i~f i~.r l9oio~laiun~i6uG 

~aqu~u?$o'o.rriu~m~qlqlu&~n~qudntlmn'~ (SAFEW APPPEAL) qinnaiu6o~nirnaqu 

d ~ ~ m f i 1 u % m ~ a z n ~ w ~ u ~ ~ ~ f l u ~ ' 1 ~ u a i ' 1 n o ~ u ~ a t j  Cnlwam~Chl$;jd~lGQu'sCnnnei?lu 

&q'lm~oqn& ~ ~ ~ ~ u n i s 1 # ~ m ~ ~ ' i ' 9 & ~ n ? i u d a ~ r n n ' ~ 1 ~ u r ~ ~ n ~ ~ u L ~ ~ ( ~ i d u  flmrzd?znr&, 

2541 ) 
4 , -  oriqqIsn"mqu ui.l;im~nui~3uii~~lm~~1iud~~uId1,u~3~uan rr~rrirranuiwqvtal~~: 

isun$oqnaquaulqunr11m4~I&~nii ~~~u~nfwaw~n'l#naiunGa~flu~mntz~u4~uam~ 
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a o n l u u i d i i n ~ ~ d ~ r i ? ~ i ~ ~ d a u d a u l i ~ ~ ' s h ~ ~ ~ f l u ~ a ~ z ~ ~ n a a i u n K a ~ i ~ a ' u w r i u ~ u ~  

( f iq~ui l~dtz3n$, 2534) 
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n ~ s ? i u n i ~ ' i w ? n u i ~ u ~ ~ ~ L ~ u i i ~ n ~ ~ ~ ~ d a ~ ~ ~ u n K a ~ u G w a u ~ n o J ~ o v a ~ n v ~ ~ u  
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d 1 f i r ' i m m i u n e i 7 u i n 1 ~ ~ z i i ~ ~ ' ~ ~ u ~ r i a u i n ~ ~ P i z ~ f i k ~ ~ ~ i ~ ~ ~ a  am: i i ' i ~Qu>~n~m~u 

~ ~ ~ O P I U L E V ~ U  a ~ m n i j ~ ~ r i i d  BOVEE ( ~ 9 5 )  ~ ~ n ~ j ~ ? i i ~ n i r ' ~ ~ ~ m ~ ~ ~ ~ ~ o i ~ m a i u n ~ ' a i i n a r ' i ~  

od7qsrGwsrTa ~ 7 n \ f l ~ ~ ~ ~ Y ~ ~ i n L ~ M ~ d ~ i 7 ~ i ~ r r ' ~ ~ l d ~ m k ~ ~ l 7 ~ ~ ~ l ~ ~ ~ ~ M i ~ ~ ~ ~ ~ ~ 6  



2.3 gn*Jqlq8ion?iua:oiu (SHAME APPEAL) i ion is~m?iua:o iu~G:o~n~q~i~f i  

iILduiuLdu8 

2.4 qn*~q'lleionisussq~ili~uia n?iu i i th  ua:ni4ijiiuiq (ACHIEVEMENT . 
SUCCESS AND POWER) ri)rmislfiufii~l+~5mn~iu~ndii 3u~i7~uairritoiil+~n~ilu 

QnuzLdi ~ % n i s l ~ u ~ i ~ u ~ ~ f l u n i ~ u ~ m ~ l + ~ 4 ~ i ~ ~ n r ~ u i " o ~ ~ & u ~ u u ~ ~  

( i ie lu  flnzdo:nonI2541 ) 

2.5 ~bl4~lq'lu&~fi~?ukdviauiijdoBn (PARENT APPEAL) 

. I m g ~ l ~ 8 u i q i n n ~ i u ~ t i s n u i n o ~ ~ o i d 8 i o ~ n i s ~ ~ p n ~ a i u n o ~ m u ~ ~ u e i ~ ~ d ~ l  

luGmua:dnfi~inn'u6umnu~~sl~~ 6 Gnlw1~~7i~l4n~iudnsnu16uir~ulil'~ 

no:~uluCwrtru?aoqmu fua~idduiau1'lun~tl41qn1~~q~~uri Iwlraruidszn'tr~m 

lwrtnd131l.4 ua:lwrtrularriildn Li luw' ld  

2.6 q m 9 ~ ~ ~ ~ u & s n i w o u ~ q i n ~ ~ n u  (SOCIAL-APPROVED APPEAL) 

m?iu&o~nisrf lu~uou~no~~~nuu%no~n~u~uif lun?iu&o~n?s~~unuin~u 

dml ~ u f l ~ ~ ~ u n ~ i u ~ f l u ~ m ~ ~ ' l ~ ~ ~ ~ f n n ~ u i n ~ n d ~ m n w d ~ d ~ ~ n ~ i n ~ u ~ i u n ~ i u ~ m n i ~  
A .A '7m'7mui?liiuyw~m~i~dn~ui~q:~flud~uud~nm~n~u dnsouinszu~wnu lBi%~nis 

uneioviiu~aa un:~iIu&m3&qmu l d a o u o ~ b n d u ?  ua:~doriiinpju uyaeiiids7soui&z 

~ilu~uau~u~inejud~u~ilud~i;iino~(d'3'3ui q~dtz3n$, 2534) 

n i ~ ~ i ~ ~ i r r r u i l q r i t u ~ n ' ~ u u ~ ~ r n & ~ ~  0 1 ~ 4 1  r d a d i I f f l d l u n 1 8 ~ ~ m z G  

~ ~ a ~ i l w n ~ 1 ~ 1 ~ ~ ~ n ~ f l u y ' \ f 1 ~ ~ ~ a ~ ~ 9 i i i i n i ~ ~ ~ 2 ~ n ' ~ f l ~ ~ ~ ~ ~ ~ ~ ~ a u a r a i ~ u ~ * ~ u  

~ n n w d i 4  7 'lKa~r3~rnumr~nSia~~.t~u ~0nqin~qrdirri1~rd0~'m~~anOwn~in' 
~ ~ ~ U ~ ~ ? L ~ U U L ~ U ~ % ~ ~ ' ~ U ~ % H ? ' ~ J ~ W ~ N I ~ ~ ~ ~ ~ J ~ ~ L ~ J L H ~ W ~ ~ ~ ~ ~ N I M ' I ~  

qrng~'li19rB~oi~uni r d a 1 ~ ~ K K i ? u n u n ' ~ u n i ~ ~ ~ ~ m z G ~ ~ ~ t l u ~ ~ u ~ d a I r l  

4 . u u a 3 m ~ ~ a a n " Y n 1 ~ ? ' ~ 1 r l ~ ~ n ~ u w ~ ~ u f ~ ~ ~ i  
(THE MEASUREMENT OF ADVERTISING EFFECTIVENESS) 

b u ~ ~ l d ? ' ~ l ~ d s : : a ~ n ' n ~ ~ n i s l ~ ~ r u i  i io nisltr'4srjaii?arls~doLd$uuudn~ 

wqinosu un:n~iu~mno~~~3fnn1dluni~~~iludo:luaw'~ow'nfu~m1 rdomin'lunir 
i luawi?u ~u 's fn~ i iwq 'wnssum~~~uo~u inu i~molw~~ i~u~  u Gnlwnruihocl 

4zq i i  nismouaua~u~'sawq'wns~u'lm~:~iuisnaZ~iun~iuijds:3~Z~ano~lua~~In"~~ 

q m  ~ ~ o ' l f l ~ n i ~ ? : ~ i j ~ d f : : ~ n ~ u ~ n o ~ f o l n ~ i  



U ~ ~ ~ ~ ~ I ~ ~ L ~ ~ ~ ~ " U ~ I ~ ? " ~ ~ = ~ ~ ' ~ U Q I I Q ~ P U ' L ~ N ~ ~ ~ ~ Y ' U I ~  2 uuq~mdAuq+ieq 

n'uniM'ndtz3n'aun~o~fua~~ Zo (NYLEN ,1986) 

1 . n i s ? ' m d % ~ n ~ u ~ 1 9 l n a ~ ~ % l ~  (SALE EFFECT OF ADVERTISING) L ~ U  

u u ~ ~ m d ~ ~ ~ r i ~ l d f i ~ i ~ 1 ~ d x a . 1 ~ ~ i ~ u ~ m o e ~ n ~ t I w 1 f [ ~ i  ;a ni0ui7I#~u?hn$a3 &Y, 

au'l.slun~tsl~uaue~d~iluu~mniu 
Y I 2 . n 1 ~ ? ~ ~ 1 d ~ : : 3 n ~ u a ~ 1 n d i w ' y ~ u w q ~ n ~ ~ u ~ a u n r u a ~ u o ~ ~  u91nm 

