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This research were aimed at an investigation of factors
influencing a portrayal of global and local conceptualization in 1989 -
1993 Coca-Cola TV commercials. Sampling of 8 advertising films was
conducted through the creative directnrs' rating of those features
appeared on the commercials each We; The analysis was undertaken
within a conceptual framewcrk of £ al advertising concepts that
2. _‘ ati calization; and (3) hybrid
strategy. Senior managemenb.executi Jca -Cola (Thailand) Limited
and Thai Pure Drinks LimiGed a1 Ei-ﬂiﬂiiiue director of McCann-
Erickson advertising ageak nants for the depth
interview. Focus group di &d target consumers was
also arranged to acgud towards the films.

tnvolved in the selection
ien in this B television

Results show
process of global and/g

commercials are: (1)4A gicPal Prend® Characterigtics; (2) Consumer
Research Findings; 3) ;#!;-~ JExect of the Company; and (4)
Advertising Budget. orjfthe i W O \-l'f‘nsumers of “Coke" ,

they express favourable attdtudes FUR i, cOme rcials of “For
Thailand from Heart to i3 ¥ Bly”, and “Ccke Orchestra”
due to their appreciationfor ‘song® and melodies, interesting theme
and beautiful settings amn - =

To conclude, Cncu- —fu_ { aired on Thai television
would be suggested, ] ! : 8bal and local
conceptualization H’ e nto Tha o e anste,. Most
importantly, it is &l ; [ e presentation along
with interesting Btaﬁ. ST element of the success
of the commercials r rdless of either global local
conceptualization.
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