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(Rating Scale)
5-1
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(Content validity)
Campion et al.(1993)
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CVi
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(
(2536.95)
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(Content validity)

(2544:224) ;

CVl = .80 (Davis,1992
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(Reliability)
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Cvi=%
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Corrected Item

Total Correlation

Alpha < 30 (  2544)
13 Alpha = .01
14 Alpha = .26
41 Alpha = .06
44 Alpha = .14
34
L
(Consent form)
2.
3.
9 8

28 2545 25 2545
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184
920
5
174 870 94.5
35
SPSSIPC , 2542)
L
2.
3.
(Pearson Product
Moment Correlation coefficient) .05
(N
( 2541; 2545)
+0.70-£1.00
+0.30-£0.69
+0.01-£0.29
4. ( Enter)
(Stepwise )
4.1, (Multiple Correlation coefficient)
4.2
F (Overall F-test)
4.3. ()
4.4, () F

4.5.
4.6.
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