(HIERARCHY OF EFFECT) ri~uuuq~md~fiueuurh uii~qud~muaj? imqdt:fi.r6~oq 
J - L U  nqtCuamii;o uamaqu ueiriounqznq~uCu y'u'Sfn~qz6eucj~unxu~unisd1qociiu~ilu 

" Y 

fumourieu &u'u n~o?'mtlt:3n3wano~Iuw~~~~~1~~tnim~~i~di~"aluuein:~~mou 
" 
CUT 

UWWIV~ 1 UWMqw SIR u a m . r n ~ 0 i m ~ ? ~ n i j u n ~ ~ n u e m ~ i ( l ( ~ ~ ~ ~ ~  , 1986) 



niw6nacdheqmu rdorfluy'iri1udo~wrr'n~iuviu imqdszaqhzerziurvii6Lilu$unau 

d iA 'q lunozu~rm~~i .~u~ulw~wi  i i ~ i i ~ n 0 w a ~ i ~ i ~ ~ u ~ ~ z 6 e ~ ~ i  <BIQ~?zAJ&?zu:: 
" i &uK*neii?rl?z6un~iuii1k~4uc1l~ a~miuUuGmi lZj'Vim3uiulu&~i'~niii~ $qu't 

8uGajqui? d s z 3 n ' e ~ n e n l a a i  ~ ~ u ~ t n ~ m ~ ' ~ i n u a m a i u ~ v i i 6 u  &rilunisdswiju 

& ~ n ~ i u ~ u $ m u a e ~ n i ~ l w a ~ ~ i ~ s ~ ~ i i u l d  

I 2.2. ni?1'4rviirWuin 

d q v i i  2 ~e4uu?~mdi;a ni?~~uamniu~i l~Dj?ud? ijn?iuuin~udawn711% 
J, Y " ~&.1n?.1 ( VALIDITY ) veqni6n ~~e~'~inuemv~unmnnu~ul&~~n3wfi1inil'~9'usii~~ 

uinu iu  ~ i 1 ~ ~ a i u ~ t n u u n u u z u a m ~ ~ u ~ ~ i i m ~ i n n i ~ l a ~ ~ i m ~ i ~ r ~ u ~ a e n ~ i n u a m v i u ~  

~iimqinfl'~7'uii~nstsrni~n?mn~m~u~rW uom~n~~~ijilqvi1unisiiivumszua~ailunis 

i m h u  

1.2.3. n?P'l~d?zh~riqequn$~u'eu 
J -  Y busssuai~aa~ni6md~~3n~wn~inuomniun~na'~u u a ~ ~ ~ z a i u i . m a 5 u i u ~  

r4uqii U W ~ ~ I U ~ W ~ M ~ & ~ ~ ~ I ? U ? ? ~ ~ W ~ ] ~ ? ~ ~ ~ ~ L ~ U ~ ~ ~  v+'soa'suiur~uu~~uutz~ii~nir 

h a m i  2 uuu~iuiiuuu1mijdtz3~1'ac1nuinnii usiij~~~mruu4iu~.~p1i~~ilu~iu6u v3a 

rnqwnjlusiunzr3um 6 i i 1 ~ ~ n O ~ a m i W ~ i u i ~ 0 ~ ~ n i s r r X 1 ~ f ~ ~ m i I G i i d r z 3 ~ 3 ~ n  

Liuiulbirn" 

2 . n 1 ~ ~ r l ~ ~ n ' i ~ a ~ ~ n d 1 ~ u ~ u u * r r ~ ~ n v s r r c n o u a u e ~ u o ~ ~ u 3 n ~  
" 

miuuu?~mimd?dn~~~~Ua~1miu~nn9:mu91a4ii~uiu~q'In?t r9unisnsw 

aou~~i?udsunsnv+'tonszu~uni~Djm3u~1ns~y"u~r~nmuinnii~~~s~i~uam~iu 

2.1 4 e & u ~ u q i u m i u u u ~ ~ m K ~ n i i ~  ii 2 4ah'aun'u 

2.1.1~u~~m~n~zu9uni9oim3u14~~e~a3u~iir~uiii'ukum~u I rnuiu~innis. 
Y 4 ", i i n ~ i u ~ u 1 ~ l u s z K u ~ i  u&wiaur~uuinau ns:M;vn2qlq~una~u~a~u~i  

2.2.2 ?'slqdszaq~7~cua~I:wa~di ;a nisu8n~u~e3'Lnn'LGiins:eauti~roim3ul~ 
" " i 

tiiu<unou~4n~a'uTd1~~u qvn'qu$qm1%(u'rbm~a3vh?~~~wpdi 

2.2 7- 
* 

~ u u ? 2 ~ u i n u i u ~ ~ ? n ' ~ ~ u ~ 1 e u ~ ~ u ~ b n ~ z m " a ~ ~ i u 1 u n s z e ~ u n i ~ m ' n ~ d ~ ~ e  

~U&I ~~n%~1uriu?~mrrm~~drzaun?iu~i~~~1i~uadi i l81in $8 AlDA FORMULA 

~ n n ? a i n i s n i ~ k i u ' i ~ ~ m i ~ w " ~ i ~ r u ? ~ m ~ ~ n ~ i ? ' r l ~ ~ 1 i ~ b ~ ~ ? n ' ~ ~ ~ ' I n ~ s ~ m a ~ ~ u a a ~ ~  

I ~ r r~ i i~ r~ td ld 'Lun i~ r~u~n 'u  fmuSd;l~uiuolau~q$ 



d?udsznou&iu 

.na?u&aw~i'7'Ls (KNOWLEDGE naiu~n:~?iu~+'i'L'9 

~.PI~IU@~POU (LIKING) d~ud?:nouhu 

4 . n ? i u a e u 1 ~ ? z ~ u ~ u i n n ~  (PR n?iuf ln 

.n?iuu'uq (CONVICTION) d ~ u d z n a u & i u  

.ni& (PURCHASE) nqiin??u 

A A' 
&'7'Lu~rn4u LAVIDGE uaz STEINER (&74fi4'7'Lu NYLEN , 1986 ) ~ i ~ i i ~ u k u  

mau~~vumu1m~d'7'Lu"~am~~o~~uw~Ens?u~ta~1u 3 d~dhun'u 

nd?ud?znouni4&1um?lu'i01uian?iu~ PI?'IUL+'I'~'L~ (COGNITIVE COMPONENT) 

rf lud~udsznou~~u~n'un~iu~n~iu~411~ 

d ? u d s : n o u n i ~ & i u o i ? u  n?iuf ln (AFFECTIVE COMPONENT) ~ f ludau 

r lsznau&iufi~iuf lnu~z~fiu~? 

d?udsznauni4&iuwq?n??u (CONATIVE COMPONENT) r~ud?ud?znou 

~ ~ " ? ~ u ~ ? 4 ~ 4 ~ ~ ~ ~ 1 ~ n l ? n ~ z ~ l  
Y uuraniwi 3 ~ a ~ u u ~ m a w q ? n ~ t u n i ~ m o u ~ u a ~ a e ~ ~ u b n d e i i ~ n s s u n i ~ n i s m ~ i m  

3 ~ ~ ~ ~ ~ o u f u ~ u u ~ ~ m d ~ u ~ ? z n o u w ~ ~ ~ i u ~ 1 ~ E n s u  3 h u  ( d ~ u d s z n a u 6 i u ~ ? ~ u ~ p l ~ i u  

r i i i l q  daurlsznau&iuoisunin~iu@n unzd?urltznou&iuwq?n?~u) ri'u~~ua?m6im'Y 

~uwq?nsoumaubraa4n~4~u'obn (HIERARCHY OF EFFECT MODEL) 1~6~unjdk6 

(KINNEAR AND TAYLOR, 1996) 



ITUATION FACTORS 

COMPONENTS HIERARCHY-OF-EFFECTS MODEL 

AWARENESS 

KNOWLEDGE 

PREFERENCE 

INTENTION TOBUY 

BEHAVIORAL 

PURCHASE 

PERFORMANCE MEASUREMEN, 



A *  - aouuinnii ~ani~n~ushnnouuuni~u~ni l~ui$u~inni ioci i~~u ~in$uQu?hnsz 
" " A 2  .. 

