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KANJANA KAEWTHEP, Ph.D. 96 pp. ISBN 974-634-407-2

This research study was aimed at analyzing the pseudo-events
strategies actually in use among leading condominium developers and sellers
in advertising and sales stimulation. The Thanom Mitr Park Condominium
Prcject in Bangkok was selected for the study.

Three pieces of television advertising and five pieces of the printed
media advertising materials producedjand used for Phases 1,2, and 3 of the i

Project were analyzed, depth in arketing and advertising personnel
were conducted, and relevant 1i udo—events strategies were

reviewed. -

Data analysis reve G i se of pseudo-events strateg1es§
in condominium advertisifi§® inyedel produet dimageé™creation. As partial or no !
constructions were actua Y ged be e ¢ ;ﬁ were launched, pseudo—events;
for condominium advertisinggwex Ea imulations and the providing
data for events predictig "balid 7_ nts consisted of only simulations if
no constructions have starg it o "i; r a combination of partial
simulations and partial €.t ions have partially started.
The same pseudo-events W 3 11 s ith some variations depending

target groups, the condominium

cn media types. Lastly, :
in creating pseudo-events.

developers, and media t
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