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ABSTRACT

Refrigerators are considefed to have more important role in
human's everyday 1lifed Bocides preserving fresh food and being a
modernized in hous€hold, it has been used in storing drugs in the
hospital, furnishing inrthe first class hotels, However, so far
the study on The Marketing of = Refrigerator has not been Stressly
conducted and the results should be useful to whom may be concerned

.

and for general publiec,

a

This research emphasis on questionairing by random method in
Bangkok metropolitan area. Information was collected from 430 consumers -
of which 400-dre the| consumes who have | refrigerators and the others
30 are the consume;g who have not these products, including the inter-
viéw of+ the marketiné excutives botp the producer and the exporter as

a guide for this thesis. - It help to guide the aspects of consumers,

behavior, standard, method and the ihfluenced factors in purchasing.

The conclude of this thesis indicated that many factors
strongly influence consumers® purqhasing decision on refrigerators.
These factors are Brand hame, price, size etc. 1In those factors, the

important factor is the Brand name because of the majority of consumers?®



reasons are Brand name means quality. The others factors following are

price, durability, quality etc. The priority choose of refrigerators' -

size from the majority of consumers are depended on consumers' budget

and the subsequently reason is the number of persons in famity.

From this research, it is suggest' that the domestic refriger-
ators must pay more attention to the product, in this case is the
refrigerators! development to have /mbré useful purpose by adding the
others benefits in it-such as; eXterior water dispenser, exterior ice
service, the clock on the refrigerator, together with the change of
function inside to the anothér function i.e. change the butter bin to
be used as a drug bingadjudt/the small size to have utility like the
big size., The price gf the Small. gize should be between 6,000-10,000
baht and should not be more than 10,000 baht. The distribution should
distribute to the general electrical store . The promotion towards

consumers and the agents by advertising through the media such as

television, bus-side and newsSpaper are necessary:
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