riii(a~umaudiwnii in91~63I9~~:9~iAuhi v i n ~ n i m ' ~ ~ i B i 0 1 d  iiqzr3ii(iumuu 
A 

qmhu d&on~%auhiu%u?nit ~iluwqAno?unurmauonw . - .. - ."", Y - " 2.3 b l d a n ~ l n l s ? m  

~sni0n'uuq&~ii4ae~uiiw~quii Qu~bm:~~~cjiuno=u~un~seifi~uI~odi~~flu 

ii~ukumauriouuit~ni~~~ut~~o~u~~u'1u'~'nfid?zh~u"luniM'md~z3n~wnnm~l'~wmi 

;qd 

2.3.1 w n i W ~ i u i ~ ~ ~ o : ~ u ~ u Z & u i n  

uu~~~$unmi?~o~~~iimdo=f~ad~i'1u'miuim~md%~n'iu~no~f~wmi~&~m~qu~u 
C 

cjiunifi~itminoz~~uni~im3uI~no~y'u?~n~~di~~flua'u~flun0u ei?udw~du Iwwmi 

dtzfiun~~ud~~hlun14~dum~1u~~u~n'u~u~~uri~u?bm ~flul~wu~diid%an'~wnlu .. 
nislCin~iui (m'un~~u~unzmiurii i l~) u % n t d n m m o u ~ ~ ~ u ~ ~ u u f s ~ ~ ~ i ~  2 aYu wuji  

i u u t n ~ ~ m ? i u ~ u ~ n n i i i u d  2 uafi.rii~iu~~wmi~tn~~u0o1wmiiir11~:~n'i~lp11unit1+ 

fiqiuiuinnii~iiu&u 

ds:l~ndniao~ni~mbuLflud~$ukum~u rdu imnaium~zuCni n ~ i u j  A ~ I U  
C 

~iii lGu 4i'~3~18iwanis?'m~~nho~~n:d~zv~~~1~inniinisimrawi:uomniu 

2.3.2 un~l~dnunrrdumrlinnii  
3 n i M ' ~ m i ~ ~ u ~ Z f i i i ~ u ~ u ~ ~ A n ~ 0 u ~ o u a u o ~ n ~ ~ y " u 3 b n  u f i iui~r~o' iu~u L L I P ~  

* 34 IH"s?unzr~um~uinni7 &d~utunis?:~airuqh fawm13uuudozidn'su~uinM'~u~~uu 
4 4 C 

l?rwsinuqIm 6--~odiqrdu ~uaunis?YPlnismmu~ua~no~y"u?b~oiofawmi 3uu6qwudi 
Y y"u?bmiin~iwm~:uu'nj u a z j i m ~ i u f ~ ~ u ~ n ' ~ ~ u h i d ~ ~ u u i n n u  u o i ~ ~ i u a a u l u ~ u ~ i ~ m ~ ~ q  

~ i n ~ n ~ l ~ o i ~ r a u o u u : l B i i i  Qul fb~oi~iA~4mnair l~aw~i  v;Bqm'YqIqnaqIawmi$uli 
4.. - rvuizau u%faamilr i l~~ru~ni~~~n"lni l~vin'~utbn~m~nis n ~ s i a i u i t o v i a ~ w n  

$qnd??'tW ~z~~ud?z~~ '116~01d~un i s~~~p faw~ i t~ i t l ~~an ' i n i~6~ i : u  

2.4 $o&ou &am~fluMi?sis6) no~rruaZm~i~u~u~~3n~~~mouauauno~y"u3~n 

2.4.1 n s z u ~ u n i s i i a ~ y i u m ~ u n i s ~ p I i ~ ~ d ~ ~ % ~ ~ ~ ~ ~ v ~ o ~ o j  

4'a5~i?d~!oahuu~'imT! i n i ~ ~ ~ ~ ~ i i i j ~ ~ n j n 9 i u a C u a ~ u n i ~ i i m n i s c n ' h ~ d ~ ~ u  
9, Y r3ui i~uiumau66~u i~na~~qis~iiiIu~aiu~Bu~'r~ijns:~a~ni~a'un~i'~~'innu~i~l~ 

oriiu!s~miu biuan'ylio?lls~$ ~ n i s a a u s ? u ~ ~ r d i ~ o u i ~ d ~ u d a ~ u a ~ u u ~ a ~ m  

HIERARCHY OF EFFECTS$I~U~~ 



- 41u;j<flnaa PALDA (1966) raun19;j<udariirayuuu?iim$ PALDA @n i l  ~ r i  

n ~ u a ~ u n ~ s 1 ~ l u u ~ i i m d  ~::iil~n1timLjs::3n'1~~nm~'L~w~1~iluld'18;01nu1n ~ ~ d n ~ d r n  

~?uur r? i imK~nd~?m~qr i lu~d~d~zn~mn?~ur~udmr~~"~q 

- n~sdnmnm.) GALLUP AND ROBINSON (1971) dwu~1?1u&uw'u6nnlwn 
v 

s z v i ~ ~ n ~ s s z ~ n " o ~ O w w ~ i  ~~iu~jlqluni+!o w: :wq~msa~mm.~~u^sh~ 

- n ~ s a n w ~ ~ u ~ n ' ~ ~ u m o u n ~ s ~ r n ~ u ~ ~ n m ~ ~ u ? b n  b u  TERENCE O'BRIEN 
J, Y 

(1971) wu i~  m?iumozu~'n~u~u~i~~ufl'9<0a1~v~n~nmnu~oun1srd~uuudaqn'~un~ , 

n m u k l q $ a  unzwq~nssun idm u o n ~ ~ d  n1srd~ouudaqn'~lun5uA::n?1uk4'Iq$on'u'~ 
2 -  Y r~uilql'ua-:vDln~nmnurioun~~m~?~rdu~u 

- n~sanrnnoq  STRATEGIC PLANNING INSTITUTE (SPI) (1980) l~ f i ve ing lu  

dr~udu~~ lu$~n~ iue~uw'u~ t : :u i i~n~~ums: :v I r 'n~~~nn 'ud~~~~L j~n i t~n im SPI w u i ~  
J n~r~~u~unm~~~wmi~~u~nlii~'imn~t~~uIun~~umt::vu'n~~n(~~n'~~~~n ua::~3il\dwaliir'in - Y v Y ni~Gunulud~uui~n~~n~smnimn~~~s~u'u (anmgt i iq  73 L L ~ )  uonwnu wr tvnn ls  

J 
d n m u j r a u o u u z i ~  3uX1ndn~1uumnd1~'~1n~~d~~::d~Ljs::aun~1ui1ri'~u1n~e;'~a51~ 

Y m~1ums::vIr'n~umn~innuun::nd~uuIj~n1~nism~1m~::~~unumri1~~~ul6~n 

2.4.2 jifin~~no~nszuar?unis~ilu~11~uftfini~~~tivia1~ 

DANUTA EHRLIRCH AND OTHERS (1957 , 614?1qbd NYLEN . 1986) 16 
Y J n d ~ ~ " o ~ n ~ a ~ ~ u ~ n ' u w ~ f i n s ~ u v ~ ~ a m ~ u d i ~ i  [u?bmaou~~: :ua~~vi~~: :d~uT~u~~in 

J J  r d u d i ~ ~ u ~ i d m u b ~ ~ u ~  rwens::~~n~~u~u'Iq'Iudqdl&i~Id uon.r~n&qwui l  nr::u?u 

nis~j,unCuna~i~~u~:UW~Gmsummuauo~~o~(u?hna~aisnLiim~ul~~ ~nluwru~1Wk4 
J -  Y " 

4'o&~mmdqnLnmnuil ~u~nrino~3udi1~r~~uuomiiuunjvaiuu'rru~l~uii~d~iuna1u 

o~s::vu'n~in[u3bnu1nni1~u~idIrjriouu'~odu~ 

~iawui~ns::u,unioi~~ukuw~in~sua~uitnr~u~d~un~~du~X i l I f i n i r 6  
" 2  Y dsz~n'euano~l~amio1~uu~~'im~~~~ii~~~~~::u'm~~~~0~~u'1unis~~u~~il~i~6~il i<a 

'l~&ninls?'mdQn6m~ 

2.4.3 ii~uGumoundao~ns::u~uni~~1iaiau~'im~n6a~v~'solrj 

~ l ~ ~ l ~ ~ ~ ~ ~ ~ ~ B I l U U ~ ? ~ ~ W ~ n 9 ~ M Y ~ i w ' ~ ~ ~ ~ ~ ~ n T t ~ ~ l : : ~ ~ ~ l ~  

