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The objectives of this research are to analyse and compare the uses
|

and the message of marketing media of
[

namely, Téyota, Honda, Hyundai,
I

ive Automobile Companies in Thailand

H
r. Marketing and Media.
search.

}Data are collect
productio?s provided by th

igrmatlon as well as media
and their Advertising

|
Agenc1es.=Moreover, inter the analysis.
i
I

IThe results of Automobile Company uses

I
differentlmarketing media g Ota spends the largest

amount of'budget and depends
|

only used’as support media. Ho

Printed media and radio are
and Chrysler basically use

printed medla. Television and raq:mjggf
l - —*pﬁﬁ./ va

tédly used as support media. Honda

and Hyund?i use much bi;a Jw;- media compared to

bl bl
television. Volvo and C
|

e

ent between printed

[ :
media andltelevision. RadlD is used the least by all *five Automobile Companies.|

Special medla such as blllba’aﬁﬁgv gwg%hﬂei;e used occasionally
|
|

;In terms ofumessage analysai presented through marketlng media

reensery eI LRNL) SSH BANHIR.
presenterE and rmi ‘system ins he car. Honda.

land Vova,;gy tofkeep good images of their products. Hyundai portrays full

|
details of all discount and free gift campaigns while Chrysler focuses on the

touch of imported car from U.S.A. of which technology is well-accepted.
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