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The pumoses of this study wers threefold : (1} to measure brand equity at an individual
consumer level, (2) to examine its relationships tolthe marketing communication factors, that is,
familiarity, acceptabitity, preference, and purchase intent, and (3) to test the difference between
iow involved brand equity (instant coffess) and highly involved brand equity (passenger cars).
Questionnaires were used to collect data from 400 working peopie aged 20-45 years old in

Bangkok.

The rasults show that Nescafe coffee has the highest equity score while Moccona and
Khao Chong are second and third ones, respectively. For passengar cars, the highest equity
$Cone is Toydta following by Honda and Mazda, respectively. As tested, each brand’s equity score
is significantly and positively correlated to marketing communication factors, that is, famitiarity,
acceptability, preference, and purchase intent. The other findings show that the higher advertising
expenditure, the higher level of brand equity in each category. Finally, the differences of brand

equity between low and high involvement products are significantly evident.
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