- hurls::nmun~$i~una~uf n?luru'i ' l l( COGNITION) 

- iauds::nounid61una1u@n n'Plun'i (AFFECTION ) 

- d~uds=noun~qW~uwq inssu  (CONATION) 
Y d S P  c i ' s o v ~ n ~ ~ ~ s w ~ m ~ ~ ~ ~ u a ~ r n T ~ ~ u ~ ~ d u m ~ ~ n n u m n t d u ~ i n  



nalusl?:~~n'nf (AWARNESS) 

- 
I maiueou (LIKING) 

- 
n?luaairu?nnil (PREFERENCE) 

ociq.rltfimqu iluuaiiplu#~riirn$ui~ i ' 16upi~n~~a~i~~ i ru&m~~~u~du$i~uold  

6~j/ SMITH un: SWINYARD (1982) %u&Jii y'u?hn?u1diln?7u~ioku1~~01~m7u?n 

Cn w a n ~ n i ~ ~ f ~ r a n r ~ r ~ ~ d ~ v i ~ ~ o ~ n ~ ~ ~ a ~ u d i ~ ~ u ~  ~ ~ 1 G i l n ~ ' t 6 o 6 i u a i t I u a ~ i  wan 

~ n i o ~ ~ q : r i l r n ~ a i ~ P ~ n m ~  n u m  m i  nir$Lnq~L&luaqtqqn 
A' .A Iw~m~$~~1Gna~uat]u~n:uo.r~~l~lun~t~m3u1~eoldrrduou mj?uLwon:iilf;riimpIaqu 

bdokuuonq?nn7o~oranr? rr'nijn~?uqn~u&mmao (SAMPLE) &hiu~hpImmno~'1#~6a 
" 

~iimnaiuwo'lq q : r i i m n ~ t r d ~ u u u d n ~ n ' ~ u ~ ~ l u ~ ~ n i ~ ~ ~ u n o u ~ p 7 ~ u u i n n i ~ ~ ~ d ~  Kdu 

rti~:l~frranr7r~oah~na~umr::uu'n~u3u&i u 6 a i ~ l G ~ u ~ h n i i i m n a i ~ k ~ 1 ~ l u 3 ~ h b ~  

nplaoal* ~~q:dau\fir3mna1unou1ump73~6~u~nnii~r~~u~60~ u?ondqa~&iidi& 

iumouq:kilupiq$ 

q ln  COGNITION -+ CONATION - AFFECTIVE 

b u a q r l u & a ~ ~ u a ~ % o ~ q i r c d  n~ti9u~i~piudd~~!dqini~KuL~~u'nLiim~u id04 
u~hm:~m3ul~$o3u~i~ i im~iu idu~~~ ~ i l~~n18o~n~sa 'o~~u inr~a : ldp iouku lq lu i~a  

ait+oy aqinhnmiGn 1 u n ~ ~ ~ f ~ ~ ~ ~ m a ~ 6 o ~ ~ n i r ~ i n ' ~ ? ' m ~ d r : a ~ ~ u ~ : ~ ~ u ~ n i r  

w~1i~iul~u~ia1~lG~u~hnnmao.rl~u&~ri~u~m3ul~$o~3~ 
A' n i r 2 ~ ~ r ~ ~ i i r n d i ~ u ~ u w ~ ~ n t t u  ~fi4~qxil4on~rr:?'~~n~ii~ui~L6~Luo~&u L L ~ ~ L L ~ Q  

~ ~ ~ ~ u a n ' ~ i ~ m ' ~ k u w ~ ~ ~ n t o ~ i i u ' ~ l ~ ~ n i r u o u ~ ' u o d ~ ~ n ? ' i ~ ~ ~ a i ~ ~ u ~ ~ ~ n ~ . u n m i  ua:r.Ju 
A' w u 3 i u ~ m n ~ m i i u ~ n ~ ? ~ m d t : ~ n ~ ~ n n ~ . ) ~ ~ w ~ i d ~ ~ ~ m u ~ ~ ~ d  



mom~n~snmanud~~n'iu~1O~1n~i (SCIENTIFIC CRITERIA FOR TESTING) 

(BERKMAN , 1987 ) 
" - 

1 .ns:u~unismmasu~dt::nouXau 3 $umau 

1.1 &o.riuimtj iu~~o~3u~a~~~u~~uuluni41'm 

I .2 n i ~ ~ i t n r i ~ ~ d n i f i m  .. 
1.3 ~ u s l o u n i s u ~ ~ i ~ u n w ~ ~ d ~ i i m ~ u ~ u ~ i u ~ < ( ~  (WHEN THE RESEARCH IS IN 

ANY NECESSARY CORRECTIVE STEPS ARE TAKEN) 

lunt:uaunir&~ndi~ *o 'a un: 3 ~f luni~m~u~~~unisimni~~~uodn'uu~i~: :  

yflfln u~ i~umoud 2 ~ u ~ ~ u n ~ ~ ~ ~ n ~ n ~ 6 n i ~ ~ n u i f l i a 8 1 & u o u ~ ~ ~ i ~ t z ~ n ~ ~  4.m: 
," J I f iu~?~um~nbio . rua:~~oi io~  ~doinifirn~iniu~w"doul'~~dL~~ou~u uBi~3udriiriumiu 

i i lui lqlqf lu u f i n i m r n ~ ~ ~ ~ z i j ~ a i u ~ n 6 o ~ u n : ~ ~ o b i ~ ~ ~ o . 1 ~ 1 ~ ' i < ~  ueiu'n~z&unwia.~Iu 
E . 4  

A.rn~iurdu4 (VALIDITY) v ~ n i ~ ? ' m ~ u i ~ d ~ n ~ n i m : i r n ~ ~ q ~  ~ ~ u u ~ ~ u n ~ i u w u i ~ i u  
A J ~na?~wotzvnt::uaun~s?'mnPn~s~~isunii~~ni~ml~Bm~pI~ 

2 . ~ s < u d d i 6 ~ & ~ u ~ u n i n m l ~  3 r m i i  

( IDEAL MEASURMENT PRECEDURE) (IMP) 7 d?=,li~t%6 

2.1 BBYLBBI 

m n i i p I n i 9 i ~ 1 l u n i ~ ~ m u n ~ ~ a s i n i 4 1 ' m n i ~ ~ l m ~ u ~ ~ ~ ~ ~ 7 b ~ ~ i n ~ n ~ o  ~6aqlin'lu 
2 

u u u ~ i u l ~ a m i d a u u i n  ds:ibn~wnqoqrrwuJiu&oqvuodn'unaiuii (REPETITION) a m  

l w a m i ~ a u  mj$upI~dq:ijnit~~z~~unisL~miu (EXPOSURE) ~ a w m i ' ~ i n d o v n i u ~ d a  

u i n n i i 9 ~ i s m i d u ~ d o ~ $ u q  

2.2 nismauauaq 

ni~l'plnismouauo.~luni~qmum~~o 1'~lqinnit$o7u&i i7~~:h~flr~ldlBinas?'mniu 
A" Y 

lbinaim4q (usn~nqii) u i n n i i ? ' m ~ i n n i ~ o n i u ~ ~ ~ ~ ~ ~ r n ~ ~ u n ~ p l a u  (aniunisnZnmnz1q) 

2.3 n i s ~ ~ m s i r i a  

~ u ~ ~ n n ~ s ~ n i m ~ 8 f p l u l ~ ~ l m s " ~ ~ a n s z ~ ~ n i u ' l ~ a n i u n i s d d ~ 4 u u s ~ u a i ?  L L ~ :  

fwa~~~~sl'rns~'~~dod~~~~~~\iurin'iun~~u'sfn~~~mh~~ . 6iu . 44 do$ulniulfianiw 
I "  Y ~~am~iouassu.ai?uinniianiw~am~~u~uclp1u 

2.4 nis5'm 

pIasimmiuwqiinssu~~4u~'r~~a~~u7bm lun~~~rnunbi~u ~ ~ n T m l r i p I a s d l z 4 ~ ~ i q  

~ i ~ ~ ~ n i ~ m w q ' i n s s ~ ~ a ~ ~ ~ ~ i ~ ~  



ds~~~nnrna~n~sTmd~an'aww 

ni4 imdz3n5wa v~on1~nmaauds:3n5~~~0~'L~~I?;~~ 'Lmu~a~dinisrr idd~:mm 

fPlu~w'u~n'~uu?'~~w~n?:nuna4i16utiuw~'1n??u 4 ( io$un luuo inz tu8 i? in? iu  

u m n d ~ ~ 1 i n d n d i ? u i u & ? f i i ~  ueib~ruuu?'Anu~nuCi?dn?i~nR'iu~~4~u) 

