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Thesis Subject: Consumers' Attitude toward The Portable

Typewriter in Bangkok Metropolitan Area
Name : Mr. Apal Laohamontri
Advisor : Mr. Rangsan Udomphol

Asst. Professor Nongnit Siripokakit

Department Marketing
Academic Year : BJE 4 2527
ABSTRACT

The subject of study on Consumers' Attitude toward The
Portable Typewriter in Bangkok Metropoclitan Area is one of the
very interesting and worthy of studying subjects. Notwithstanding
the distribution of portable typewriters in Thailand market for
several decades; very limited studies especially on the Attitude
which directly effects consumers' behavicr on buying decision
of each individual, were conducted, Meantime, portable type-
writers preSently distribdted have not been)developed to pfogress
as close as bther types of typewriters. Ry the above reasons,
the writer is ihterested té study ' on portable typewriiers by
stressing mainiy on résearch survey to perceive the attitude,
behavior and opinion of consumers of family or individual type,
institutional or work force type, to portable typewriters, The
research survey will be made on various dimensions in order to
obtain datum which may be beneficial and be applicable as qﬁide-
lines in developinag harketing strateqy and marketing mix which

may be best suit and tailored to consumers' needs and be utilized



as basic guidelines for further studies in other market résearch'

required,

The consequences of the éaid analysis revealed the major
users! market of portable typewriters which are : school students,
college and university students, whereas the user and the purchaser
are not sole individual. The main reason that effect consumers!
decision to buy portable tvpewriters.instead of other types of
typewriters, is the conwenience in moving or carrying to various
places. The decision tospurchase is dependable on several
factors ranging from§y impression or clarity of prints, durability,
flexibility in typing and reputation or brand name of the producte.
Regarding the product itself, .consumers have point of view and
trustworthy that qualify of each type or brand of portable
typewriters is differentiated of which such quality needs to be
improved for more efficiency, especially on durability. Concerning
the price, consumers believed that the presen£ price of pé%table
typewriters is quite right. Relating to channels of distribution,
consumers have to face with scarcity of supply of product in the
market and regarding. promotion, thel majorlity expressed consent
that product information is too minimal, insufficient for decision
making. (Then the“consumers were mostly decided to pinchase by’

their self-confidence or based mainly on advice from others.

Prom the studv on this subject, it would be concluded
and suqggested that; the distributor selling portable or other
types of typewriters must have seriously taken into consideration,
primarily the consumers' needs. In adapting marketing activities,

especially in adjusting marketing mix to suit customers' needs



based on the above study, the adjustments in various parts are

recommencded as follows :

2

3.

4.

Product = To adjust and develop portable typewriters by
introducing product of higher efficiency, durability and
flexibility together with the sufficiency of after-sale
servicea

Price - To maintain present price-level to suit with the
quality of ;he products

Place - To provide regular supply of product in retail
stores, To-imporve inventory control to ensure substantial
inventory to.meef consumers' needs.

promotion = To publicize more datum and/or information

for the consumers, particularly through advertisement in
newspapers, magazines and the catalogs, etc. to indicate
product differentiation and to strengthen the trustworthi-
ness in brand names —To provide-appropriate renumeration
to sales representatives or offer better incentives to
rétail stores in_variocus forms to stimulate and promote

more effective distributione.
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