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n1')::~nqPl'l1~U'I~n'ld~~t'l1~1l7n'lfl1~,m"i1ty\f1m~/h'Un17L~'Utlltni'ln'U 'll::1I'U

n17l1i1Lu'U1l7n'lL~tll~,,~tl\fl'Ui1'l,~'U~~lItl~*t'l"n171f.htll'U/h'Ufl~, tIItlL'llfl1:.:tlth~~~~u

Ll7:.:s.mul'Un17tfl1tN1 n~~11n17tfl1tN1eJ1uatlSl'lM'U (mass media) 'l::ft1Sl1roL4hn~q

uitn"L~'U'h'U'l'USl1n (mass consumer) uflLdtl~'l1ni1ty\f1n17'111"ftn1fl"fitl~?l1~n17W'U~.m1

i~qLl::.:ntluIl7ii'llfitN~'11:N1tlth~7tlul'ltlun~I'I,)1Sl"1LtI'UUt'l::Ll7:.:ft?li~t'li'Un17tfl1tN1SJ1n~~

f'U 7')mr~lA'tl~iln17\f1'11tl~m~~'U'~ft1Sl17aLf1n~Ut'l::~~I,lIl"'l1Slft'Ui'llltl~n~Slquitnl'lLl~11

\fSl1tl'lAilltlJl~ 'Utln'l1ndnt'lfJ?lIn17u~t1tltlJlt'l1" (segmentation) /Iil'I')1Sl"1Li1'USl1~'U

tlltllInn1:Jlfl1"'l::Lfttln~ftJlftuA'1Ut'l::uin1:L~tlfltltJft'Utl~1I'l1Sllltl~n17L'll"1::1ltl~qtJitn,,~

"11l11'l:':L~'Un~SlL~1\fSl1tl~il"'ntJn1fll'Un1fl1f1~ut'lrh'bi~null7il'lLYl~n~Sl"'n~Slm1~ ~~

'II'ltJLl7::\ftT",hifoj1tlu'l~'l:.:lf~7::Sl1N"1'U,)'USl1nLTltlLf1n~qu7tn~1l li''ltlL\f'Jiin17

LiitlnU'l1tl~iltlatlft17'l1~n1:"t'l11lUt'l:.:atltfltnU1~ft1Sl17aLf104Qu1tn"~1\fSl1tluflt'l::n~~1Iltl

Jl~tlth~ill.l7::ft'lim,.Ut'l::l.l7::ft?liut'l~Slft1fttl",,«~nUfta1'Un1nUm~U'I~n'liui1'1'~'U ~~

l~'Ui1"l(tlthity~~f'Uft1\ffun17Jlt'l1,,1'U,.,,1. 2000

0171!1n1"m~II!N ; U'lhi~tlft1t01tB!t'l1"M!.IlJlJ1~

n1"'t'l1"?l1~1II~ \f7tJ 'lIlLinSl1fL/1Jl~ (direct marketing) L~'UU'l1tl~iltli'Un17atlft17

n17"fl1"tltl1~m1~~il",)1lJft1ityUt'l~tllJifn'USl1ni'Ulllt'l1"fJ"i1"l'~'U

n17Jlt'l1"'?l1~Jl~LtI'U017Lft'Utlft'U/h~Jltluft'U~",)1Sllltl~n17'11tl~quitnl'l atlft17eJ1'U

~1'UttJ1tN1\LltT~n~lJL~1\fSl1tltlltltl1Iltl31'UftlS;lt'l(database)~L1ltl'lf~riuquitn" 'bJ11"l::LtI'U

~tl ~tl~ lJilti1L'U1Ut'l~'U,tIItllfiltl?l1~Jl~ (direct media) L'II'U tfl1tN1?l1~'Wmn16 n17Pl"'fltl

atlft17'l1~t'l71l"" LiI'UIi''U ~~dL~tl*L~'Ul~m"n17Jltlunftu (response) i'UiLluUU01,j~ftlft'U

A'1\f1tJ"qPln7:lJ~lIn01:IIIt'l1",tlftl~017'11nn~Sll1l1\fSl1tli'U\1'U~
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4. n17Ltll'I f1.J \nntlCi~ 1'I'1'1I-l1Jtltll'lf~WI::M'1l-ltl~i"l1"ffil'l'1'11-l~~i"'li~n17LtllII fun17

6. 'I'lq;lnt7l-lm,4'tl \.tI-l'1t1M 'I'lq;lnmm'17Pltlunfiutlltln1nf~itlil~/h\.t1tlu"n17f.h\J

m7Pltl'1I'1'm~"'N 1'I'1'1I-l'l'ltli"'li~r.:!l::L'1t1'1i~n17'l1lf1.Jil~/h / tJ1n'17 Ufl::l'jNfl'1'1'l'lltl~il~Ir'1\.t1tl

im:tcu::'Iltl~tJm'17Vl'lllf1.J\.ti~"'1nn'1nf~itl 7'1I-lCi~u\J'1t~mnf~itlfh~'17"'fl'1I'1'm~"'N

1. L~tlLi]~U~,)f1'1~i\\'\Inm7l/lft'1I'1L4hi"m7Li1"ru til'l~l'I;l WI::'I'lq;lnm.m'1,4'tl'll~nfjl-l

1'rm'l~'MItlUliuilil"tlmt"fl'1"f1'1~"N L~tl,hU'1';IW'1t1ftJt1t'lnflf.lfltfn'171/1fl'1" i\\'L\.tU'1::tlU

2. L~tlLi]UUU,)'m~i\\'1rnatltl'ltmt"t'l'1"Lfttlni.mt"'t'l'1"f1'N"'N.~d:I~LI'I1tl~iltlm1-ril

thliCU'll~m,.atltl'1tn'l7l/lt'l'1"i,mtlr.:aflfill'1'1'l"'NtitJl'I'1'1UtI~i"'Iltl~~tJ;.tnl'lnfjuLfl'1\.t1-l'1t1
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