~ . ~ I ~ U ~ ~ ~ ~ ~ I ~ ~ ~ U ~ M I ~ U @ ~ ~ N ~ ~ W ~ D P ~ I J ~  (PRESENTATION) 

2 . ~ ? i u a u ' L ~ \ ~ P I ~ s f ~ ~ ~ i n ~ ~ y ' ~ f i i ?  (ATTENTION) 

3 .n~1ur i i7 lq luB i~~11~ (COMPREHENSION) ~ ~ u f i i ~ ~ a ~ ~ ~ i l ~ i i 3 u ~ i i ~ u ~ ~ a : l ~  

un:~u~i$u\~mouplu~~~n~iufia+ni~ln 
J *" 

4 . n i ? u o u ~ u ~ i ? ~ a a ~ i  (YIELDING) ni?nCj~~f i i tuau~~u~4~~a I? ; [16 ind7a  
Y Y 

ul~n~~u"uwlou$~du~%a~mu~.~ni~rd~uuur~a~~i~u~~&aa 

5. nimm& (RETENTION) f i 7 ? ~ ~ a ~ i v & ~ 7 i n ~ d p ? n ~  dil?:~~~%W@i8 

x 
wqZnf?unim 

6.wq~ns?uni& ( PURCHASING BEHAVIOR) K'1?'BlqrJs:fi~6nimo.~n~sTuwmi Sa 

n is 'L I j iu~ i~ 'L i i ~ f i~~nrn~~+ 'L~uX~  u 1 9 : f i i u ~ s o ~ n ~ ~ ~ s ' u f i ~ ~ ~ ~ ' 1 ~ ~ u ~ ~ i f i m ~ i ~ f i ~ s l ~ ] ~ ~ ~  

ds:PIu~?iu~i& ( BERKMAN , 1987 ) 

~ ~ ~ ~ 4 i l d ' j s " ~ ~ ~ ' ~ u ' 9 ~ n d i 9 i i u n i ~ ? ' ~ d 3 : : ~ n ' 1 ~ w 1 1 a ~ f 0 1 ~ 1 ~ i ~ ~ ~ ~ ~ ~ ~ ~ ~ b ~ ~  

~T~IHUAI?YLY~I~U iia R~IULUY'~~ ni9e1~u9VU ~~iuq~14i' l~mu?ai9 uwzn7~?qil 



i . n ~ r ? m ~ 7 1 u r ~ ~ 7 q Z u ~ 7 ~ ~ 9  (MEASUREMENT OF COMPREHENSION) 

? d ~ i ~ ~ ~ ? i ~ ~ ~ i ~ ~ ~ ~ w ' 7 ~ i f f 9 1 ~ ~ i f i  2 ?d 'Mud (BERKMAN ,1987) 
w " 4 "  

I .1 ni0?mbumunnu (IMMEDIATE TESTING) 

ri~uni~'Ifiy"pn?'mau'Lwumi u ~ ~ i i n i ~ o i u ~ ~ o i u ~ ~ ~ m m a o u ~ ~ i u r a ' i ~ ~ t u ~ i s ~ i ~ ~  

ao.r'Lwami n i ~ n m a o ~ ~ u ~ v ~ ~ n i s r ~ m % ~ w ~ ~ ~ ~ ~ ~ ~ d ~ ~ m f l ~ ~ u ~ n ? n ~ a ~ ~ u ~ ~ ~ ~ d ~ m  

u~3niq~o iq~nu izn 'uu 'n~wumi  ~~q iz~ f i41qz i jn im~~~u l~awi luq iun iq  
2 

lmsKfi$dszmnu'wd~ wuii~"noun~a~o~y"muu\iaiui'tomaubiiniu~niim~~~q4~~n'u 

'iuamilh' ~ ~ ~ i n u f i 5 4 u $ o i r i i l u ~ v ~ u a d ~ ' i u i ~ i i  ~v~Imlun7snmazluI;:a~n~iuLiiil~ 4 
wouu'n~~:uuufiouniinisnmaaulu~u~u~ u ~ z ~ ~ . i 3 t u v ~ l ~ u ' n ~ ~ 1 ~ ~ 1 f i n 1 ~ ~ d ~ ~ ~ l d l ~ ~ m  . r J r  qa'l~hiuoi.ru~vmn~runi~'L~amin'R~~vi (NEW-WAVE ADVERTISING) 4ariIufwanri 

J r  , d ~ i ~ i i d i u n i o l d i i o ~ ~  ~ ~ z ~ ~ u n i m h ~ ~ ~ i u ~ n n m m ~ 1 n ' ~ ~ u ~ i u i n n i i  
" " "  

1.2 (DAY-AFTER RECALL) 

&ri3u?4nidmdrfludiiuu bur$iiluniqCmuuu$ ?a BUKE MARKETING 

RESEARCH ni6m DAR aaa~Uamini4'Ln~nu' r i l r m i ? ? ' p l d ? z ~ n ~ ~ a a ~ ~ u u m i ~ u ~ ~ r j  
J ~ m u r ~ o n r ~ a ~ n ~ ~ i i n i s n m a o u u a z ~ ~ u ~ ~ d r i ] u n { ~ n ~ a o ~ u ~ : : n { u ~ ~ u ~ u ~ i a ~ ~ n ~ ~ ~ 1 n 1 r  

duei?odiq ~ i n ~ u ~ z i i n i d u n i u d n i ~ l n s ~ ~ n '  

uanqin$ ~u~~~%unnn 'un io i iu~o~~owad  laauz~l~iius (2534) IAniiadqnis 
d 

nmaouuuuniss~~nl~~?'un'm~iii~~uni4imi~od~:~ij~~na~~lwumi'Lu&iun~~'~~unis 

luamiuuuv& d ~ n d i ~ h u a q d i i r ~ u n i ~ ~ m n ? i u s d n ! b i p o ~ n ~ u ~ ~ a d i ~ ~ u ~ u i i m u ~  ~ 6 ' q  

qin1a"~u:~aulwamiui'~ 

?in12 DAR l i i n ' u u d i ~ n ~ i ~ n a i ~ l u n i ~ ? ~ n ~ i : : ( F n ~ i u a i ~ ~ t n n ~ ( ~ l w ~ ~ ~ d ~ ~ ~ n i ~ ~ ~ i ~  

n ~ i u f i u l q u a z n ~ i u ~ i i l  ?3nit~i i l~~lAnm~~u1uaniunitd~~ilu~'s~~1iu~rru~ii; i  

((u2h~da1?ln9n'fidu'i~) i ~ ~ ~ i l u n i ~ ~ m j m i 1 r y ~ 1 ~ ~ i ~ i i m w f i i m d ~ ' 1 m ~ u  edlqlriimiu 8 1 4  

- 4 . - w  4~ a iioKounsmnya~u!riaiuirn~au~u!Kii~a~ilm~yuob~~z~iiulwwm~ r;iilfir"nmnlq~i 

r~o~rnrrio\dui'? n r j u 6 ~ o d i ~ a i ~ f i ~ r j ~ ~ u ~ u u m i  v~ani~iiluwmiuin~"nuldsiii2fi 

