2530 ; 452-45)

KAP
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?
! (No smoking campaigns)
’ " (public information) ‘
" (public education) 2 Health
advocacy ?
(Public Information)
(public service announcement)
? , talk show,
entertainment
(World No Tobacco Day)
(Public education)
( )

general population approach
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(.
? . ? 7 625%: 3-5

(Communication)
! ?

? (Willbur Schramm, 1972)
(RD. Smart and
Dianne Fejer, 1974)

(Persuasive Communication)

(Persuasive Communication)
(Compliance)

(McQuire,1970)
(Persuasive Communication)
? (R.D. Smart and Dianne Fejer, 1974)
KAP
KAP ( , .. 118-124)
2 (Knowledge) (Attitudle)
(Practice)

KAP ?



2!

L
11
12

(
13
14
15
|
2

KAP
f
(Knowledge) !
(ambiguity resolutionym? ~ ?
!
(attitude formation)
?
)
(agenda setting)!
|
(expansion of belief system”
(value clarification™ !
2
(Attitude)

7 B0), . 24)

17



3
(Cognitive Component)

(Affective Component)

(Behavioral - Component)

(Practice)

18
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j KA
KA
31
3.2
313
34
2
1 (activation)
2. (deactivation)
‘ (Innovation)”
?
Roger (1977) ?
L (Source Variable)  ?
(Credibility)
?
2. (Message Variable) Nowlis(1975)
(Positive)

(Strong and immediate impact)
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3. (Channel Vanable)

( , 2526)
(Mass media Channels)Ii

4, (Reciever Vanable)
“Who says what in which channel
to whom with effect” (Lasswell,1948)

?

) 2 2 (Communication strategy)
(persuasive power) (Daniel Lerner, 1963)
(way of life)
?

(Wibur Schramm, 1972)
L (Knowledge gained)
2. (Attitude Formation and Change)
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3. (Overt Behavior Change)
(
acceptance)
?
Rogers (1983)
L (Mass Media)
?
(Roger with Shoemaker 1971)
3
1
(Joseph T Klapper)
(Klapper:
1960)
L
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(Reinforcement)

(Personal Media)

? 2

(Person to Person)

(Katz and Lazarsfeld : 1955)

(Specialized Media)

(Newsletter)
(pamphlets)

(2524)

22

(.53



H

2. (Newsletter)

3.2 (posters)

(!

3.3 (Stickers)

34 (folders)

23

: 2539)



£

(to persuade)

24

(activités) ?

(products)

(Communication Campaign)
(to inform)

— (to mobilize)
(behavior change)

( 1 2537)

(A Campaign is purposive)
?
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(A Campaign is aimed at a large
audience)

3
(Communication Goals)

(Message Strategy)



(Frequency)

(Timing)
(Style)

(One sided Argument)

(Two Sided Argument)
?

(Content Appeal)
?

(Message Distribution)

26
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3
4,
? ?
|
5.
(Advocacy)
? " (Brager, George, “Advocacy and Political

Behavior." Social Work 13 (April 1968) : 5.)

L (Personhood)



3

(Justice)

(Society)

(Mass Media)

(Change Doer)

(Truth

Teller)y

28
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O
[ 2528), .153)

(Wilbur Schramm, Men and Media : A Look at Human
Communication (New York Harper & Row, 1973) 1p. 115))



McGuire (1978)

(Input)
(Output) (Input)
? (Output)
Input ?
? Lasswell — * ? ?
? ? ? 5 (source)
(message) (channel) (receiver)
(dlestination)
( U )
? ?

Miller et a (1976)

30



a

b (Mehrabian
1972)
?
?
output input
output
?
(Awamess)
(1971)
(1971)
1

(2526)



3

L (Cognitive or Belief Component)
2. (Affective  Component)
3. (Behavioral Component) ?
(
Y
: 2433 4
(
L 2484."
, 2523, L)
!
( ,

2509, )



3

( ,
2522)

(Cater V. Good, Dictionary of Education: Me Graw Hill, 1956),
p.637.)

(Society Information)

( 1
NN
2532), .6))
L
2.
3. 1]
" (informal Education)
(Long Life Education)
4,



(Facts)

(Schramm)
?

(Reader)

? (Gatekeeper)

(Watchdog)

2537, 6)

(Interest)
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(Advertising)

? ?
? (Press ad.)
? ?
W
( ,
] . .35-36.) 5
(Denis
McQualil) Mass Communication
Theory: an Introduction
L ? (Information)
?
2. (Correlation)

X 2034543%%
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(Consensus)

!
(Continuity)
?
(Commonality of Values)
(Entertainment)
(Mobilization)
? AVAN

(Fred . Siebert, Four Theories of the Press
2513 41) ?



2!

(Mass communication)
Audience)

Society)

3

(Mass Media)
(Mass

(Transitional
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38

§ (. 2540-254) 7

(Entiry)

(Social  Institution)

18

(Neighborhood Society)
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(Mass Society)
?

(Social context Approach of Communication Theories)

? (Ball-Rokeach and De Fleur)
(Dependancy Model of Mass-Media
Effects)



200

a1

1-3

.. 2524

i 10-13
3,200
25

2530); 14-19)
.. 25%
13-18

95.00,75.60,  39.70

24 2526:26/5)

2526, .169-170. (

40



(

2542 12)
)
2

: 2534)
18

? SMART

2

4
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1 @ 330 3

O
2533) 1 .126)

.. 2537-2538 22

5386 . 2537 5842 . 2538



.. 2538
. .2538
10.
(
?
?
(

36.77

5.20 2537

- 2530
2530),

(
(
|
1 250)

(

43

. 2537, 41.96



11
18
188 111
239
193 183
23.3
21 169

219 202

38.0

333

44

96



b, 18
RlN|
29883 79
( , ?
( )
?
?
1 Glynn
? ?
? ? (drug abuse)

(Glynn, K. ; Leventhal, H. and Hirschman, R., “A Cognitive Developmental

45



46

Approach to Smoking Prevention,” (abstract) National Institute on Prog Abuse Research
Monograph Services 63 (1985) : 130-152.) |

2. . 1
58
(58%) (28%)
(9%) ( ' )
?
3 1
1
1
12 707
3. Andrew Heame
600 2
Primary Grades Health Curriculum Project 3

(Andrew, R. and Heame, J., “Effects of primary Grader Health
Curriculum project on Student and parent Smoking Attitudes and Behavior, (abstract)
Journal of School Health 54, 1 (Jan.1984) : 18 -20.)
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