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¥ Jin, Ginger and Philip Leslic. Reputational Incentive for Restaurant Hygiene, 2005. p. 2
" Kramer, C. Robert. “The Place of Consumer Education in Increasing the Demand for Food”. in Journal of Farm
Economics, Vol. 37, No. 5, Proceeding Number (Dec. 1955), p. 1370-1379
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