@?bn&ua~dlWY ~ i j i u  nisnmauuh'~u?Z DAR ~ z i j n ~ i u r ~ c l ~ m s ~ ~ i a ~ 5 ; ' o ( u ~ ~ n w i u i ~ n  

smiiCwwmila" 

adialsn'miu Gnah~assnTuww7Gn~::nnriiuqii ~ w w m i d r C u ~ m ~ ~ l ~ ~ i u a i r * l ~  

irtu?~~u'Lfiufinaaou1in%DA~ d~r j~nf iaq~n r w s i z ~ ~ u d u ~ ~ i u d ~ : : n m a ' i l ~ ~ ? i u ~ j ~ i ~ ~  

l~.am~drCuni9.' lf iu"oynuinni?nirnmaau~u~mi~~~uni~~iwaisu6 



2 . n i s ~ m n i 9 u e u h l u ~ ~ a i s  (MEASUREMENT OF YIELDING) aiu1oni12X 

fbru?4nqt6wi~'Ldi (BERKMAN , 1987) 
r r Y d  

2.1 (FORCED-EXPOSURE TESTING ) 

i~niqnacpau~s=~miwa~wa[uimi~~m~n'fiir"n~~~ud~uuacii~vd~ 'lo?anq?nmaou 

uuuujn'~'16u'ilni~3miy~.1~ilunimmcpoutA~~i]m~wun~~u~nno~y'nu ~3n&nq?l6na.r 

mouunufiurin j u e i ~ o d i ~ ~ ~ o ~ ~ ' 1 ~ ~ 4 n ~ u n ' ~ a d ~ ~ ~ a ' ~ % n i m n m a  bulllufwaorqiu'1vi 

dhdlunnn~sfmm' f id  u a : 1 6 u ~ m n ~ i u Z ~ ~ ~ u ~ u ~ n ' u ~ m ~ u ~ ~ ~ u ~ ~ ~ r i ~ u u n : v 6 . t n i ~  

nu 

nqiuumn~1uo~viiun~iuZ~~$uri~uua:u~~n1mulwanr1~~tilu6nil~lfi~$unir 
-A - A' r ~ i o u ~ a ~ ~ f i u n w n r n m n u ~ ~ n n i q ~ ~ m ~ a u ~ w a ~ ~  buhanridiE~unqqLddauutlnq 

n'plun~d~qni i  ~ru' i ld~~miunsu~nni~fo1~~iddni~d~uuudn~u'ou %o&ouneq?~nit$ 

3o m~~u'L~u~uoud~in~ud~~i%n~4~1bl~du~~rcw'~unudu~~?~~o~dz:~ inm%'L~ 977 

t%ihtwm:t$iiurin~iada'1q mru:du~ni.n"animm~ou~m~iu~:~~uni~~~u~'n~'Id 4.1 

- r  A o~qns:mudownqsun\& 

2.2 
I Y -  

(THE CONSUMER JURY) 

~ i l u ? ~ n i ? d ~ n y ' u ? b n ~ n u f i ~ 1 ? ~ 7 ~ ~ i u L ~ u ~ ~ u n u ' 1 1 o . r n ~ u ~ i ] 7 u u i u n i ~ n i ~ m ~ i ~  

unz14n j u e i ~ ~ ~ ~ ~ ~ I w a ~ i v ~ i t l ~ ~ u  ~ ~ n ~ u ~ ~ i i n ~ ~ & u n i ~ d ~ f l u z ~ u ~ m n ~ v i o ~ ~ u n ~ ~ ~  

buuma~nwz~n1ss 'md~6um~1~nau '1u lww~~~~~~u~~a~upin:~u  ~ d i ~ ' I ? ~ m i u  m a w  
A -  A' riluna~~~a~6~unuusi~znuci~~i]ud~~~.1&ui~du~n.ld"ou~4o~'Iz aniun~srunqnnuoiqd~ 

unnszmusion jun'~i7ad~.r'l4@nilmwo~riluy'~i9l~uu~nniin~~rdu~u7hn~~~d 
i 

2.3 n ~ ~ r d m u u r r d l p ~ n ' ~ ~ ?  (ATTITUDE CHANGE) 

ni~~wnnt:nuno.tlalracu~pianiqLtl~uuuda~n'~~un? ai'n~flunqsnnaoun$uK~ 

oriq~luiq~s:a:r~nivdq ~ ~ u ~ j ? n ~ m m ~ ~ ~ ~ ~ u ~ ~ o l 4 r ~ u n i ~ ~ d ~ a u ~ d ~ ~ ~ ~ a a n ' u n ' ~ 1 u ~ ~  

no~y'uXnndiimaidu41 budauuin?~n~z~m~i7l~ii~w~wn%p1r~n'u~iu LLLLSL~~UXKU 
-I ~finjurniodi4r~an?:6udm4~n'u~1~1u~n~a~nu~o~u7nn~m 

t-du a?uqiu 1 2 3 4 5 6 7 di~n:on 

~ a n z u u u ~ ~ q = ~ ' ~ u n o : u ~ u n ~ ~ ~ ~ u m u  u & ~ i i ~ ~ r ~ u u r 3 a ~ ~ d a v ~ d ~ z ~ m ~ w n ~ ' i i ~  
" 

~ ~ ~ n r i ~ p i a z % u  

2.4 n l ? ~ ~ i ? [ u i ~ n a n r z n 1 ? ~ 1 o u s 0 u ~ ~  (RESPONSE VARIABLES) 
-.. 4 4 i j n i ~ ~ ~ u n u u z i i l ~ f i ~ i ~ ~ ~ n n ~ ~ u ~ i ~ ~ a z ~ a i u ~ u ~ ~ n i ~ m a ~ u ~ m ~ o o n u i ~ u n i ~  

"I 4 ~ o u i i n i u a e ~ ~ u ~ ~ m  i i o i ~ ~ ~ ~ m ~ l u ~ u u n ~ n a i ~ ~ n n e ~ ~ ~ 3 ~ ~ ~ d i  ~ d u  KirJ'uSbnolau 



i i i n i u n i ( ~ 8 ~ u i i ~ ~ u ~ ~ m ~ q u  uam;liiiin~iu~au~~~~m~ubii~uuirinii juliqdu7ui IU 

~ m : d ~ i n m o u 4 i n i u ~ ~ u ~ ~ ~ ~ r i o u ~  viidku"u17 qi7 uamatJi~9uji Qu' th~oi '~¶oumnd 
Y 

~tiu~~uinni iPjuri~~~u~~Wnu'~u~ri iu'u nimmaeuilq~fiuiniduniwm%unisy'u~nK~u 

i$~o~ndv%~ndY'u?~n~&~~ ~ i ~ ~ g i ~ u a i u i m ~ ~ ~ n ~ ~ ~ i u ~ ' ~ ~ ~ ~ ~ ~ ~ ~ d i ~  $&nil  
-" A nitwauauo.rdautkM (RESPONSE LATENCY) ~da~~"~diun?quvr~n~iodu 

u 
2.5 n i t 9 m n i ~ u n u i n ~ a  (USING FOCUS GROUP) 

nisaumuingju 'ieni~~3ryn~uao~Qu3fn~iiu~u 8-10 nuui~ijui'~unu~oqngju 
d u o  ~ili~uiu~do~m~uunsn~d~~un~iuiim~~u~d~an'ul~wmi~.~~::Bio~u~uiIunitaun~i~io 

~m~uquni~wmuimouniu4iniu uaz6iiriiunitaunu1 
a ~~dih'ryd~s=~nlrj~auo~u~riunimunuin~u ~o~flu5~nmaeudszi6n'?c1nno~ 

l~anrilu~3~~orniwld'~anisn~aoulur~.rlrsuinrdei~d~ulun1~~~on~u~1ufolam1d~ 

nii28i b u i ~ ~ d  % n i ~ r m u i n ~ u ? ; ~ : : d ~ ~ ~ i 3 m ~ ~ ~ n i ~ ~ u ~ ~ ~ z n i ? ~ d ~ 0 u ~ d n ~ n ' ~ u n ~  
u A 4  8 ~ ~ ~ ~ i ' i ~ i d a o ~ ~ ~ % ~ k u ~ u m u i m u l i l o ~ ~ ~ ~ ~ i  ~ n i ~ ~ i u i ~ ' ~ f l u n i ~ m m a a u n ~ i u  

r ~ i l ~ l ~ a n r i ~ ~ r i u 6 u ~ n ' u  

3.n79~mn799w~7 (MEASUREMENT OF RETENTION) 
3 

';ud~uus:r~unis%n~u~~o(ii~d~~~ul~amimiuiqniiair~ww~il~ir)inCou 

riuq!? ( BERKMAN , 1987) 
" 

3 , ~ ~ m n q i u i i  (RECOGNITION van "READERSHIP TESTS 

~unimmaou~u'~~~d~bi~iu~~~uwdij~'~amii~::nmsou ubj7~noiu~qiu 

n s ~ i i ~ d u a n ' y l o l w m ~ ~ u ~  ~uQKuniwd~:~~uQniuii in~u 

uan-tin< q q w a ~  1aau:~aiiuo (2534) l~niiq'i~ni~onijuua~iu~awmiaqms?q 
i Y "4 aoulurso~uansznu&iun~zu~uni~lo1amiiiij-,~nitv~~I~nitim'io nir?'Plni~ou;mq 

h a m i  (ADVERTISEMENT RECOGNITION) i i r f lurnn~~nis~~~ir i io~ni~mnirs 'Pm~i~u 

s7ul~:ioumno~iu~iu~uwmi (ADVERTISING CUE) budozrijuii ~?~PII?!PI?Iu 

mrzu~n'lunu~~~~um~o~~aumiuin~~u~~u~!r ua:aiuisnuonndi~aonui~&uie!u' 
-" 3 m ~ l ~ m n i m ~ u u ~ ~ u n i ~ ~ ' ~ ~ ~ d ~ C u ~ i ~ n ~ : ~ ~ u n i ~ d o a i ~ ~ f l u ~ ~ n  

oti i~lqi im~u n i d o ~ ~ i j u ~ ~ u 3 ~ n i r ~ i j ~ o i i n ' m  IBiu" t j u ~ b r \ o ~ ~ K u a ~ ~ ~ ~ ~ n ' u  

~ a n r n i r ~ u a n ' ~ ~ u ~ u ~  ~"oolaamido~Iu~.s%uw' (do) ~ b ; ~ ~ ~ u i i m a i u ~ i u " i ( ~ ~ ~ ~ ; l n ' u ~ i n ~ ~ ~  

4ikilb; ~~~~muimngjuoi?o~i~~unimmaouu'n~nuim~~n~~~~d (d9::uiw 22 1178 300 PIM 



" 
sioihurv' I oliu) r r u n j n p j u e i i o r i i ~ j i u u ~ 1 ~ u d ~ : u t o c I i u n i ~  

'4% i12.ulw9;?<~n~mnfiim~inn~iu~3~1b; 
4 .  

3.2 n i r J m n ~ i ~  (RECALL TESTING) 
i ~ilu~nnii~lun~risln~iu~~nMsin~au~iii~uinQou~~u~'Lh'1un~uy'krfiit a3 

C n d n i m m q h o  2 &nww#a 

3.2.1nits:tnuuulrj%ii (UNAIDED RECALL) 

r i l u m ~ ~ l u n i ~ m n ~ i u ~ i u i t n I ~ n i ~ m i i t ~ u ~ : ~ $ u n ~ ~ ~ f w w m i  b u d  

~~uf i imiu i tnuonnua:~~ublaa~~ iu 'Lami~~~~  bu@<uu'lridie.rnt:sjunqiu411G~fiu 

n d q u b ~ n i t t ~ ~ n ~ u u 1 [ ~ $ ~ i ~ ~ u ~ m ~ ~ i u a i u i t n ~ u n i t ~ m ~ i m t i ~ h ~ n n t i u f i : ~ - d u m % o . 1  
.a wm (BRAND CUE) M f i u~ i iw f i 4 i n1~wmi  Lnnilnni~mn7ttmnn~wmbu;i~~d?:~ 

2 iuwou so 

n).2$npju6~i?oci~~uan~awn~u~iu~i~u~uu~.1 ~ d u  3 m t i o r i i ~ m m f i ~  43 

~ i ~ n P i i ~ U 4 1  d i o i u ~ a ~ ~ n ~ ~ i ~ a u v ~ ' ~ ~ u ~ : n ' ~ ~ 1 ~ ~ ~ u ' 1 ~ d ~ ~ u n o ~ ^ s ~ i 1 ~ n ' 1 u n 1 ~  

ms:u~n'n4n4ni~iiA$I'Iu\1Bi?u (TOP OF MIND RECALL) 
A. 0 i 

n).~~npju6~~ri~~u~~tiufi:~-d~mnum~mnnu~nui~uuinLviid~:ii~~i rdu 

qm~;ira>u 4mniu u h q m i + q m n a q ~ ~  ~fludiu ~innit~awmimmau~ii;i-udrzaunaiu 

i i G q  ~ k d i t i i d o u q n i i l 8 i  

3.2.2 n i tsz$nuuu$~i  (AIDED RECALL) 

n i ~ l ~ ~ n n ~ n n i ~ . i u ' L w o r a m i l u n i t ~ : d n ~ u ~ ~ ~ i i ~ u  Y"Ou~~qdlin"0u 

d t z a u ~ ? i u d i i h  ~ w r v t n : ~ n ~ ~ ~ i r b i i m ~ u ~ i n ~ ~ ~ u  ~ii1o~~iny~rtlou~:qrnii1awmiI~I~ 
24 s o d i ~ ~ z ~ i ; l i ~ i i ~ i l u ~ o ~ n i ~ C i ~ ~ n ~ ~ u ~ ~ t l ~ i l u n i t n ~ : ~ u n ~ i u i i n o ~ y Y ~ u a i t n u w o f u w m i  

~~uuml~uontiun:L-durnoanuilb; ~.riiuau~o~~~nu~woul6~:uin~uodi~~iiul~i~m 

n i d ~ i 6 ~ n d i ~ a i ~ i i ~ ~ u n i t o i u ~ ~ n o i f i u u ~ i u n i ~ n  STORY BOARD ~fhdfiu 

(q?Wd I f i 6 ~ ~ L f i & t .  2534 ) 

Iufl~q1.7~ ~o1~wmini~1mtn~ndj i t in i~oua ' i~~~  i i l f i ~ n I a w m i ~ a ~ n i r ~ ~ z ? ' ~ ~  

n ? i u ~ d n ~ ~ u a . r ~ a ~ ~ i ~ i ~ ~ n ~ m u % ~ ~ n ~ i n i ~ ~ ~ d  r~o~lrz~i jud~dn~iy1n~.1~uwm1~.1 

i'rnit5mdrflu%uuodiq~dq i4o ,nit?'mni~tdn1flu?'uo'p1uidI~ndiaIdr~6a'1undaunir?'a 

naiu~a"i l~ai~fa~~ir i f i iu i~~~i l%~m'Luda~~~~iu1m~i l6~dun'u 

3.3 niss:~n~ruu~rr& (CUT-THROUGH) 
-.. 4 ~i3utm~C~nimqa~wfi~waiut:~4i~rmnC~ni4?1'u'1u~~uu~ 2.1 rrrp:nuui 2.2 Im 

~~f l1~z l1ud8io~n1mmfi0~n~1~~m1'10r i i~~z~~~m~~1urr id~0~r~:6a~u~1uf~w~i  



( BRAND & AD CUE) buaiuisoLdouhqsiunz~?ium<qmoqlri~iquCul& n i i ~ i i o  L ~ Q  

4 Ju n ~ u ~ ~ o ~ i ~ ~ u ~ ~ % ~ ~ n ' L o 1 ~ ~ i 6 0 u 6 o ~ a ' i ~ l u n ~ u ~ o ~ ~ i ~  od~dsf imiu u?m?ni?ni? 

?'~ln~iusdnb~ud%o~ilud~uud~no~nirr'mn~iudu~~lu~%o (BRAND AWARENESS) 

noay'u3bm d.rni~cui i~ lud%o~~ndi~oi~nma~ulbi  2 n s d  iio nimmaou~~iums:v5n 
4 4 

IU~~"B  (BRAND RECOGNITION) ~~HUIU& nim:~lnn~q~auuTno~~~3uXi 
L * , A  YJ I a 4 

(CATEGORY NEEDS) ~uapnum"a ~ d u  4Jn~nu%(io~unn~n~uazoimn~~u'sa b u  
4 4 J "  umneiia~dqinnsddaoaiio ni??zano.ruua (BRAND RECALL) &Lflunisnmaou~ur& 

" J., 4 4 * A "  nR'Yfu ndi-aiio ~~o~u3hn40 . rn i~winuq~auuT~uuX~  irunn.r3uniuva'lvu tdu 
4 4  ~dafio~nisu~a'ndon~dt:vu'pleonus~luni~niii~inu~io~unn~d~ ~f lu&u v innqiu 

&uw'u~p~~ndi?~rj~~oufu~~.fn'uu~~ n"ndiq26;ji ~lu$ounrrfo~azl.rfu~wi~u~u 
4 4 A i d  n i n z r r n n ~ f u w i  (AD RECALL) ri~flunimo?~<mni?~z~n'1wuu~nuuuuu~~1u 

4 4  4 4 4 ~?iuumneii.r~dqinnif?zann~'Luuh ~ u ~ ~ ~ i n n i s ~ r a n n ~ ~ u ~ ~ ~ ~ ~ u n i r r ' m n i ~ a h d a ? ? 6  
Y " 

lu~u. r iu Iuamiddoaand nit~nniui~~iiu'osd~u~znua:L~umniu1ufo1~~iilu~u 
4 4 o i i ~ l s A m i u  m ~ i u d i ~ ~ l u n i ~ k ~ n i s ? ~ ~ n n ~ f w ~ ~ i  ~our~urmiw~~~mii~nisdui~~u 

4 4 4 "  ~ ~ o 1 ~ ~ i i ~ n i l u u u u n i s m ~ : ' ~ u " n  u~on i t sz t~nn~ luuuo  ~ w n z ~ f l i u u i u a o ~ n i ~ I ~ w ~ i i i  

rdalm"f~nd%ano,%uXi?u 
a" J4 --A 4 ' r u u i ~ n ~ ~ o i ~ i j n i s i l n ~ ~ ' ~ u n ~ n ~ . ~ ~ i n ~ ~ ~ u b u i j n i s i m n s o u ~ ~ < ~  3 umm~00nii 

n i f n r n a o u n ~ i u ~ ~ u ~ ~ u  3 biiu (TRIPLE ASSOCIATE TEST) ~~un is8un ia rdu iomo~ l  

niunejuwioi~;r<q'~uuiK~3u~~ (PRODUCT) ';%o (BRAND) uax'%awt!di (COPY) A?IU -- " 
aiui .moionis0'~~~azLY' i l~lunisLdoul~~u~~~~iuLu' i&~ufu ei.sndi~' l6i ir~unis?'m 

n ~ s s ~ G n I m ' ~ ~ u u ~ u 4 ~  ( P ) T W ~  'L~GM:L~$us ,2534 ) 

4 .n - t9?m~q~n99~ (MEASUREMENT OF BEHAVIOR) . - " 3 -  L ~ ~ ~ ~ i ? ~ i ~ l n % ~ ~ ~ ~ ~ ~ ~ ~ ~ l ? ' i l ' u ~ ~ ~ ~ ~ ~ L d ~ ~ ~ f l  Lruq3mi~d~a+oq1udoqni~1~n 

vq~m?u$qm~,,iiqr3juqnqiu~~~~iqz$o (INTENTION TO BUY) &Lflusi?&z~mvii$u 

Z n i s ~ n a i n ~ i u 8 u G u ~ t : u i i . ~ n i ~ ~ ~ ~ l ~ ~ m i ~ u u ~ m n ~ u l u m a ~ u ~ ~ u ~ 3 ~ l m ~ n ~ ~  

rihlrwuneq JAN STAPEL (61q84lu BERKMAN , 1987) hi nir?'rnfiqiu~4lqd:~oL~1d 
, 8 

d u d * -  3 nloimoii i  ( K d )  a o ~ w q ~ n ~ s u n i ~ o ~ 3 ~ l u 3 ~ ~ i u n i u 1 ~ ~ ~ n G ? u s f n m a e  LYIWU~I 
" 4 - P i id?zu imn( i i~nh~a~ I lu 2 ~ e u n ~ u i ~ o ~ i ~ ~ u ~ n i i Z ~ 1 ~ i u i ~ l q ~ : a ~ 3 u X i ~ ~  

i ~ ~ o i d u & i i 7 7 ~ n ~ ~ ' i ) q i ~ $ ~ ~ ~ ~ I ~ 0 ' u ~ i u ' u ~ ~ n ~ u ~ ~ a i i ~  





2 .n1~r~ma~~~uuuuaa~ i jov1~~u1wnmn1~~~1n~n '~1~ '  w.m 2533-2534 

(8?(11 Ldu~dld, 2536 ) 
4 wan-1~39'~ w v i i  ~ d u u u ~ a z ~ u ~ u i . r i u ~ w a [ ~ i n i ~ ~ n ~ a r ~ ~ ~ ~ ~ ~ ~ n w m z d m ~ m n h i ~ ~  

u. 4 6 u u u ~ ~ n l u c l n ~ 6 ~ l u ~ ~ ~ n i w ~ u u m m ~ l u ~ ~ u ~ ~ n i t ~ ~ ~ n ~ ~ n i w w ~ ~ ~ u 6 n ~ m z n : a o  san?iu 

f l u  4 6 4 ' ~ ~ z s v  ~ n ~ ~ u ~ ~ ~ ~ m i i a n i i q ( ~ d ~ h r l n ~ ~ n i u n i w n : a o ~ ~ G ~ n ' ( ~ I I ~  us: 

6nwa~zni tn4z~uu%b~~~?iuf iBunl?~u4lu1w1~~l~u~zLf lunisnfz~u~i~1~h3n?iu  

&aqni?n~iu%uaz~d~uhu~u~~nu n?iu&%io.rninflu~u~~:aoi~u;~ uazn? iu f i o~n i?~h  

u%rii~u~~dBi:aoioanisuinniin~~uBi:aoia~nisni~ni~ni~uazn~iu&o~ni~n~iuda~~nir 
A' A - 4  u%n?in(a ~iu~~wmin~uu?sni9mh~~i?~duinnii~~~~1~niuniuni~~~d~~~~ii 

Liimwqinqsu~Li3uIdfiiuii~ukumouLautl~d n d i ~ k o  ~u'sCnnW1'1rilu6maGn~iu$uf~ 
* 33 3uRiriora udmiuisn~wuim~iunouuazoiq~i~w@ns~~nis~o'l8i lu~~m C~unwa$i'u 

J v  - ? z ~ ~ n ~ i u ~ ~ ~ ~ i ( n ~ v ~ C n n G i a ~ u h i u a z O w a ~ i  



4 .n19 '1a '~m8~~01 '1~~u~~~dh~~u ' im1der~ur~%ai~en i~n i f1u~~  

(USING PHYSICAL ATTRACTIVENESS AS AN ADVERTISING TOOL ) 

( CABALLERO, LUMPKIN , MADDEN ,1989 ) 
-"  J J  ~ o r f l w ~ u ~ ~ u m ~ n u ~ i i o ~ m ~ ~ 6 i 1 u ~ i 1 ~ a u a a ~ t  jllislqdszmd rdoilnwii n1tI4Kq 

nt:@ (Gnuam4 u% ynna )iijifl~i1quii?m7mqu~~ulu~~udumnei~qn'u ilwndonqtmau 
.-A- - Y 4. r :  

aua.lna~nQun'?oFj~40d14t4 bflbi?fi1'9~~41.l~~11~~~ ~ n : & d ~ l ~ l d l ~ l ~ ~ ~ ~ ~  ~I~MI~YPIAU 

unzidu6141w~nruuu~~ 
2 -  2 wnn~si<a w u i ~  n~1u~flu~2~~u~~3nttummmnusi~~~inn~a~n~~im;jmu1~rmu 

ns~un;dui rr6iqIwawszl4ui7umm~drjflh~uid'1m7a~u4~uu usii i lzi ldirsiud~~~d 
" 2 Y, 34" 

i ~" tb ; r ' inw~ ' in~ tun~~a  M% m~iu5~lq$niriuu1nau ad~~!sn'm~un~t~iulunt~uuan 

4qKm rdu ~ i l r ~ n 1 t ~ n w r ~ ~ m ~ l n o ~ l i l d ~ n 1 u n ~ ~ d ~ 7 . t  ~ a z n ~ t ~ ~ ~ m l ~ ~ u a ~ ~ ~ u n ' u n ~ ~ u  

dcr~w'unn~idu~7rYyrju'.Inn (INVOLVEMENT) idubi7dinq1u~dud1 v?m~i!~qw'uu"a~ B I ~  

l ~ u i w ~ l n ~ ~ ~ < u ~ u w n p i ~ . ~ ~ ~ n i d u A ' ~ d t : ~ ~ m ~ u ~ ~ t d l & ~ ~ u ~ ~ i ~  riu rm&qiqnqari ud& 16 

14 v 5 . n ~ s l a ' p m 9 . j [ ~ ~ ~ ~ ~ ~ e ~ ~ n ~ ~ u ~ ~ ~ ~ ~ ~ ~ ~ & U j [ 7 ~ n ~ a ~ ~ 6 ~ ~ ~ ~ ~ ~ ~  

y'u2Pnm 

(SHOULD ADVERTISING APPEAL MATCH THE BASIS OF CONSUMER'S 

ATTITUDE ? ) 

( DUBE' , CHATTOPADHYAY , LETARTE , 1996 ) 

r~uq~u;iudLiu?+nq1u:Ssq~fi~.119 \aunqsanm'iiuiq n a i u r ~ u G ~ I u w 1 3 ~ ~ ~  
J mo~uu~na iu~m~~u~n 'yn1~~1; luwulwa~ i lmul~~rn~~ lqn8uw'ua 'n 'un '~ iu~~~~~~~ Inm 



s.n1sann1einnwn1~~aa10l01u1m'~1~~~*1~~1ufo1nnn 

(CHARACTERISTIC OF PO2TRAYED EMOTIONS IN COMMERCIAL) (KAMP 

AND MaclNNIS , 1995 ) 
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